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"  On  January  1,  we  wished  Times  readei*  in  Lauisiana,  Texas 
and  Arkansas  a  Happy  News  Year.  Throughout  1987,  front  page 
letters  FROM  the  editor  introduced  a  series  of  year-long 
improvements  we  made  in  th'e  news  product.  In-house,  we 
cal  led  it  'Operation  Crawdad.'  Our  readers  cal  led  it  a  much- 
improved  newspaper.  In  the  Ark-La-Tex,  The  Times  is 'family.' 
That's  what  community  newspapering  is  all  about." 
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Edward  "Buddy"  Baker 

Editor 

The  Times,  Shreveport  (La.) 
Named  one  of  Gonnett's  Most 
Improved  Newspapers  for  1987 
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A  fresh  look  for 
LA.’s  IN*  paper 


The  Los  Angeles  Herald 
Examiner  prides  itself 
on  being  a  brisk,  bright, 
easy-to-read  and  complete 
newspaper. 

This  month  we  became  even 
more  interesting — in  looks 
and  content.  We’ve 
sharpened  our  edge  in 
investigative  reporting. 

We’ve  added  exciting 
columnists  like  David  Bany^ 
whose  LA  V^Tieels  focuses 
on  the  sociology  of  autos 
as  well  as  their  technology, 
and  LA’s  master  chefs 
(Spago’s  Wolfgang  Puck 
is  the  first).  And  we’ve 
introduced  national 
columnists  to  the  LA  scene: 
Bob  Greene,  Liz  Smith,  Lewis 
Grizzard,  George  Lazarus . . . 

We’ve  streamlined  our 
typography  and  graphic 
treatment  to  reflect  the  style 
of  our  stylish  city . . .  and 
readers  are  responding 
with  applause. 


*  W  magazine,  arbiter  of  things 
IN  and  OLTT  for  ’88,  lists 
the  Herald  Examiner  as  IN. 
Naturally.  But  thanks,  W. 
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JANUARY 

24- 27 — International  Newspaoer  Advertising  and  Marketing  Executives, 

New  Orleans  Hilton, 

26 — National  Conference,  Campaign  '88  and  the  Media,  Sponsored  by 
the  Gannett  Center  for  Media  Studies,  Kellogg  Center,  School  of 
International  Affairs,  Columbia  University,  New  York  City. 

28-29— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

28-30— Mississippi  Press  Association,  Mid-Winter  Conference  and  Trade 
Show,  Holiday  Inn  Downtown,  Jackson. 

28- 30— Texas  Press  Association,  Mid-Winter  Convention  and  Trade  Show, 

Hyatt  Regency,  Dallas. 

29- 30— Michigan  Press  Association,  Winter  Convention.  Amway  Grand 

Plaza,  Grand  Rapids. 

30- 2'4— Newspaper  Advertising  Co-op  Network,  Semi-Annual  Sales  Confer¬ 

ence,  Scottsdale,  Ariz. 

31- 2/6 — Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Sheraton  Royal,  Waikoloa,  Hawaii. 

FEBRUARY 

5 — Virginia  Press  Association,  Winter  Meeting,  Richmond. 

7-9— Letterflex  User  Group,  Winter  Meeting,  Biscayne  Bay  Marriott  Hotel, 
Miami. 

10- 1 1 — Missouri  Associated  Dailies,  Meeting,  Holiday  Inn  Executive  Center, 

Columbia. 

11- 14 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 

Coronado. 

11-14 — Oklahoma  Press  Association.  M'.l-Winter  Convention  and  Exposi¬ 
tion,  Lincoln  Plaza  Forum  and  Convention  Center,  Oklahoma  City. 

17- 19— Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square.  Columbus. 

18- 20— Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 

Arlington  Hotel,  Hot  Springs. 

18-21— Maryland-Delaware-D.C.  Press  Association,  Winter  Convention, 
Balitmore. 

25- 27— South  Carolina  Press  Association,  Winter  Meeting,  Hyatt  Regency, 

Greenville. 

26- 28 — Alabama  Press  Association  Winter  Convention  and  Trade  Show, 

Marriott  Hotel,  Huntsville. 

27- 29— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago. 

28- 3/1— Southern  Newspaper  Publishers  Association,  Key  Executives  Con- 

fence,  Four  Seasons  Hotel,  San  Antonio. 

28-3/3 — Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

MARCH 

9-12 — National  Newspaper  Association.  27th  Annual  Government  Affairs 
Conference.  Hyatt  Regency,  Washington,  D.C. 

13-15— First  Amendment  Congress.  Marriott  City  Center,  Denver. 

Seminars/ Workshops/Clinics 

JANUARY 

31-2/5 — The  Poynter  Institute  for  Media  Studies,  Writing:  Writing  and  Editing, 
St.  Petersburg. 

31-2/12 — The  Poynter  Institute  lor  Media  Studies,  Management:  Media  Lead¬ 
ership,  St.  Petersburg. 

FEBRUARY 


7-9— Southern  Newspaper  Publishers  Association,  1988  Editorial  Clinic, 
Don  CeSar  Beach  Resort,  St.  Petersburg. 

7-13 — ANPA/’INMA  Newspaper  Executives  Marketing  Seminar,  Houston. 
11-13-The  Poynter  Institute  for  Media  Studies,  Ethics:  Reporting  on  Aids,  St. 
Petersburg. 

14-17— Newspaper  Personnel  Relations  Association,  Workshop,  Know  the 
Business:  Newspapering  for  Personnel  Professionals,  Marriott  Hotel 
Downtown.  Chicago. 
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Editorial  workshop 


By  Roy  H.  Copperud 


The  Mail  Bag  No.  658 

Carl  Jensen,  professor  of  communication  studies  at 
Sonoma  University,  writes: 

“In  an  item  under  Wayward  Words,  you  warned  your 
readers  about  condensing  a  lot  into  one  word,  alot,  and 
added  that  you  didn’t  make  that  up  but,  in  fact,  that  you 
had  come  across  it  more  than  once  in  writing  by  college 
students. 

“I  too  have  been  besieged  by  many  an  alot  and  also  by 
an  increasing  use  of  aW/in  class.  I  put  up  a  notice,  ‘Neither 
alot  nor  ahit  is  an  accepted  English  word,’  on  the  board  in 
an  effort  to  make  a  lasting  impression. 

“I’m  afraid  we’re  fighting  a  losing  battle.  The  use  of  alot 
and  abit  is  spreading  to  advertising  copy  which,  of  course, 
is  increasingly  replacing  Webster  as  the  arbiter  of  accept¬ 
able  grammar. 

“If  you  think  it  is  appalling  to  see  alot  in  a  student  paper 
or  print  ad,  you  should  see  it  in  a  giant  highway  billboard.” 

Professor  Jensen  enclosed  some  examples,  expressing 
the  hope  that  I  could  make  alot  of  use  of  them.  One  of 
them,  advertising  the  National  Teenage  Drug  and  Alcohol 
Abuse  Quiz,  was  headed,  “Is  It  Cool  to  Drink  AlotT  A 
hardware  retailer  quoted  a  customer  —  in  14  pt  bf —  “1 
shop  here  quite  abit."  A  supermarket  promoted  Munch 
Alot,  described  as  the  “perfect  trail  mix”  —  though  this 
may  be  what  the  maker  named  it.  The  piece  de  resistance 
was  a  picture  of  an  automobile  dealers’  billboard  headed, 
“Drive  a  Little  —  Save  Alot." 

1  am  grateful  to  Professor  Jensen  for  these  examples 
since,  as  noted,  1  was  not  confident  that  the  instances  1  had 
cited  were  anything  other  than  accidents.  Obviously  alot 
is  a  spreading  plague  and  not  only  among  students,  but  I 
have  yet  to  run  across  abit. 

*  *  * 

Another  reader  was  puzzled  by  my  explanation  that  the 
article  a  is  required  with  the  words  unique,  utopia,  eulo¬ 
gy,  etc.,  which  begin  with  a  consonant  sound.  Perhaps  I 
took  too  much  for  granted  and  did  not  explain  fully  enough 
what  I  meant  by  a  “consonant  sound.” 

A  consonant  sound  is  one  that,  if  represented  phoneti¬ 
cally  as  actually  spoken,  would  have  to  shown  by  a  con¬ 
sonant.  Thus,  unique,  utopia,  eulogy,  etc.,  are  spoken 
with  an  opening y  (consonant)  sound;  yoonique,  yootopia, 
yoology,  etc.  If  these  words  were  pronounced  with  an 
opening  vowel  sound  they  would  be  spoken  oonique, 
oology,  etc.  which  of  course  they  are  not. 

I  suspect  that  the  reader’s  confusion  arose  from  assum¬ 
ing  one  of  its  other  meanings  for  the  word  consonant.  The 
one  at  hand  is  simply  a  matter  of  vowels  vs.  consonants. 
This  is  a  choice  that  native  speakers  of  English  make  by 
instinct,  except  perhaps  in  the  special  cases  I  have  cited. 
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Co-op  will  grow 
11%  during  1988 

Cooperative  ad  spending  by  retail¬ 
ers  will  grow  11%  during  1988,  out¬ 
pacing  the  anticipated  8.9%  total 
growth  of  all  media  used  in  local 
advertising,  according  to  predictions 
from  Arnold  Ferber,  president  of  Pin¬ 
point  Marketing  Inc.  of  New  York, 
which  administers  co-op  programs. 

“Because  of  the  economy,  1988 
will  be  a  highly  promotional  retail 
year.  In  other  uncertain  economic 
periods,  our  experience  has  shown 
retailers  use  co-op  funds  even  more 
vigorously  than  usual,”  Ferber  com¬ 
mented,  adding  that  the  number  of 
manufacturers  with  published  co-op 
programs  is  increasing,  from  3,500  in 
1985  to  an  anticipated  5,000  in  1988. 

In  addition,  co-op  expenditures 
administered  by  Pinpoint  grew  32%  in 
1987  over  1986. 

S.F.  Chronicle  opens 
Far  East  bureau 

The  San  Francisco  Chronicle  has 
opened  a  Far  East  bureau  in  what  may 
be  the  first  step  in  expanded  interna¬ 
tional  coverage  by  the  newspaper. 

Veteran  correspondent  Michael 
Berger,  5 1 ,  has  been  hired  to  establish 
a  base  in  Tokyo  from  which  he  will 
cover  Pacific  Basin  news  of  special 
interest,  executive  editor  William 
German  announced. 

Berger,  who  began  his  career  on  the 
Chronicle  as  a  sportswriter,  comes  to 
the  paper  from  McGraw-Hill  World 
News  Service  in  Tokyo,  where  he 
served  as  the  company’s  bureau 
chief. 

German  said  that  “it’s  in  the  pa¬ 
per’s  thinking”  to  develop  its  world¬ 
wide  coverage  with  its  own  staffers  to 
supplement  the  wire  services. 

He  noted  that  Chronicle  writer 
John  Eckhouse  and  other  staffers  pre¬ 
viously  have  gone  overseas  on  special 
assignments. 

Currently,  he  pointed  out,  novelist 
and  journalist  Herbert  Gold  is  report¬ 
ing  to  the  Chronicle  from  Haiti  on  a 
free-lance  basis. 

He  denied  that  Berger  was  hired  in 
response  to  the  San  Fransisco  Ex¬ 
aminer’s  recent  opening  of  bureaus  in 
Tokyo,  Beijing  and  Seoul. 

Plans  to  open  an  Asia  bureau  were 
well  underway  before  the  Examiner’s 
move,  German  said. 

A  graduate  of  the  University  of 
California,  Berkeley,  Berger  also  was 


a  Chronicle  feature  writer,  later 
becoming  editor  of  the  the  paper’s 
“Sporting  Green.”  He  joined 
McGraw-Hill  in  1983. 

Berger’s  appointment  reflects  a 
growing  interest  by  West  Coast  news¬ 
papers  in  increasing  their  coverage  of 
the  Pacific  Rim.  In  recent  years,  the 
San  Jose  Mercury  News  has  estab¬ 
lished  a  Tokyo  bureau  and  the  Seattle 
Times  has  assigned  a  roving  reporter 
to  the  Far  East.  The  Los  Angeles 
Times  has  operated  Asia  bureaus  for 
several  years. 

Rosenthal  to  be 
book  editor  at  large 

A.M.  Rosenthal,  columnist  and  for¬ 
mer  executive  editor  of  the  New  York 
Times,  has  been  named  editor  at  large 
at  the  G.P.  Putnam  publishing  house, 
where  he  will  acquire  and  edit  non-fic¬ 
tion  books  on  public  affairs. 

Rosenthal  served  as  executive  edi¬ 
tor  at  the  Times  from  1977  until  1986. 
He  officially  retired  from  the  Times 
Jan.  1,  but  continues  to  write  his  “On 
My  Mind”  column  under  contract 
with  the  newspaper. 

Over  two  million 
classifieds  for 
Asbury  Park  Press 

For  the  first  time  in  its  history,  the 
Asbury  Park  (N.J.)  Press  has  topped 
the  two  million  mark  in  the  number  of 
classified  ads  sold  in  one  year.  The 
two-millionth  order  was  taken  on 
Dec.  16,  1987,  by  a  staffer  in  the 
paper’s  classified  phone  room. 

VNU  Am  vest  buys 
Media  Records 

VNU  Amvest  Inc.  has  acquired 
Media  Records  Inc.  from  American 
Fulfillment  Corporation.  Karl 
Francz,  president  of  Media  Records, 
will  remain  as  the  company’s  chief 
operating  officer. 

Other  divisions  of  VNU  Amvest 
Inc.,  the  U.S.  subsidiary  of  Vere- 
nigde  Nederlandse  Uitgeversbedri- 
jven  (United  Dutch  Publishing  Com¬ 
panies),  include  Leading  National 
Advertisers  (LNA),  Birch/Scarbor¬ 
ough  Research  Corporation,  Windsor 
Systems  Development  Inc.,  Neasi- 
Weber  International,  Claritas,  and 
Interactive  Market  Systems  (IMS). 


Deadline  for  new 
contest  Is  Feb.  1 

“Best  of  the  West,”  a  new  contest 
for  journalists  in  13  Western  states,  is 
now  accepting  entries.  The  deadline 
is  Feb.  1,  1988. 

The  competition  is  open  to  journal¬ 
ists  in  print,  televison  and  radio  with 
various  categories  for  each. 

Newspaper  categories  include 
growth  and  development;  environ¬ 
ment  and  natural  resources;  spot 
news;  general  news;  project  report¬ 
ing;  investigations;  sportswriting; 
feature  writing;  news,  feature  and 
sports  photography;  and  graphics. 

The  contest  is  run  by  First  Amend¬ 
ment  Funding  Inc.,  a  non-profit  cor¬ 
poration  affiliated  with  Arizona’s 
three  professional  chapters  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi. 

It  is  open  to  journalists  on  newspa¬ 
pers,  magazines,  and  radio  and  tv  sta¬ 
tions  in  Alaska,  Arizona,  California, 
Colorado,  Hawaii,  Idaho,  Montana, 
Nevada,  New  Mexico,  Oregon,  Utah, 
Washington  and  Wyoming. 

First-place  winners  will  receive 
medallions. 

Further  information  and  entry 
blanks  can  be  obtained  by  writing: 
Best  of  the  West,  P.O.  Box  13367, 
Phoenix,  Ariz.  85(K)2,  or  John  Leach, 
Arizona  Republic,  120  E.  Van  Buren 
St.,  Phoenix,  Ariz.  85004. 

Paper  lists  ways 
to  fight  Illiteracy 

In  its  Sunday,  Dec.  13  edition,  the 
Abilene  (Tc\as)Reporter-News  pub¬ 
lished  a  full-page  editorial  listing  50 
ways  individuals  and  groups  can  help 
fight  illiteracy. 

The  editorial  was  reprinted  and  dis¬ 
tributed  to  literacy  groups  for  use  as  a 
poster  or  handout. 

The  page  included  a  coupon  which 
readers  could  mail  in  to  the  local  liter¬ 
acy  coordinator  if  they  wanted  to 
help.  Readers  could  volunteer  to  join 
a  literacy  council,  serve  as  a  tutor, 
request  a  speaker  for  their  civic 
group,  or  help  in  other  ways.  The 
coupon  also  asked  if  readers  knew  of 
someone  who  wanted  to  learn  to  read. 

Reporters  Jennifer  Higgs  and  Jerry 
Reed,  editorial  page  editor  James 
Werrell  and  editor  Glenn  Dromgoole 
interviewed  literacy  experts  to  com¬ 
pile  the  list.  Reprints  of  the  editorial 
are  available  by  writing  to  Dromgoole 
at  P.O.  Box  30,  Abilene,  Texas  79604. 
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pmc 

Print  Marketing  Concepts 

3100  Wilcrest,  Suite  197  •  Houston,  Texas  77042  •  (713)  780-7055 


“PMC  filled  our  TV  magazine 
with  the  latest  listings. 

And  with  beds,  bikes,  skis,  shoes, 
carpets  and  Chinese  take-out.” 


Ken  Svanum,  display  advertising  sales  wehad.  We  had  dropped  from  400"  to  200  ".  Our 

manager  for  Santa  Rosa,  California’s  Press  budget  suffered.  The  flexibility  PMC  has  given 

Democrat  is  one  happy  man.  He  found  Print  us  to  create  a  product  that  suits  our  readers. 

Marketing  Concepts  to  produce  the  paper’s  the  quality  of  the  listings  and  the  sales  support 

weekly  TV  mageizine  at  a  profit.  Then  PMC’s  have  created  a  win/win  situation.” 

sales  rep  and  Svanum’s  sales  staff  filled  it  with  PMC’s  listings  from  Tribune  TV  Lx)g  are 

new  advertisers.  the  best  in  the  business.  They’re  accurate  and 

“With  Print  Marketing  Concepts  we  have  informative.  Add  quality  print  production. 

more  than  doubled  our  magazine  in  . -  -  - - .  reduced  tum-around  and  on-site, 

size,”  Svanum  states.  “We  got  into  !  TVWeek  I  on-going  sales  support  and  every¬ 
body  wins. 

Sagging  profits  and  slipping 
readership  are  two  things  your 
newspaper  can  live  without.  Turn  it 
around  by  calling  Print  Marketing 
Concepts  at  (713)  780-7055. 


Hit 


^'licn  the  Haiitani  Doiihktlay  Dell  Ikihlishing  (iioiip  w  as  lonnecl  in  early  198™. 
the\  were  faeecl  w  itii  a  iremencloiis  eliallenge.  I  low  do  \oii  keep  up  a  i^reat  reputation  lor 
eustonier  seniee,  inipnne  o\erall  operating  eltieieno,  anti  manage  a  new  ly  tdrmed 
publi.sliitig  group  at  the  same  time? 

Aeeortling  to  Alherto  N’itale,  President  and  (!P( ),  “( Nearly  the  answer  w :ls  to  integrate 
and  merge  all  three  eompanies’  data  eenters.  ( )nl\  one  eomputer  eompan\  had  the  eejuipment 
and  know-how  to  do  the  job  right,  and  do  it  liist.  Iliat  eompaiw  w  as  Digital." 

Vitale  continues.  “Digital  helped  us  plan,  design,  builti  anti  implement  a  network  in  just  a 
tears  time.  Now  our  transaction  proce.ssing  capabilities  let  us  till  ortlers  taster  than  any  com¬ 
petitor.  NX'hat’s  more.  Digital's  operating  .ststem  makes  w  riting  customi/ed  software  so  much 
easier  that  our  data  center  stall  is  about  halt  that  required  by  our  pret  ious  mainframe  s\^tems.” 


“What  no  other 
computer  company  has . . . 
the  networking  and  support 
needed  to  mei^  Bantam, 
Doublechn^  and  Dell’s  three  data 
centers  in  just  one  year.” 


I  le  can  also  t|uote  \  (  )u  chapter  and  \  erse  on  the  increa.se  in  accurac\.  ”B\  gi\  ing 
managers  quick  acce.ss  U  >  all  s(  ti  ts  ( )t  ink  )rmation.  the\  can  spot  problems  eiLsih.  Make  changes 
in.stanth.  And  take  ad\antage  of  oppoiiunities  the)  might  otherw  isc-  ha\e  ne\er  seen.  " 

Now  e^en  fiiture  grow  th  seems  simple  tt  >  tackle.  /Vs  \  itale  sa\s.  “We  can  add  on  incre- 
mentalh;  w  ithout  e\er  hax  ingto  rew  rite  software  ’ 

Summing  it  up.  he  states.  “  Ihis \ear  alone,  w  e  ll  shipoxer  200  million  books  -  more 
than  anxother  trade  publisher  in  North  .Vmerica.  .\ndxx  ith  the  help  of  a  netxxork  from 


Digital.  XX  e'll  do  it  ta.sterand  better  than  anyone  else.” 

lb  find  out  hoxx  Digital  can  gixeyouacompetitixeedge.xxrite 
Digital  liquipment  (a)q')oration.  200  Ikiker  .\xenue.  West  ( ioncord. 
.MAO I™ *2.  ( )r call  xour  local  Digital  .sales office. 
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The  Oldest  Publishers  and  Advertisers 


The  rules  of  the  game 

The  cross-ownership  rule  should  be  debated  before  the  Federal 
Communications  Commission,  which  wrote  it  in  the  first  place,  to 
ascertain  whether  it  should  be  retained  or  rescinded.  Senators  Ken- 


Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22,  1884;  Newspaperdom  established  March,  1892: 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Grown 


nedy  and  Rollings  played  dirty  pool,  as  we  noted  Jan.  9  in  an  editorial 
“How  Not  to  Legislate,”  when  they  contrived  surreptitiously  to 
make  the  FCC  rule  into  federal  law. 

The  cross-ownership  rule  was  not  exactly  popular  with  newspaper 
publishers  when  it  was  adopted,  but  the  FCC  thought  there  were 
sound  economic  reasons  for  it.  Many  of  them,  joined  by  E&P,  won¬ 
dered  why  newspaper  publishers  were  singled  out  to  be  the  only 
people  in  town  forbidden  to  acquire  a  television  station.  Times  have 
changed  and  now  many  publishers  and  broadcasters  believe  there  are 
sound  economic  reasons  why  the  rule  should  be  eliminated. 

The  slick  legislative  move  by  Kennedy-Hollings  was  aimed  only  at 
Rupert  Murdoch  and  his  cross-ownerships  in  Boston  and  New  York 
and  has  focused  attention  on  the  sorry  financial  plight  of  the  New 
York  Post.  The  latter  now  has  taken  center  stage  in  an  emotional 
campaign  organized  by  the  hundreds  of  employees  whose  jobs  are  in 
jeopardy,  assisted  by  Mayor  Koch  and  Cardinal  O’Connor,  with 
liberal  exposure  on  the  tv  networks.  The  thrust  is  that  the  cross 
ownership  rule  (or  law)  should  be  eliminated  to  enable  Mr.  Murdoch 
to  keep  the  paper  operating  and  own  his  tv  station  at  the  same  time. 

These  are  the  issues  that  should  be  considered  by  FCC  in  its 
deliberations.  They  should  not  be  the  subject  of  emotional  street 
demonstrations. 

Mr.  Murdoch  knew  the  rules  when  he  bought  his  tv  stations  and  he 
has  followed  them  meticulously.  He  knew  the  rule  against  foreign 
ownership  of  television  stations  so  he  became  a  U.S.  citizen.  He  knew 
the  rule  about  cross  ownership  of  broadcasting  and  television  so  he 
applied  for  waivers  to  give  him  time  to  sort  it  out  and  find  buyers  for 
the  Boston  and  New  York  papers.  Those  waivers  are  running  out  and 
cannot  be  renewed  under  the  law  so  he  is  being  forced  to  sell  if  he  can 
find  buyers. 

Before  Kennedy-Hollings  stuck  their  noses  into  it,  these  ques¬ 
tions,  including  an  appeal  to  extend  the  waivers,  would  have  been 
subject  to  the  pros  and  cons  of  debate  in  a  democratic  society.  They 
should  not  be  subjected  to  midnight  assaults  on  the  legislative  pro¬ 
cess  nor  the  emotional  wrangle  over  jobs.  An  orderly  procedure 
would  have  been  to  everyone’s  benefit.  Now  Mr.  Murdoch  is  being 
forced  to  go  to  the  courts  to  get  a  hearing. 

Supreme  Court 

The  First  Amendment  guarantees  the  right  to  speak  and  write 
without  interference  from  government.  It  does  not  require  govern¬ 
ment  to  provide  the  podia  nor  the  presses  to  practice  those  freedoms. 
When  journalists  of  any  age  accept  financial  sponsorship  they  assume 
a  responsibility  to  those  who  have  provided  the  facilities  —  the  same 
responsibility  a  reporter  has  to  his  editor  and  an  editor  has  to  his 
publisher.  The  danger  of  the  Hazelwood  decision  lies  in  the  possible 
abuse  of  authority  by  school  administrators  who  seek  to  impose  their 
points  of  view  rather  than  teach  journalism  to  their  students. 
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Letters  to  the  Editor 


Says  integrity  of  DPI  has  not  been  compromised 


I  hope  I  can  impose  on  your  col¬ 
umns  to  say  a  word  about  the  reaction 
to  UPI’s  $2. 5-million  contract  to  lease 
some  of  its  non-news  circuits  to  the 
U.S.  Information  Agency. 

Editors  must  judge  news  services 
on  the  basis  they  feel  best,  but  it  is 
disheartening  to  see  UPI  being  penal¬ 
ized  by  the  application  of  a  double 
standard.  Suddenly  it  is  branded  a 
harlot  for  doing  what  both  American 
news  agencies  have  been  doing  for 
years  —  taking  official  money  from 
U.S.  government  agencies  for  deliv¬ 
ering  a  service. 

Had  neither  AP  nor  UPI  ever  taken 
a  nickel  of  government  money,  the 
outcry  against  the  USIA  arrangement 
would  have  been  understandable,  but 
Lou  Boccardi,  who  is  an  honest  man, 
will  tell  you  that  the  AP,  like  the  UPI, 
has  for  years  been  selling  its  news 
service  to  dozens  of  U.S.  government 
agencies  in  Washington  —  the  FBI 


and  CIA  doubtless  among  them.  In 
addition,  both  serve  the  armed  forces 
in  many  locations  at  home  and 
abroad. 

No  one  has  ever  suggested  that 
these  straightforward  commercial 
arrangements  have  compromised  the 
integrity  of  the  AP’s  news  report  — 
for  the  simple  reason  that  they  have 
not  —  but  neither  have  they  com¬ 
promised  the  integrity  of  UPI. 

It  would  be  even  more  ludicrous  to 
suggest  that  the  AP’s  integrity  is  com¬ 
promised  because  it  uses  spare  com¬ 
munications  capacity  to  haul  traffic 
for  TASS,  as  you  noted  in  your  edito¬ 
rial  of  Oct.  17.  With  the  TASS 
revenue,  AP  defrays  expenses  that 
might  otherwise  have  been  levied 
against  its  members.  Why,  then,  is  it 
so  heinous  for  UPI  to  have  a  similar 
arrangement  with  a  U.S.  government 
agency? 

I  am  aware  that  these  are  not  totally 


comparable  cases,  but  it  is  difficult  to 
see  how  a  different  principle  is 
involved.  It  is  possible  to  argue  that 
the  scope  of  the  USIA  arrangement 
more  seriously  clashes  with  the  tradi¬ 
tion  of  an  arms-length  relationship 
between  the  American  press  and  the 
American  government,  but  that  fails 
to  explain  why  one  U.S.  government 
dollar  is  more  tainted  than  another. 

We  can  all  agree  on  one  thing:  Per¬ 
ceptions  being  what  they  are,  it  would 
have  been  far  better  if  the  UPI  had 
been  able  to  go  forward  in  its  reorga¬ 
nization  without  having  to  look  for 
non-journalistic  revenue  but  the 
absence  of  help  from  its  traditional 
supporters  has  sharply  curtailed  its 
options. 

When  all  is  said  and  done,  the  integ¬ 
rity  of  both  services  is  guaranteed 
only  by  the  integrity  of  the  men  and 
women  in  them.  To  those  in  the  UPI, 
(Continued  on  page  40) 


Fewer  journalists  killed  than  was  earlier  reported 


It  is  not  often  that  one  can  take 
some  satisfaction  from  having  made 
an  error.  I  do  so  in  acknowledging 
that  our  recent  report  of  Journalists 
killed  in  1987  erred  in  stating  that  19 
were  murdered  in  Haiti  during  the 
year.  One  was  killed. 

This  error,  however,  does  not  alter 
the  main  point  of  our  report.  It  stated 
that  the  number  and  variety  of 
assaults  on  journalists  —  physical 
and  professional  —  were  greater  in 
1987  than  in  any  year  recorded  by 
Freedom  House.  That  fact,  sadly, 
stands. 

In  the  July  29  incident  that  pro¬ 
duced  the  error,  three  Haitian  jour¬ 
nalists  were  intentionally  shot  by  sol¬ 
diers,  after  they  missed  CBS,  the 
Christian  Science  Monitor  and  CNN 
crews.  But  nine  Haitian  citizens  were 
killed  in  the  incident.  We  erred  in 
adding  that  death  toll  to  the  number  of 

Correction 

In  its  Jan.  2  issue,  E&P's  article  on 
newspaper  sales  activity  in  1987 
incorrectly  stated  that,  with  the 
exception  of  Hearst  Corp.,  none  of 
the  major  newspaper  groups  bought 
any  dailies  last  year. 

The  New  York  Times  Co.  acquired 
the  Gwinnett  (Ga.)  Daily  News  in  a 
transaction  announced  last  June. 


journalists  killed  in  Haiti.  Actually, 
one  was  killed,  and  others  shot  during 
the  election-day  violence  in  Novem¬ 
ber. 

The  yearlong  death  toll  for  journal¬ 
ists  was  25,  not  34  as  our  report 
stated.  That  is  grim  enough.  It  was  the 
second  highest  number  of  deaths  we 


have  recorded  —  18  in  1986  and  31  in 
1985. 

We  regret  the  error  but  are  glad  the 
number  has  been  reduced. 

Leonard  R.  Sussman 

(Sussman  is  executive  director  of 
Freedom  House.) 


AUTO  COLUMNIST  WITH  DRIVE 


WANTED 


BOB  SIKORSKY 


If  your  car  columnist  ion’t  winning  national  awards  year  after 
year. .  .generating  reader  mail  by  the  carload. .  .starring  in  an 
auto  video  for  national  distribution. .  .maybe  it’s  time  for  a  change. 


DESCRIPTION:  Best-selling  author 
and  nationally  syndicated  columnist. 
LAST  SEEN:  In  Feb.  Reader’s  Digest. 
RECORD:  Two  car  columns  every 
week:  DRIVE  IT  FOREVER,  the  most 
practical  car-maintenance  column  in 
print,  and  RIDIN'  IN  STYLE,  the  test- 
drive  column  that  tells  all. 

EDITORS:  For  a  FREE  copy  of 
Sikorsky’s  best-selling  book  Drive  It 
Forever  and  a  FREE  month’s  trial  of  his 
columns,  call  Dan  Barber  at  The  New 
York  Times  Syndication  Sales  Corp.  at 
800-972-3550  or  (212)  645-3000. 
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Metro  Harrisburg’s  downtown 
is  takii^  on  a  new  iook! 

Metro  Harrisburg— the  dynamic  hub  of  the 
Keystone  State— has  Urns  been  one  of  the  Northeast's 
best  markets.  The  state  capital,  low  unemployment, 
high  effective  buyii^  income  ha^  made  Harrisburg 
a  popular  retail  market. 

The  end  of  the  year  brought  exdtii^  news  about  plans 
for  the  revitalization  of  the  downtown  area.  The 
world  headquarters  of  the  RKe  Aid  dn%  chain  and  a  new, 
sprawling  Hilton  Hotel  and  convention  complex  will 
be  built  in  the  heart  of  downtown  Harrisburg  in  1988. 

The  $75  million  dollar  projects  will  bring  nearly 
2,000  full-time  Jobs  to  the  dty  and,  with  Phase  IWo 
of  the  Strawberry  Square  retail  complex,  will  provide 
Harrisburg  with  a  long-awaited  face-lift  to  begin 
the  final  decade  of  this  century. 

Phone  The  Patriot-News  (717)  255-8203 
or  any  Newhouse  sales  office  for  details  about 
the  dynamic  Harrisburg  market. 

Harrisbuig  Patriot-News 

Repre—nted  by  Newhouse  Newspapers 


January  23, 1988 

Every  Saturday  since  1884 _ 


Editorials  support  censorship  decision 

Most  editorials  support  the  U.S.  Supreme  Court  ruling  that  upheld  a 
high  school  principars  right  to  censor  stories  in  the  student  newspaper 


By  Mark  Fitzgerald 

High  school  newspapers  aren’t  get¬ 
ting  a  lot  of  support  from  their  elders 
in  the  newspaper  industry. 

A  random  survey  by  E&P  showed 
newspaper  editorials  around  the 
country  overwhelmingly  supported 
the  U.S.  Supreme  Court’s  5-3  ruling 
upholding  censorship  of  school- 
owned  newspapers. 

Unlike  some  media  lawyers  and 
journalism  association  heads  who  last 
week  denounced  the  High  Court  deci¬ 
sion  as  a  “First  Amendment  disas¬ 
ter,”  the  editorials,  in  general,  seem 
to  say,  “That’s  life,  kids.” 

Freedom  of  the  press,  a  consensus 
of  the  editorials  said,  is  for  those  who 
own  one.  In  the  case  of  Hazelwood 
School  District  v.  Kuhlmeier,  the  edi¬ 
torials  generally  agreed,  it  is  the  prin¬ 
cipal  who  owns  the  press. 

“The  decision  may  not  be  immedi¬ 
ately  popular,  but  it  is  likely  to  emerge 
after  reflection  as  probably  inevita¬ 
ble,”  the  Cincinnati  Enquirer  wrote. 
“Actually  the  majority  did  provide  a 
suitable  civic  lesson  for  the  aspiring 
journalist  at  Hazelwood  High 
School  .  .  .  [by  saying]  freedom  of 
the  press  is  not  and  never  has  been 
absolute.” 

“It  is  a  decision  in  favor  of 
editing  —  a  process  that  goes  on  in 
real  newspapers  in  the  real  world 
today,”  the  Detroit  News  wrote. 

Any  other  decision,  the  editorial 
said,  would  have  sent  the  wrong  mes¬ 
sage  to  the  student  journalists. 

“What  kind  of  lesson  would  they 
have  learned?  That  reporters  aren’t 
responsible  to  their  publishers  and 
editors?  But  the  publishers  and  edi¬ 
tors  are  [themselves]  .  .  .  fully  sub¬ 
ject  to  libel  and  other  laws,”  the 
News  commented. 

A  similar  position  was  taken  by  the 
Chicago  Sun-Times.  If  the  decision 


had  gone  the  other  way,  the  editorial 
said,  the  interpretation  of  the  Consti¬ 
tution  would  have  been  “startlingly 
new.  New,  and  ridiculous.” 

The  paper  dismissed  Justice  Wil¬ 
liam  Brennan’s  dissent  which  labeled 
“brutal  censorship”  the  principal’s 
action  in  barring  articles  on  preg¬ 
nancy  and  divorce. 

“Does  Justice  Brennan  believe  stu¬ 
dent  journalists  have  greater  rights 
than  working  journalists  to  demand 
that  their  copy  be  printed  unedited? 
Or  that  government  publishers  have 
fewer  rights  than  private  publishers? 
We  cannot  find  the  principal’s  exer¬ 
cise  of  sound  judgment  ‘brutal’  at 
all,”  the  Sun-Times  remarked. 

The  Sun-Times  went  further  than 
most  papers,  however,  by  dismissing 
arguments  that  the  court  ruling  would 
have  a  chilling  effect  on  school  news¬ 
papers. 

“We  can  only  urge  these  worry- 
warts  to  stop  conjuring  up  worst  case 
scenarios  to  justify  unacceptable 
license.  They  are  seeing  demons 


under  the  bed,”  it  said. 

Far  more  newspapers  worried 
aloud  about  exactly  that  chilling 
effect. 

“We  supported  the  court  without 
necessarily  supporting  the  school 
principal,”  said  Don  W.  Robinson, 
editorial  page  editor  for  the  Eugene 
(Ore.)  Register-Guard. 

The  newspaper  applauded  the 
majority  for  drawing  a  “careful  dis¬ 
tinction”  between  personal  expres¬ 
sion  and  “school-sponsored  expres¬ 
sion”  such  as  a  school  newspaper  or 
play. 

“Student  journalists  may  feel  this 
decision  demeans  them  .  .  .  [but]  the 
First  Amendment  has  never  given 
reporters  and  editors  the  legal  right  to 
put  things  in  the  paper  that  their 
publishers  did  not  want  to  print,”  the 
paper  asserted. 

Nevertheless,  like  many  papers, 
the  Register-Guard  said  it  hoped  prin¬ 
cipals  would  use  their  publisher’s  sta¬ 
tus  to  encourage  good  journalism. 

(Continued  on  page  12) 
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Editorials 

(Continued  from  page  II) 


Similarly,  the  Gary  (Ind.)  Post-Tri¬ 
bune  wrote  that  the  decision  was 
essentially  one  of  “who  has  the 
power.” 

“Some  use  this  power  wisely  with 
restraint,  some  use  it  wisely  with 
vigor  and  some  abuse  it,”  the  paper 
suggested. 

“The  danger  [of  the  decision]  is  it 
will  force  newspapers  to  write  about 
nothing  but  pep  rallies  and  basketball 
games,”  said  editorial  page  editor 
Carrol  Vertrees. 

The  New  York  Times,  too,  sup¬ 
ported  the  decision  broadly,  but 
nevertheless  said  the  “student  jour¬ 
nalists  made  mistakes,  but  deserved 
commendation  as  well  as  correction. 

“They  tackled  tough  subjects, 
where  many  school  newspapers  con¬ 
tent  themselves  with  publishing  dull 
community  billboards  .  .  .  The  deci¬ 
sion  is  a  challenge  to  educators  to  help 
their  students  tell  the  story  fairly  and 
accurately,  not  to  squelch  them,”  the 
Times  added. 

A  harder  line  was  taken  by  the  St. 
Louis  Post-Dispatch,  in  whose  circu¬ 
lation  area  Hazelwood  East  High 
School  is  located. 

While  agreeing  that  there  is  no 
absolute  right  to  publish,  editorial 
page  editor  Ed  Higgins  said,  “we  then 
say  that  there  is  a  right  of  freedom  of 
expression  —  and  the  majority 
opinion  .  .  .  trampled  all  over  it.” 

The  decision,  Higgins  continued, 
“gave  school  boards  more  power 
than  is  desirable  or  necessary.  We 
don’t  think  they  have  just  an  arbitrary 
right  to  prevent  the  expression  of  any 
controversial  issue. 

“We  sided  with  Justice  Brennan. 


Basically  we  could  have  accepted  the 
idea  that  the  school  is  in  charge  of  the 
school  paper,  but  we  thought  that  the 
decision  gave  the  school  board  too 
much  latitude.  [School  newspapers] 
could  become  a  victim  of  just  a  timid 
decision  by  a  prinicpal  or  school 
board,”  Higgins  said. 

The  St.  Louis  Post-Dispatch 
received  more  than  a  dozen  calls  com¬ 
plaining  about  the  editorial,  Higgins 
said.  Many  of  the  calls  apparently 
confused  the  editorial  and  a  cartoon 
which  showed  a  theater  marquee 
saying,  “Now  Playing:  First  Amend¬ 
ment.” 

Three  school  children  labeled 
“Hazelwood  East”  are  standing  at  a 
ticket  window  while  a  man  injudicial 
robes  is  warning,  “Beat  it,  kids.  This 
is  for  adults  only!” 


argued,  but  that  doesn’t  make  them 
good  editors  and  publishers. 

The  Supreme  Court  decision  allows 
“educators  —  the  people  who  ‘dumb 
down’  student  textbooks  —  to  limit 
school-sponsored  expression  to  the 
level  of  plain  vanilla.” 

More  newspapers  took  the  position 
that  the  Buffalo  News  did,  arguing 
that  censorship  of  school  newspapers 
was  an  educational  rather  than  free 
press  issue. 

“It  is  difficult  to  view  this  case  as  a 
threat  to  freedom  of  the  press,”  the 
paper  wrote.  “A  school  properly  has 
broad  discretion  over  activities  such 
as  school  newspapers  which  are  spon¬ 
sored  and  supervised  by  the  school 
itself.” 

Still,  the  Buffalo  News  urged 
school  authorities  not  to  “misuse” 


“It  is  a  decision  in  favor  of  editing  —  a  process  that 
goes  on  in  reai  newspapers  in  the  reai  worid  today,” 
the  Detroit  News  wrote. 


The  most  stinging  criticism  of  the 
Supreme  Court  decision  probably 
came  from  the  Miami  Herald,  which 
had  editorialized  about  the  Hazel¬ 
wood  case  several  times  before. 

its  editorial  was  headlined,  “High 
Court  Flunks.” 

“We  were  not  pleased  with  the 
court  decision,”  said  Joanna  Wragg, 
associate  editor/editorial  page. 

“Although  we  don’t  take  the 
extreme  view  that  the  student  press 
should  be  completely  unfettered,  we 
said,  ‘How  sad  that  the  Supreme 
Court  used  an  ax,  not  a  scalpel,  in 
deciding  [the  case  and  it]  chose  to  lop 
off  chunks  of  constitutional  rights  that 
many  feel  essential.” 

Educators  may  be  analogous  to  edi¬ 
tors  and  publishers,  the  Herald 


this  new  ruling. 

“Arbitrary  censorship  will  set  a 
lamentable  example,”  it  admonished. 

The  Record  in  Bergen  County, 
N.J.,  said  in  its  editorial  that  the 
Supreme  Court  “did  what  it  had  to 
do.” 

While  the  Record  acknowledged 
that  “a  high  school  newspaper  is  no 
one’s  private  property,”  the  paper 
also  said  that  “school  officials  argue, 
correctly,  that  high  school  newspa¬ 
pers  are  a  special  case.  They  are  an 
extension  of  curriculum.” 

The  paper  added,  “No  one  would 
seriously  challenge  a  principal’s  right 
to  set  the  curriculum  for  a  class  in 
calculus  or  literature.  That  right 
extends  to  newspapers.” 


Ownership  changes 


Adams  Communications  of  Tampa, 
Fla.,  has  agreed  to  acquire  the  51,000 
circulation  Macomb  Daily  and  155,000 
weekly  Advisor,  both  Mt.  Clemens, 
Mich.,  from  SEM  Newspapers  Inc.,  a 
corporation  owned  by  John  McGoff. 

The  acquisition  is  the  first  for 
Adams  in  the  newspaper  field. 

R.C.  Crisler  &  Co.  of  Cincinnati 
was  the  broker  in  the  transaction. 

♦  *  ♦ 

Multimedia  Inc.  of  Greenville, 
S.C.,  has  acquired  the  9,500  paid 
weekly  circulation  Robertson  County 
Times,  published  in  Springfield, 
Tenn.,  from  Luther  Thigpen. 


The  weekly  McLoud  (Okla.)  News 
was  recently  purchased  by  Wayne 
and  Gloria  Trotter  and  David  Qualls 
from  Jack  Fitzpatrick,  who  owned  the 
News  for  the  last  nine  years. 

Qualls  will  be  publisher  of  the 
News  and  Glenda  Kuhn  will  remain 
as  editor. 

The  Trotters  are  publishers  of  the 
Tecumseh  (Okla.)  Countywide  News. 

David  Black  of  Victoria,  B.C.,  has 
purchased  three  Washington  state 
weeklies  from  Wallie  Funk  and  John 
Weber. 


The  weeklies  are  the  8,500  circula¬ 
tion  Whidbey  News-Times  in  Oak  Har¬ 
bor;  the  3,100  circulation  South  Whid¬ 
bey  Record  in  Langley;  and  17,500 
circulation  Whidbey  today. 

The  sale  was  handled  by  John  Four¬ 
nier  Jr.  of  Fournier  Media  Services, 
Bend,  Ore. 

Hi  >l< 

American  Publishing  Co.  of  West 
Frankfort,  Ill.,  recently  acquired  two 
more  daily  newspapers,  to  give  it 
more  that  40  U.S.  newspapers. 

APC  is  a  subsidiary  of  Hollinger, 
Inc.  of  Toronto. 

(Continued  on  page  35) 
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UPl  sues  its  former  editors 

Wire  service  wants  to  stop  trio  who  quit  from  coiiecting  $10,500  each 
per  month;  a/so  contends  the  editors  defamed  UPi  in  parting  shot 


By  George  Garneau 

United  Press  International  has  sued 
the  three  top  editors,  who  quit  en 
masse  last  year,  for  defamation, 
breach  of  contract  and  to  bar  them 
from  collecting  $1 -million  worth  of 
UPI-created  nest  eggs. 

The  suit,  filed  Jan.  13  in  U.S.  Dis¬ 
trict  Court  in  Washington,  D.C., 
claims  the  editors’  parting  state¬ 
ment  —  that  they  could  not  ensure 
UPI’s  quality  and  integrity  —  cost 
the  news  service  $505,000  in  canceled 
subscriptions. 

In  addition,  UPI  asked  the  court  to 
stop  former  editors  Ben  Cason,  Barry 
Sussman  and  Kim  Willenson  from 
collecting  more  than  $1  million  from 
letters  of  credit  UPI  had  established 
in  their  names. 

The  news  executives  joined  UPI  in 
January  and  each  signed  five-year 
contracts.  The  credit  lines  at  Ameri¬ 
can  Security  Bank  were  set  up  last 
May.  The  trio  walked  out  in  Novem¬ 
ber,  saying  they  could  not  ensure  the 
integrity  and  quality  of  the  UPI  report 
in  the  face  of  mass  layoffs  which  were 
designed  to  cut  losses. 

Since  leaving,  each  man  has  drawn 
$10,500. 

According  to  the  suit,  Sussman  and 
Cason  —  who  left  jobs  at  the 
Washington  Post  to  become,  respec¬ 
tively,  chief  editor  and  managing  edi¬ 
tor-national  for  UPI  —  each  got  let¬ 
ters  of  credit  worth  $345,000.  Willen¬ 
son,  a  former  Post  employee  who  quit 
a  job  at  Newsweek  to  be  UPI’s  man¬ 
aging  editor-foreign,  got  a  $314,000 
letter  of  credit. 

The  credit  lines  were  established  to 
lure  the  news  executives  from  stable 
jobs  to  a  seriously  ailing  company. 
UPI  said  they  were  intended  as  the 
editors’  security  “in  the  event  that 
they  performed  their  duties  under 
their  employment  contracts  but  were 
not  compensated  by  UPI.’’ 

In  that  event,  they  were  entitled  to 
$10,500  “monthly  draws,”  UPI  said, 
adding  they  have  each  drawn  once 
and  “expressed  their  intention”  to 
continue. 

At  that  rate,  they  would  collect 
$126,000  a  year,  a  figure  one  source 


Ben  Cason 


Barry  Sussman 


Kim  Willenson 


said  approximated  their  salaries, 
which  were  not  disclosed. 

The  suit  accuses  the  three  of 
“unjustly  enriching  themselves”  at 
UPI’s  expense. 

The  suit  comes  amid  continuing 
management  turmoil  at  UPI,  which 
was  acquired  from  bankruptcy  in  1986 
for  $41  million  by  Mexican  publisher 
Mario  Vazquez  Raha.  Editorial  man¬ 
agement  under  Vazquez  has  changed 
four  times  and  resulted  in  a  $4. 6-mil¬ 
lion  suit  for  defamation  and  back  pay 
by  former  chief  editor  Malcolm 
Hughes. 


“the  loss  of  professional  good  will,” 
internal  disruption,  loss  of  subscrib¬ 
ers  and  the  costs  of  hiring  new  edi¬ 
tors. 

UPI  alleged  the  editors’  parting 
shot  about  the  “quality  and  integrity” 
of  the  UPI  report  was  false,  made 
with  “actual  malice”  intended  to 
damage  UPI  and  “implied”  the  news 
service  had  been  compromised  by 
management. 

As  a  result,  an  unspecified  number 
of  clients  canceled  subscriptions  and 
potential  clients  were  scared  off,  UPI 
alleged,  costing  it  over  $505,0(K). 


UPI  executive  editor  Claude  Hippeau  said  in  a 
statement  the  three  quit  “voluntarily  and  as  a  result  of 
their  own  personal  motives  in  clear  violation  of  their 
contracts.  Now  they  expect  the  company  to  continue 
to  compensate  them  under  an  aspect  of  their 
contracts  which  was  cleariy  meant  to  protect  them 
only  from  involuntary  unemployment.” 


UPl  executive  editor  Claude  Hip¬ 
peau  said  in  a  statement  the  three  quit 
“voluntarily  and  as  a  result  of  their 
own  personal  motives  in  clear  viola¬ 
tion  of  their  contracts.  Now  they 
expect  the  company  to  continue  to 
compensate  them  under  an  aspect  of 
their  contracts  which  was  clearly 
meant  to  protect  them  only  from 
involuntary  unemployment.” 

UPI  alleged  their  resignations 
breached  their  contracts  and  cost  UPI 


Robert  Reznick,  attorney  for  the 
three,  called  the  defamation  charges 
“ludicrous”  and  said  it  was  “incom¬ 
prehensible”  that  Vazquez  exposed 
his  management  of  UPI  to  public 
scrutiny  by  filing  suit. 

He  said  his  clients  “acted  at  all 
times  to  the  highest  personal  and  pro¬ 
fessional  standards”  and  the  “UPl 
breached  the  employment  contract  in 
a  variety  of  ways.” 

(Continued  on  page  40) 
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Simmons  asks  fo 

By  Debra  Gersh 

Simmons  Major  Market  Research 
Inc.  has  asked  that  advertising 
research  organizations  include  sug¬ 
gestions  on  how  to  report  recovery 
rates  in  their  guidelines  for  newspaper 
research  studies. 

Recovery  rates,  a  description  in 
percentage  of  how  many  phone  num¬ 
bers  in  the  random  sample  were  actu¬ 
ally  reached,  was  reported  by  Sim¬ 
mons  in  its  1987  study  as  57.6%  and 
by  the  Scarborough  Research  Corpo- 

tr  recovery  rate  an 

ration  as  63.9%. 

“One  thing  Simmons  prides  itself 
on  is  the  technical  quality  of  its 
research,”  said  Kay  Schultz,  SMMR 
president.  “When  they  [Scar¬ 
borough]  came  out  with  that  better 
rate,  we  wondered  why.” 

Schultz  explained  that  households 
which  do  not  speak  English  or  Span¬ 
ish  traditionally  do  not  count  against 
the  recovery  rate  tabulations.  After 
looking  at  the  Scarborough  technical 
guide,  Simmons  found  that  Scarbor¬ 
ough  also  discounted  a  number  of 

alysis  guidelines 

households  traditionally  included, 
such  as  those  where  the  actual  person 
identified  in  the  sample  to  be  inter¬ 
viewed  (i.e.,  oldest  male)  was  not 
reached,  although  direct  refusals 
were  included.  In  its  calculations, 
Simmons  left  in  a  number  of  those 
households. 

Stressing  that  the  Scarborough 
method  was  not  wrong,  simply  differ¬ 
ent,  Schultz  said,  “From  our  point  of 
view,  we’re  just  saying  let’s  compare 
apples  to  apples. 

“I  can  live  with  either  orientation, 
but  I’d  like  everyone  to  use  the 
same,”  she  continued.  “Write  that 
[methodology]  into  the  guidelines. 
Tell  us  how  you  want  that  reported.  If 
the  industry  says  go  with  the  Scarbor¬ 
ough  formula  because  it  looks  better, 
we  would  do  that.” 

Schultz  explained  that  the  guide¬ 
lines  currently  do  not  indicate  how 
recovery  rates  should  be  tabulated, 
only  that  they  should  be  around  70%. 

“We  agonized  that  ours  was  just 
50%,  yet  nobody  harassed  us  about 
that  because  it  is  hard  to  get  people  to 
cooperate  [with  interviews],”  she 
noted. 

In  a  memo  sent  to  advertising  agen¬ 
cies,  a  general  research  list,  newspa¬ 
pers  and  Newspaper  Research  Coun¬ 
cil  leaders,  Schultz  estimated  that  if 
SMMR  had  calculated  its  recovery 
rate  according  to  the  method  used  by 
Scarborough,  Simmons  would  have 
shown  a  73.9%  recovery  rate  com¬ 
pared  with  Scarborough’s  63.9%. 

Jeffrey  Rodgers,  vice  president/ 
newspaper  sales  for  Scarborough 
Research,  explained  that  some  house¬ 
holds  are  referred  into  a  cateogry 
called  “eligibility  not  established.” 

That  category  usually  includes 
busy  signals  and  no  answers,  and,  he 
said,  “If  you  do  not  know  anything 
about  that  household,  it’s  not  legiti¬ 
mate  to  make  calculations.  It  could  be 
non-English-  or  non-Spanish-speak- 
ing,  or  not  the  right  person,  so  we  put 
it  into  that  category.” 

Rodgers  declined  to  estimate  what 
Scarborough’s  recovery  rate  might 
have  been  if  it  used  the  same  method 
as  Simmons. 

He  said  the  newly  merged  Birch/ 
Scarborough  has  encouraged  the 
Advertising  Research  Foundation  to 
get  involved  as  well  in  its  guidelines 
on  recovery  analysis. 

Schultz  commented  that  the  NRC 
task  force  on  syndicated  research  has 
discussed  the  issue,  and  she  hopes 
guidelines  on  reporting  recovery  rates 
will  be  forthcoming,  as  commitments 
for  the  1989  syndicated  study  will 
have  to  be  made  soon. 

Copy  edito 
with  ba 

By  Keith  Kelly 

The  show  goes  on  for  a  California 
copy  editor  on  leave  of  absence  from 
the  Orange  County  Register,  Santa 
Ana,  Calif.,  who  had  his  bass  viol 
stolen  from  his  van  in  New  York 
City’s  Harlem  on  Jan.  4. 

A  fellow  bass  player  spotted  it  and 
returned  it  to  its  rightful  owner  two 
days  later. 

Rex  Wilson,  40,  who  is  touring  with 
a  San  Diego  band  backing  up  Cindy 
Lee  Berryhill,  was  brokenhearted 
when  his  40-year-old  bass  viol  was 
one  of  the  only  items  missing  after  the 
burglary. 

Thanks  to  Joe  Bongiorno,  a  bass 
phy;;r  who  spotted  someone  walking 
through  the  streets  of  Harlem  with  the 
six-foot-high  instrument  upside 
down,  Wilson  was  able  to  continue 
his  tour  with  his  favorite  bass. 

“I  could  tell  from  the  way  the  guy 
was  carrying  it  he  was  no  bass 
player,”  said  Bongiorno,  who  jumped 
out  of  his  car  and  offered  to  buy  the 
bass  on  the  spot. 

“1  figured  it  was  hot,”  said  Bon¬ 
giorno.  “One  of  your  biggest  fears  as 
a  musician  is  that  your  instrument  will 
end  up  in  a  pawnshop  somewhere.” 

Bongiorno  said  he  paid  $200  to 
recover  the  instrument.  He  found  an 
old  flyer  with  Wilson’s  name  and 
number  tucked  into  a  pouch  on  the 
bass  case. 

Wilson,  who  already  had  $1,000 
forwarded  from  his  record  company 
to  purchase  a  new  bass,  estimates  that 
his  40-year-old  instrument  was  worth 
at  least  $1,500. 

“I  bought  the  original  in  California 
in  1966,”  reported  Wilson.  “This  was 
the  first  time  I  even  took  it  out  of  the 
state.” 

r  reunited 
ss  viol 

“I  don’t  pin  the  theft  on  New 
York,”  remarked  Wilson.  “It  is  sad 
that  it  happened,  that  people  can’t 
come  in  from  the  cold  for  three  min¬ 
utes  without  being  burglarized,  but 
it’s  not  unique  to  New  York. 

“Good  Samaritans  are  few  and  far 
between,”  observed  Wilson,  who 
was  packing  for  his  next  stop  in  Provi¬ 
dence,  R.I.  “It  was  a  neat  thing  that 
he  [Bongiorno]  did.” 

A'  ^ 

Orange  County  Register  copy  editor 
Rex  Wilson  kisses  his  boss  viol  after  it 
hod  been  stolen  in  New  York  City,  but 
later  recovered  and  returned  to  him  by 
o  Good  Samaritan.  Wilson  is,  on  leave 
of  absence  from  his  job  and  is  touring 
as  a  member  of  a  back-up  band  to  a 
singer. 

Associated  Press  photo 

14 

EDITOR  &  PUBLISHER  for  January  23,  1988 

Deadline  draws  near  for  Murdoch 

New  York  Post  unions  plan  to  meet  with  Senator  Kennedy; 


meanwhile,  the  names  of  several  interested  buyers  keep  surfacing 


By  Andrew  Radolf 

The  Federal  Communications 
Commission  has  rejected  a  petition 
Tiled  by  Rupert  Murdoch  seeking  an 
extension  for  waivers  to  its  cross¬ 
ownership  rules  which  bar  newspa¬ 
per-broadcast  combinations  in  a 
single  market. 

The  rejection  now  opens  the  way 
for  Murdoch  to  challenge  the  legality 
of  recent  legislation  which  prohibits 
the  FCC  from  making  any  changes  in 
the  cross-ownership  rules  and  from 
granting  any  new  waivers  or  extend¬ 
ing  any  existing  ones. 

The  FCC  waivers,  granted  to  Mur¬ 
doch  in  1986  after  he  bought  WNYW- 
tv,  Channel  5,  in  New  York  and  UHF 
station  WFXT  in  Boston,  expire  on 
March  6  and  June  30,  respecively. 

In  recent  statements,  Murdoch  said 
if  he  must  comply  with  the  cross-own¬ 
ership  rules  he  will  keep  his  Boston 
Herald  and  sell  WFXT.  In  New  York, 
Murdoch  said  he  would  try  to  find  a 
buyer  for  the  money-losing  Post,  but 
would  fold  it  if  none  were  found.  But 
he  has  also  indicated  that  he  would 
like  to  retain  ownership  of  the  New 
York  tabloid. 


Murdoch  had  asked  that  the  waiver 
in  Boston  be  extended  for  six  months 
and  the  waiver  in  New  York  be 
extended  indefinitely. 

The  FCC,  in  rejecting  the  petition, 
said  it  must  comply  with  the  new 
legislation  which  changed  the  cross¬ 
ownership  rules  from  a  policy  inter¬ 
preted  by  the  FCC  to  a  federal  law 
that  does  not  allow  any  exemptions. 

The  rules  became  law  as  a  result  of 
an  eleventh-hour  amendment 
attached  by  Sen.  Ernest  F.  Hollings 
(D-S.C.)  to  the  1988  federal  spending 
bill.  Hollings  agreed  to  insert  the 
amendment  at  the  request  of  Sen. 


Edward  M.  Kennedy  (D-Mass.). 

Kennedy  said  in  interviews  with 
the  Herald  that  he  was  concerned  that 
Murdoch  was  trying  to  put  “the  fix” 
at  the  FCC  to  get  the  cross-ownership 
rules  rescinded.  Kennedy  said  only 
Congress  should  have  the  authority  to 
make  such  a  change  in  communica¬ 
tions  policy. 

Murdoch’s  petition  argued  that  the 
law  is  an  unconstitional  bill  of  attain¬ 
der  because  it  is  aimed  directly  at 
Murdoch,  who  has  the  only  existing 
waivers.  It  also  argued  that  a  1978 
U.S.  Supreme  Court  decision  upheld 
the  constitutionality  of  the  cross¬ 
ownership  rules  only  because  the 
FCC  had  the  power  to  grant  waivers 
in  hardship  cases. 

The  petition  contended  as  well  that 
the  new  law  violates  the  First  Amend¬ 
ment  because  it  could  result  in  “put¬ 
ting  a  newspaper  out  of  business.” 

Murdoch  is  also  working  for  a 
“legislative  solution”  to  the  situa¬ 
tion,  said  his  inside  general  counsel, 
Lawrence  Kessler. 

Both  U.S.  senators  from  New 
York,  Republican  Alfonse  D’ Amato 
and  Democrat  Daniel  Moynihan, 
have  said  they  will  introduce  legisla 


tion  to  change  the  new  law. 

Several  hundred  people  turned  out 
for  a  “Save  the  Post”  rally  on  Jan.  17 
to  express  their  support  for  Rupert 
Murdoch’s  efforts  to  win  a  waiver  in 
New  York. 

The  rally,  held  in  front  of  the  Post’s 
building,  was  organized  by  the  Post’s 
unions  and  attended  by  New  York 
Archbishop  John  Cardinal  O’Connor, 
Congressman  Bill  Green  (Rep.), 
Mayor  Edward  Koch  as  well  as  D’A- 
mato  and  Moynihan. 

The  Post  employs  about  1,200 
union  employees. 

The  union  leaders  said  they  will  be 


meeting  with  Sen.  Kennedy  soon  to 
discuss  changing  legislation. 

The  unions  have  also  proposed  that 
the  Post  be  sold  to  an  employee  stock 
ownership  trust  as  a  last  resort.  An 
ESOT  would  have  tax  advantages  to 
Murdoch  if  he  went  that  route. 

In  the  meantime,  several  potential 
buyers  have  expressed  interest  in  the 
newspaper. 

Robert  Maxwell,  whose  holdings 
include  the  Mirror  Group  newspapers 
in  Britain  and  AD/SAT  and  16  com¬ 
mercial  printing  plants  in  the  U.S., 
expressed  interest  recently  in  the 
Post. 

Wilbert  A.  Tatum,  chairman  of  the 
New  Amsterdam  News,  a  black 
weekly  in  New  York,  also  recently 
stated  he  and  a  group  of  investors 
want  to  bid  for  the  newspaper. 

Other  potential  bidders  include 
Leonard  Stern,  owner  of  the  Village 
Voice  and  head  of  Hartz  Industries, 
and  several  real  estate  developers 
who  have  all  said  they  would  keep  the 
newspaper  operating  if  they  acquired 
it. 

The  Post  is  located  near  the  South 
Street  Seaport  tourist  attraction  and 
is  close  to  both  City  Hall  and  the  Wall 
Street  area. 

Reporters  given 
free  lottery  tix 

How  do  you  get  statehouse  report¬ 
ers  out  to  a  press  conference  on  a 
Friday  afternoon? 

Michigan  businessman  Ron 
Thayer,  who  heads  a  special  task 
force  for  Gov.  James  J.  Blanchard, 
came  up  with  an  unusual  tactic 
recently:  He  gave  away  instant  lot¬ 
tery  tickets. 

According  to  a  report  in  the  Detroit 
News,  Thayer  opened  a  recent  press 
conference  by  distributing  state  Win¬ 
ner  Wonderland  instant  lottery  tick¬ 
ets  to  about  25  journalists  and  broad¬ 
cast  crews  who  showed  up. 

Thayer  said  he  used  his  own  money 
to  pay  for  the  tickets.  Winners,  he 
said,  should  donate  their  prizes  to 
“the  charity  of  your  choice.” 


It  also  argued  that  a  1978  U.S.  Supreme  Court 
decision  upheld  the  constitutionality  of  the  cross¬ 
ownership  rules  only  because  the  FCC  had  the  power 
to  grant  waivers  in  hardship  cases. 
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Journalism  school  debate 


Should  advertising  and  public  relations  courses  remain  part  of 
the  l-school  curriculum  or  should  they  be  taught  in  business  schools? 


By  M.L.  Stein 

Officials  of  the  nation’s  leading 
journalism  educators’  organization 
have  repudiated  a  remark  attributed 
to  its  president  that  public  relations 
and  advertising  courses  belong  in 
business  schools. 

The  comment  by  David  Weaver, 
president  of  the  Association  for  Edu¬ 
cation  in  Journalism  and  Mass  Com¬ 
munication  (AEJMC),  appeared  in  a 
Chronicle  of  Higher  Education  article 
about  changes  in  journalism  educa¬ 
tion  that  have  included  big  boosts  in 
the  number  of  students  studying 
advertising,  public  relations  and  mar¬ 
keting  rather  than  traditional  report¬ 
ing  and  editing  subjects. 

Weaver  was  quoted  as  saying:  “I’m 
troubled  by  it.  1  would  frankly  rather 
see  advertising  and  public  relations 
taught  in  business  schools.” 

At  its  recent  winter  meeting  in  Indi¬ 
anapolis,  AEJMC’s  executive  com¬ 
mittee  endorsed  the  following  state¬ 
ment  issued  earlier  by  the  AEJMC 
advisory  board,  which  is  made  up 
primarily  of  the  association’s  division 
heads: 

“The  Advisory  Board  disagrees 
with  the  views  attributed  to 
.  .  .David  Weaver.  .  .in  the 
Chronicle  of  Higher  Education,  and 
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reaffirms  its  commitment  to  the 
breadth,  diversity  and  commonality 
of  interests  of  all  members  of  the 
Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication.  It 
further  recognizes  the  strengths  of 
that  diversity  and  the  common  com¬ 
mitment  of  members  of  all  divisions  to 
ethics,  professionalism,  scholarship, 
research  and  quality  of  education  in 
journalism  and  mass  com¬ 
munication.  .  .” 

In  a  “From  the  president  ...” 
column  in  the  same  newsletter. 
Weaver,  who  is  director  of  research  at 
Indiana  University’s  School  of  Jour¬ 
nalism,  wrote  that  the  “unqualified 
quote”  in  the  Chronicle  “does  not 
accurately  summarize  my  views 
about  where  public  relations  and 
advertising  should  be  taught.” 

He  claimed  that,  when  interviewed 
by  the  article’s  author,  Michael  W. 
Hirschorn,  he  was  referring  to  certain 
specific  courses,  not  all  public  rela¬ 
tions  or  advertising  courses. 

Weaver  also  asserted  he  was 
speaking  only  for  himself,  not 
AEJMC. 

The  president  said  in  his  column 
that  “I’m  not  sure  what  the  ideal 
structure  for  mass  communication 
education  is  within  a  university.” 

He  said  he  hoped  the  question 
would  be  discussed  in  future  meetings 
of  journalism  education  groups. 

Weaver  noted  that  his  statement  in 
the  Chronicle  brought  10  protest  let¬ 
ters,  some  of  which  contained  name¬ 
calling  “that  seems  inappropriate  in  a 
university.” 

The  AEJMC  president  did  not 
respond  to  E&P  phone  messages. 

Weaver’s  reputed  remarks  high¬ 
lighted  a  growing  concern  among 
some  journalism  educators  about  the 
proliferation  of  public  relations  and 
advertising  courses  in  journalism  pro¬ 
grams. 

Journalism  enrollment  increases  in 
recent  years  are  due  largely  to  the 
swelling  interest  by  students  in  public 
relations  and  advertising  careers. 

Some  misgivings  also  have  been 
expressed  about  what  is  viewed  as  too 
great  an  emphasis  on  theory  and 
research  courses  in  journalism 


schools. 

Recently,  Allied  Daily  Newspapers 
in  the  Northwest  began  conducting 
their  own  evaluation  of  j-schools  in 
the  area  after  voicing  concern  about 
the  direction  some  of  them  were  tak¬ 
ing  in  curriculum  and  faculty  staffing. 

AEJMC  president-elect  Thomas  A. 
Bowers,  who  teaches  advertising  at 
the  University  of  North  Carolina,  told 
E&P:  “There  are  a  lot  of  schools 
where  PR  and  ad  majors  are  in  the 
majority.” 

(According  to  Ohio  State  journal¬ 
ism  Professor  Paul  V.  Peterson,  who 
compiles  annual  statistics  on  journal¬ 
ism  enrollment,  public  relations  and 
advertising  students  made  up  44%  of 
the  total  undergraduates  in  the 
nation’sjournalism  and  mass  commu¬ 
nications  programs  in  1986. 

(Peterson  told  E&P  that  he  did  not 
expect  any  “significant”  change  in 
1987  figures  currently  in  preparation.) 

Bowers,  a  member  of  AEJMC’s 
executive  committee,  said  Weaver 
apologized  at  the  winter  committee 
meeting  for  his  reported  remarks  in 
the  Chronicle. 

“I  would  say  there  was  a  cordial 
atmosphere,”  Bowers  added. 

Another  committee  member,  Rob- 
(Continued  on  page  45) 
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Some  newspapers  refuse  to  run  anti-drug  ad 

Object  to  a  photo  of  a  man  with  a  gun  pointed  up  his  nose 


By  Debra  Gersh 

One  of  the  latest  ads  from  the  Part¬ 
nership  for  a  Drug-Free  America,  car¬ 
ried  pro  bono  by  many  newspapers, 
was  rejected  by  a  few  and  caused 
some  to  give  the  ad  a  second  look 
because  of  its  powerful  imagery. 

The  ad,  created  by  DDB  Needham 
Worldwide,  features  a  black-and- 
white  photograph  of  a  young  man  in  a 
suit  with  a  gun  up  his  nose,  finger  on 
the  trigger.  The  copy,  in  bold,  all 
caps,  white  type  across  the  bottom, 
reads  simply,  “COCAINE.” 

According  to  Jack  Cohen,  vice 
president  director  of  print/outdoor 
media  buying  at  the  agency,  which 
created  the  ad  and  others  in  the  cam¬ 
paign  for  free,  newspapers  that 
agreed  to  carry  it  included:  the  New 
York  Times,  New  York  Daily  News, 
The  Record  in  Bergen  County,  N.J.; 
Newark  (N.J.)  Star-Ledger,  Boston 
Globe,  Chicago  Sun-Times,  Chicago 
Tribune,  Philadelphia  Inquirer,  Phil¬ 
adelphia  Daily  News,  Washington 
(D.C)  Times,  Long  Beach  (Calif.) 
Press  Telegram  and  the  Biloxi  (Miss.) 
Sun  Herald. 

Papers  that  refused  this  specific  ad, 
but  have  participated  in  other  cam¬ 
paigns  for  the  Partnership  for  a  Drug- 
Free  America,  included:  the  Wall 
Street  Journal,  Miami  Herald,  Miami 
News  and  the  Detroit  Free  Press. 

“I  think  this  is  an  extremely  worth¬ 
while  cause,  and  I  thank  those  news¬ 
papers  which  support  it,”  Cohen 
commented,  encouraging  papers 
which  have  not  participated  to  do  so. 

The  highly  public  suicide  of  former 
Pennsylvania  state  treasurer  R.  Budd 
Dwyer,  who  shot  and  killed  himself 
by  putting  a  gun  in  his  mouth  and 
pulling  the  trigger  at  a  news  confer¬ 
ence  about  a  year  ago,  (E&P,  Jan.  3 1 , 
1987),  led  the  Philadelphia  Inquirer 
and  Daily  News  to  take  a  second  look 
before  deciding  to  run  the  ad. 

“Obviously  we  want  to  participate 
[in  the  campaign],”  commented  Jerry 
Parichy,  vice  president/advertising 
for  the  Inquirer  and  Daily  News,  not¬ 
ing  that  the  papers  have  run  many  ads 
from  the  Partnership.  “Most  of  the 
Drug-Free  ones  are  put  in  without 
much  concern.  That  one  we  gave  a 
second  look.  We  were  even  more  sen¬ 
sitive  to  it  because  of  the  Budd  Dwyer 


CONTROVERSIAL  AD.  Some  news¬ 
papers  refused  to  run  this  public  ser¬ 
vice  od  from  Partnership  for  a  Drug- 
Free  America  because  they  felt  the 
graphic  was  too  strong. 

suicide  a  year  ago.” 

Parichy  said  the  papers  decided  to 
run  the  ad  —  after  showing  it  to 
publisher  Sam  McKeel  to  make  sure 
he  was  comfortable  with  it  — because 
they  “figured  it  was  very  powerful 
and  did  tell  the  story  of  what  drugs 
could  do.” 

He  added  that  he  was  not  aware  of 
any  feedback  from  the  community, 
“So  I  guess  we  made  the  right  call.” 

Bill  Cummings,  national  advertis¬ 
ing  services  manager  at  the  Wall 
Street  Journal,  explained  that  there 
were  two  reasons  why  his  paper  did 
not  run  the  ad. 

First,  he  said,  the  Journal  carries 
business-to-business  advertising 
from  the  campaign,  and  this  ad  was 
from  the  consumer  campaign.  Sec¬ 
ond,  he  said,  the  graphic  was  too 
strong. 

“This  ad  was  from  the  consumer 
campaign,  but  even  if  the  copy  was 
geared  to  business-to-business.  I'm 
fairly  confident  we  would  reject  it 
anyway,”  he  said,  noting  that  the 
Journal  will  continue  to  cany  the 
Partnership’s  business-to-business 


advertisements. 

The  advertising  acceptability  pol¬ 
icy  at  the  Miami  Herald  prohibits  ads 
that  show  the  use  of  firearms, 
explained  Elizabeth  Brenner,  mar¬ 
keting  services  manager,  commenting 
that  this  ad  was  evaluated  against  that 
policy. 

Estimating  that  Herald  has  run 
about  20  of  the  Partnership’s  ads 
since  the  campaign  began  last 
spring  —  as  well  as  translating  some 
for  Spanish-language  editions  — 
Brenner  said  the  paper  “felt  a  lot  of 
good  ads  have  run  and  continue  to  run 
that  make  the  message  clear.  We  felt 
comfortable  that  the  message  is  get¬ 
ting  out”  and  this  ad  was  “not  a 
necessary  component.” 

Editor  wins  award 
for  newsroom  play 

David  Moats,  state  editor  of  the 
Rutland  (Vt.)  Herald,  has  been  pre¬ 
sented  with  the  fifth  annual  Vermont 
Playwrights’  Award  by  the  Valley 
Players  of  Waitsfield,  for  his  full- 
length  play,  “Hard  News.” 

The  play,  which  is  Moats’  third 
entry  in  the  competition,  takes  place 
within  the  newsroom  of  a  small  city 
newspaper. 

Moats  received  $1,000  in  cash  and 
the  Valley  Players  received  first  pro¬ 
duction  rights  to  “Hard  News.” 

AAF  names  Blatt 
v.p.  of  marketing 

Richard  K.  Blatt  has  been  named 
vice  president/marketing  of  the 
American  Advertising  Federation. 
Blatt  will  have  staff  responsibilities 
for  overall  development  and  promo¬ 
tion  of  AAF  membership  and  the  initi¬ 
ation  and  marketing  of  new  member 
services. 

Blatt  was  previously  a  vice  presi¬ 
dent  of  sales/marketing  at  BFl  Com¬ 
munications  Systems,  a  senior  proj¬ 
ect  manager  of  corporate  operations 
at  GTE  Sprint  Communications,  and 
manager  of  corporate  operations  at 
MCI  Telecommunications. 
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Perspective  on  Promotion 


Hooking  ‘premium’  subscribers 

When  used  properly,  premiums  can  supplement  marketing  efforts 
to  gain  new  readers  without  cheapening  the  image  of  the  newspaper 


By  Michael  G.  Kane 

You  could  call  them  the  new  stars 
and  four  “R’s”  in  newspaper  circula¬ 
tion  lexicon:  recruitment,  retention, 
renewals,  rewards.  So  where  does  an 
old,  often-used  promotion  ploy  like 
premiums  fit  in? 

Although  readily  used  as  a  “car¬ 
rot”  for  advertisers,  district  sales 
managers  and  carriers,  premiums 
have  not  always  been  viewed  as  a 
viable  subscriber  sales  incentive. 
Their  short-  and  long-term  cost  effec¬ 
tiveness  has  long  been  debated,  and 
attitudes  have  fluctuated  with  con¬ 
sumer  demand. 

“Newspaper  premiums  were 
popular  about  15  years  ago,  followed 
by  a  high  time  for  price  discounting,” 
said  Dave  Perona,  vice  president-cir¬ 
culation  of  the  Buffalo  News.  “Now 
premiums  are  coming  back.” 

They  are  coming  back  because 
readers  are  harder  to  keep.  A  steady 
decline  in  newspaper  penetration 
coupled  with  troubling  churn  rates  is 
bringing  premiums  out  of  dusty  cir¬ 
culation  closets. 

Advocates  will  tell  you  that  pre¬ 
miums  represent  a  special  marketing 
opportunity  which  can  dramatically 
increase  “value  added”  sales.  When 
used  properly,  they  say,  premiums 
can  supplement  existing  marketing 
efforts  to  gain  and  retain  new  readers 
without  cheapening  the  image  of  the 
newspaper. 

Surmising  that  premiums  and 
incentives  are  the  beneficiaries  of  a 
“new  view,”  the  September  issue  of 
Marketing  &  Media  Decisions  (p. 
122)  noted  that  “unlike  coupons  or 
rebates,  which  are  quickly  gone  and 
forgotten,  a  premium  stays  with  the 
consumer  or  in  the  home  as  a  perma¬ 
nent  reminder. 

“Additionally,  considering  the  cur¬ 
rent  concern  over  the  loss  of  image- 
building  caused  by  most  price-cutting 

(Kane  is  assistant  to  the  executive 
director  of  the  International  Newspa¬ 
per  Marketing  Association  in  Reston, 
Va.  This  is  part  of  a  continuing  series  of 
articles  dealing  with  different  aspects 
of  newspaper  promotion.) 
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tactics,  it  has  been  established  that 
premiums  can  positively  reflect  the 
image  and  positioning  of  a  company 
or  brand.” 

Detractors  are  quick  to  point  out, 
however,  that  premiums  are  nothing 
more  than  “sizzle”  gimmicks.  Their 
effectiveness  is  limited  and  ephem¬ 
eral  at  best,  vulnerable  to  costly  sub¬ 
scriber  churns  while  inherently 
undermining  existing,  more  loyal  sub¬ 
scribers. 

The  nay-sayers  also  claim  that  pre¬ 
mium  promotions  usually  require 
added  staff  time  to  manage  the  logis¬ 
tics. 

These  concerns  are  not  lost  on  cir¬ 
culation  and  promotion  managers.  It 
perhaps  explains  why  most  premium 
offers  increasingly  are  being  used  as  a 
secondary  retention  device  and  not  so 
much  for  up-front  sales.  This  is  gener¬ 
ally  viewed  as  an  outgrowth  of  a  trend 
toward  longer-term  subscription  cam¬ 
paigns. 

“Ideally,  you  attract  new  subscrib¬ 
ers  with  a  discounted  introductory 
offer  for  x-number  of  weeks,”  said 
Buffalo’s  Perona.  “Then  to  use  a  pre¬ 
mium  to  retain  the  subscriber  on  a 
prepaid  basis  for  an  extended  period 


of  time.” 

Rewarding  repeat  customers  is  a 
relatively  new  theme  that  also  lends 
itself  to  use  of  premiums.  As  Knight- 
Ridder  Newspapers  president  James 
K.  Batten  asked  a  group  of  Asso¬ 
ciated  Press  members  last  fall,  “If 
airlines,  hotels  and  car  rental  compa¬ 
nies  reward  their  repeat  customers, 
why  shouldn’t  newspapers?  (Editor  & 
Publisher,  November  14,  1987) 

“Maybe  three-,  five-  and  15-year 
subscribers  ought  to  get  special 
events,”  he  suggested. 

The  magazine  industry  has  long 
used  premiums  as  circulation  builders 
and  it  continues  to  use  them 
unabated .  A  study  of  200  leading  con¬ 
sumer  magazines  by  the  Gallagher 
Report  found  that  13%  of  a  total  58.6 
million  subscriptions  sold  in  the  last 
six  months  of  1986  carried  premiums. 

Among  other  things,  the  study  cau¬ 
tioned  against  the  use  of  “unrelated” 
premiums,  maintaining  that  they  were 
an  expensive  way  to  obtain  circula¬ 
tion  as  there  was  no  guarantee  that  the 
subscriber  would  renew.  It  suggested 
the  use  of  “editorially  related”  pre¬ 
miums  if  possible. 

Specific  to  newspapers,  premiums 
should  be  tied-in  with  the  offer  and 
made  generic  to  the  newspaper  of  the 
community,  but  strategies  can  differ 
depending  on  the  objectives. 

Newspapers  primarily  use  direct 
mail,  TMC  advertising,  anu  door-to- 
door  crewing  to  promote  premium 
offers  to  non-subscribers.  Occasion¬ 
ally  broadcast  is  used,  perhaps  best 
exemplified  by  a  1986  promotion  by 
the  Houston  Chronicle. 

The  paper  enjoyed  success  with 
two-minute  direct-response  televi¬ 
sion  spots  which  featured  a  flashing 
800  number  and  an  offer  of  laminated 
reproductions  of  historic  front  pages 
with  a  paid  order.  Running  for  six 
weeks  and  supported  by  in-paper  ads, 
the  spots  helped  the  Chronicle  gain 
more  than  6,500  new  subscriptions. 

Five  “keys”  to  successful  use  of 
premiums  are  worth  keeping  in  mind 
when  considering  such  a  promotion 
(Marketing  and  Media  Decisions, 
September  1987): 

1.)  A  clear,  apparent  perceived 
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value; 

2. )  A  unique  offering  of  opportun¬ 
ity; 

3. )  A  high  value/reward  when  com¬ 
pared  with  what  is  required  of  the 
consumer; 

4. )  Merchandise  quality  that  meets 
the  expectations  of  the  consumer 
recipients; 

5. )  Merchandise  chosen  or 
designed  to  appeal  to  the  target  audi¬ 
ence. 

The  Audit  Bureau  of  Circulations 
generally  defines  a  premium  “as  any¬ 
thing  that  is  offered  to  a  subscriber  in 
addition  to  the  regular  issues  of  the 
publication  for  which  the  subscription 
is  being  taken. 


•  The  Calgary  (Alberta)  Herald 
teamed  up  with  its  market’s  biggest 
AM  radio  station  in  buying  13,000 
tickets  to  a  Beach  Boys  concert  and 
gave  them  away  in  a  variety  of  news¬ 
paper  and  radio  promotions. 

“The  concert  gave  our  subscription 
sales  campaign  the  kind  of  high  profile 
it  needed  for  six  weeks  and  increased 
our  single-copy  sales  by  as  much  as 
10%, ”  said  Pat  McMahon,  director  of 
community  relations. 

•  The  South  Bend  (Ind.)  Tribune 
compiled  a  “Sports  Scrapbook”  fea¬ 
turing  article  reprints,  photos  and 
analyses  of  Notre  Dame  football  and 
basketball  highlights.  Readers  could 
receive  the  scrapbook  free  by  choos¬ 


“Newspaper  premiums  were  popular  about  15  years 
ago,  followed  by  a  high  time  for  price  discounting,” 
said  Dave  Perona,  vice  president-circulation  of  the 
Buffalo  News.  “Now  premiums  are  coming  back.” 


“It  does  not  matter  if  the  premium 
is  being  provided  free  with  the  sub¬ 
scription  or  if  an  additional  charge  is 
added  to  the  normal  subscription 
price.” 

There  is  one  important  ABC  caveat 
regarding  premiums  worth  keeping  in 
mind,  according  to  Meg  Laidlaw, 
communications  manager  for  the 
Bureau. 

“In  order  for  the  subscription  to  be 
considered  ‘paid,’  the  ABC  stipulates 
that  the  subscriber  must  pay  at  least 
50%  of  the  basic  subscription  price  for 
the  term  offered  plus  the  full  value  of 
the  premium,”  reported  Laidlaw. 

Furthermore,  she  noted  that  the 
“value  of  the  premium  is  usually 
defined  as  the  cost  to  the  publisher 
plus  25%  or  the  recognized  retail 
value  or  the  represented  value, 
whichever  is  highest.” 

According  to  the  INMA  Newspa¬ 
per  Promotion  Operations  Survey, 
median  newspaper  spending  reported 
in  1987  for  circulation  premiums  was 
nearly  $5,000,  a  17%  increase  over 
1986.  In  general,  premium  spending 
increased  proportionally  with  circula¬ 
tion  size. 

Premiums  themselves  are  as  varied 
as  their  uses.  A  few  examples: 

•  The  Plain  Dealer  in  Cleveland  ran 
two  premium  offers  recently  on  pre¬ 
paid,  26-week  home-delivery  sub¬ 
scriptions.  In  the  first,  the  newspaper 
offered  a  free  beach  towel  and  tote 
bag,  followed  by  a  free  push-button 
telephone  offer.  The  two  “limited 
time”  offers  were  restricted  to  new 
seven-day  subscribers  who  had  not 
had  home  delivery  of  the  paper  in  the 
last  30  days. 


ing  from  one  of  two  subscription 
packages  running  through  football 
season  (about  1 00  issues)  or  both  foot¬ 
ball  and  basketball  seasons  (about  200 
issues)  at  discounted  rates. 

•  The  Miami  Herald  offered 
approximately  10,000  subscribers 
who  had  paid  in  advance  for  eight- 
week  subscriptions  a  chance  to 
extend  to  13,  26  or  52  weeks.  They 
were  “hooked”  with  binoculars, 
watches  and  cameras;  ultimately, 
one-fourth  of  the  subscribers 
extended  their  subscriptions. 

•  Using  thermometers,  telephones, 
coolers,  cookbooks,  tax  books  and 
even  an  issue  of  National  Geo¬ 
graphic,  the  Grand  Forks  (N.D.)  Her¬ 
ald  rained  premium  offers  on  poten¬ 
tial  subscribers  throughout  1987. 
Utilizing  direct  mail  and  its  TMC 
product,  the  paper  would  generally 
offer  a  discounted  13-week  subscrip¬ 
tion  rate  and  a  “bonus  gift”  for  those 
who  signed  up  in  a  specified  period  of 
time,  according  to  Jennifer  Colter, 
circulation  sales  and  marketing  man¬ 
ager.  Retention  levels  after  the  13 
weeks  generally  ranged  from  67%  to 
88%,  “although  the  tax  book  pre¬ 
mium  was  a  disaster,”  said  Colter. 

•  To  build  subscriptions  among 
area  college  students,  the  Southern 
Illinoisian  in  Carbondale  developed  a 
student  “survival  kit”  that  helped 
double  the  number  of  student  sub¬ 
scriptions.  The  kit,  which  contained  a 
“fill-in-the-blank”  T-shirt  and  ring 
binder,  was  promoted  in  the  college 
section  of  the  newspaper,  at  a  booth 
in  the  student  bookstore  and  through 
heavy  crewing  in  areas  heavily  popu¬ 
lated  by  students. 


•  In  conjunction  with  a  local  theater 
chain,  the  Houston  Chronicle  offered 
free  movie  tickets  and  refreshment 
coupons  to  new  subscribers.  The 
paper  offered  three  subscription 
packages,  with  a  minimum  order  of 
two  months  (one  ticket  and  $3  in  cou¬ 
pons)  to  a  six-month  order  (four  tick¬ 
ets,  $5  worth  of  coupons). 

Redesigned  L.A. 
daily  bows 

The  Los  Angeles  Herald  Examiner 
has  a  new  look  in  design  and  content. 

It  isn’t  the  tabloid  with  which  man¬ 
agement  has  been  experimenting,  but 
a  number  of  changes  have  been  made 
in  the  broadsheet. 

Streamlined  typographies  run 
throughout  the  paper.  The  “Exam¬ 
iner”  part  of  the  logo  now  receives 
full  prominence,  instead  of  being 
barely  noticeable  as  it  was  prior  to  the 
Jan.  1 1  switch.  Overall,  the  paper  has 
a  cleaner  appearance  than  previously. 

“The  Herald  Examiner  prides  itself 
on  providing  Southern  (Talifornians 
with  strong  coverage  of  local  news 
and  lifestyle  issues,”  said  editor  Max 
McCrohon.  “Many  of  these  additions 
are  designed  to  enhance  this  coverage 
by  focusing  specifically  on  lifestyles 
in  Los  Angeles.  Yet  we  also  are 
adding  features  that  offer  a  universal 
appeal.” 

The  “additions”  include  several 
new  columns  and  features.  New  syn¬ 
dicated  columnists  are  Bob  Greene, 
Lewis  Grizzard,  Liz  Smith  and 
George  Lazarus.  Comic  strips  added 
are  “Marvin”,  “Bizzaro”,  “Brief¬ 
case”  and  “Making  It”.  New  fea¬ 
tures  are  “Wheel  of  Fortune”,  a  word 
puzzle  game,  and  “Master  Chefs”,  a 
series  of  columns  featuring  prominent 
chefs  from  leading  Southern  Califor¬ 
nia  restaurants. 

Staff  writer  David  Barry  is  under¬ 
taking  a  new  column,  L.A.  Wheels, 
on  cars  and  how  they  affect  the  lives 
of  Southern  Californians. 

The  Herald  Examiner’s  front-page 
index  also  has  been  changed  to  pro¬ 
vide  easier  access  to  stories  and  fea¬ 
tures  on  inside  pages. 

Deadline  for  NPMA 
scholarship  is  near 

Feb.  15  is  the  deadline  for  the 
Newspaper  Purchasing  Management 
Association’s  1988  college  scholar¬ 
ship. 

All  children,  step-children  or  le¬ 
gally  adopted  children  of  full-time 
NPMA  member  organizations  are 
eligible  for  the  $1,000  scholarship. 
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CAMPUS  JOURNALISM - 

Student  reporters  and  abusive  athletes 


By  Allan  Wolper 

The  undefeated  Syracuse  Univer¬ 
sity  football  team  was  celebrating 
another  win  last  November  when 
some  players  spotted  a  sportswriter 
for  the  campus  paper. 

“It’s  Jordan  Mendal.  It’s  the  jerk, 
Mendal.  It’s  Mendal,  the  asshole.” 

Then  several  unidentified  defen¬ 
sive  linemen  grabbed  the  fully  clothed 
writer  and  threw  him  into  the  show¬ 
ers.  After  Mendal  stumbled  out,  they 
poured  soda  all  over  him. 

“I  didn’t  mind  it  when  they  threw 
me  in  the  shower,”  said  Mendal,  a 
columnist  for  the  Daily  Orange,  the 
student  daily,  “but  I  got  a  little  mad 
when  they  poured  coke  on  my 
recorder  and  my  notebook  and  didn’t 
let  me  do  my  job.” 

Mendal’s  weekly  satirical  column, 
Mendal’ s  Madness,  has  apparently 
been  driving  the  team  crazy.  He 
believes  the  players  never  forgave 
him  for,  among  other  things,  a  rap 
song,  “The  Orangeman  Stumble,” 
that  he  composed  during  their  1986 
losing  season. 

The  incident  was  a  microcosm  of 
life  as  a  student  journalist  on  big-time 
sports  campuses.  The  young  report¬ 
ers  say  they  are  never  taken  seriously 
as  journalists,  especially  by  campus 
athletic  departments. 

They  also  admit  that  they  often 
don’t  take  the  time  to  investigate  pos¬ 
sible  college  sports  scandals  until 
they  are  brought  to  light  by  their  more 
seasoned  colleagues  at  professional 
news  organizations. 

The  Mendal  shower  story  at  Syra¬ 
cuse  angered  some  people,  amused 
others,  and  convinced  the  campus 
daily  to  begin  an  investigative  unit 
that  is  expected  to  look  at  campus 
sports  life. 

“We  have  been  doing  a  C-minus 
job  of  covering  sports  off  the  field,” 
said  Brian  Coleman,  the  editor-in- 
chief  of  the  Daily  Orange. 

Coleman  said  the  paper  is  under 
constant  pressure  to  accent  the  posi¬ 
tive  side  of  sports. 

“After  the  basketball  team  made 
the  NCAA  finals  last  year,  the  num¬ 
ber  of  high  school  summer  visitations 
tripled,”  he  noted.  “That  means  a  lot 
to  the  campus,”  but  the  recent  con¬ 
tretemps  with  the  football  team  seems 
to  have  energized  the  paper.  “We’re 


(Wolper  is  the  director  of  Journalism 
at  Rutgers  University  in  Newark,  N.J.) 


going  to  be  looking  at  a  lot  more  things 
from  now  on,”  he  promised. 

“1  was  simply  outraged  by  what 
those  guys  did  to  Mendal,”  Coleman 
observed.  “It  was  just  a  bunch  of 
defensive  players  becoming  offen¬ 
sive.  It  was  appalling.” 

Eric  Gaily,  the  sports  editor  of  the 
Daily  Orange,  said  everyone  but  the 
football  team  loved  Mendal’s  column. 

“Before  they  threw  him  in  the 
shower,  one  of  the  players  came  to 
see  me  to  say  the  team  was  busting 
their  butts  and  wanted  to  know  why 
Jordan  [Mendal]  still  kept  ragging 
them,”  Gaily  commented  with  a 
good-natured  groan,  but  Gaily  added 
that  giving  Mendal  a  shower  was 
“dangerous.” 

Gaily  cornered  the  Syracuse  coach, 
Dick  MacPherson,  outside  the  locker 
room  after  the  Mendal  mashing.  “I 
told  him  this  cannot  happen  again,” 
Gaily  recalled,  his  voice  rising,  “and 
he  told  me  that  Mendal  had  to  take 
some  responsibility  for  what  hap¬ 
pened. 


“The  coach  said  he  should  re¬ 
examine  some  of  the  things  he 
wrote,  that  you  were  either  on  the 
team  or  off  the  team.”  In  sports  talk, 
that  meant  that  the  Daily  Orange  had 
to  become  part  of  a  journalism  cheer¬ 
ing  section  or  suffer  the  consequ¬ 
ences. 

Ted  Gregory,  the  All  American 
defensive  lineman,  said  pretty  much 
the  same  thing  to  Syracuse  Post  Stan¬ 
dard  columnist  Frank  Brieaddy.  “If 
you  want  to  play,  you’ve  got  to  pay.” 

Gregory  claimed  the  team  wasn’t 
after  “serious  revenge.  I  think  we 
kind  of  threw  him  in  [the  shower]  as 
one  of  our  peers,  not  as  a  journalist,” 
but  Brieaddy  felt  that  Syracuse’s  hel- 
meted  heroes  went  too  far. 

“I  think  it  is  a  serious  matter  if 
football  players  believe  they  can  haul 
off  to  the  showers  anyone  who 
annoys  them  and  get  away  with  it 
because  they’re  laughing,”  he  wrote 
in  his  column. 

The  Daily  Orange  reporters  made  it 
clear  that  they  would  not  be  wearing 
the  school  colors  at  their  computers. 


Donald  Edwards,  chairman  of  the 
broadcast  journalism  department  at 
the  Newhouse  School  of  (Communica¬ 
tions,  created  some  more  controversy 
when  he  shrugged  off  the  locker  room 
affair. 

“I  was  asked  what  I  thought  of  the 
incident  and  I  said  it  was  simply  a  lot 
of  college  hijinks,”  Edwards 
explained,  “and  then  I  said  ‘So 
what?’  I  don’t  see  it  as  a  danger  to 
journalism  freedom.” 

Edwards,  a  former  vice  president 
and  general  manager  at  WSTM,  the 
NBC-tv  affiliate  in  Syracuse,  said  he 
told  his  class  that  sometimes  writers 
take  themselves  too  seriously:  “We 
must  make  sure  that  what  we  are 
writing  is  as  important  to  the  rest  of 
the  world  as  it  is  to  us.” 

Jake  Crouthammel,  the  Syracuse 
athletic  director,  said  that  student 
journalists  are  going  to  have  to  act  like 
professionals  if  they  want  to  be 
treated  like  professionals. 

“Some  student  journalists  who  are 
not  claim  they  are  professional  and 


that  is  where  some  of  the  reaction 
comes  from,”  Crouthammel  noted. 

Crouthammel  says  that  he  has  no 
idea  why  the  players  went  after  Men¬ 
dal.  “I  am  not  aware  of  what  the  kid 
wrote,”  he  claimed.  “I  don’t  know 
why  the  players  did  it.” 

Samuel  V.  Kennedy  III,  chairman 
of  the  newspaper  department  at  the 
Newhouse  school,  had  another  view. 

“I  would  like  to  think  that  sports 
journalists  would  engender  the  same 
respect  as  a  newsperson.  In  this  case, 
that  doesn’t  seem  to  have  happened.” 

“It  always  bothered  me  the  way 
student  journalists  are  treated  by  vari¬ 
ous  sources,”  said  the  former  editor 
of  the  Auburn  (N.Y.)  Citizen,  “not 
just  in  sports  but  in  everything  else.  It 
seems  to  run  in  extremes  —  either 
very  cooperative  or  very  antagonis¬ 
tic.” 

After  drying  off  and  getting  an  apol¬ 
ogy  from  the  coach,  Mendal  wrote  a 
story  called  “Mendal’s  Wetness.” 
“No  doubt,  I  deserved  it,”  he  told  his 

(Continued  on  page  40) 


Then  several  unidentified  defensive  linemen 
grabbed  the  fully  clothed  writer  and  threw  him  into 
the  showers.  After  Mendal  stumbled  out,  they  poured 
soda  all  over  him. 
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PROMOTION  - 


New  York  News  to  give  away  $3  million  in  new  contest 


By  Andrew  Radolf 

The  New  York  Daily  News  has 
begun  a  new  promotional  game  in  an 
effort  to  build  circulation  sales. 

Called  the  “Rich  and  Famous 
Sweepstakes,”  the  new  game  has 
enlisted  Robin  Leach,  a  former  Daily 
News  reporter  who  hosts  the  syndi¬ 
cated  television  show  “Lifestyles  of 
the  Rich  and  Famous,”  to  appear  in 
print  broadcast  ads,  including  lavish 
tv  spots,  for  the  contest. 

During  a  12-week  period  that  began 
on  Jan.  10,  the  News  plans  to  give 
away  $3  million  in  prizes,  including  a 
brand-new  red  Corvette  convertible 
every  week.  There  will  also  be  daily 
cash  prizes  ranging  from  five  winners 
receiving  $1,000  to  102  winners 
receiving  $25  for  a  total  of  1,001  win¬ 
ning  numbers  each  week. 

\t  the  end  of  the  12  weeks,  all  of  the 
winners  will  be  eligible  to  enter  the 
drawing  for  a  $1 -million  grand  prize. 

The  total  cost  of  the  promotion, 
including  media  costs,  is  around  $3.5 
million,  said  Daily  News  publisher 
James  Hoge. 

The  News  intends  to  use  the  game 
as  part  of  a  “sampling  program”  to 
introduce  readers  to  improvements 
that  the  tabloid  has  made,  he  said. 

“We  feel  all  the  attention  in  1987 
went  to  our  union  negotiations,” 
Hoge  explained.  “There  were  other 
things  happening.  We  think  we  have 
better  circulation  service  and  a  stron¬ 
ger,  more  attractive  news  product.” 

Hoge  added  that  “there  are  a  lot  of 
changes  in  the  market”  such  as  the 
“contraction”  of  the  New  York  Post 
and  New  York  Newsday's  expansion 
in  Queens  and  Brooklyn.  The  promo¬ 
tion  will  also  help  attract  potential 
readers  “looking  for  what  paper  they 
might  read,”  he  said. 

When  the  game  stops,  Hoge  said, 
“you  lose  part  [of  the  circulation 
gains],  but  you  keep  part  of  it.” 

The  game  involves  printing  sequen¬ 
tial  numbers  on  the  cover  of  the 
News’  Sunday  tv  book  so  that  each 
purchaser  gets  a  different  number. 
Winning  numbers  are  then  to  be 
printed  in  the  News  each  day,  with 
Sunday  carrying  the  number  winning 
the  Corvette  and  numbers  winning 
cash  prizes  appearing  all  seven  days 
of  the  week. 

In  1981,  the  News  and  the  Post 
became  locked  in  the  Zingo-Wingo 
wars  that  had  each  newspaper  giving 


The  News  has  been  playing  up  its 
new  promotional  contest  with  lavish  tv 
ads  and  full-page  ads  in  the  newspa¬ 
per. 

away  $50,000  a  week  to  the  winners  of 
their  respective  bingo-like  games. 
The  newspapers  even  took  to  running 
each  other’s  winning  numbers  in  an 
effort  to  blunt  the  impact  of  its  rival’s 
game. 

The  contests,  which  ran  for  more 
than  a  year,  produced  circulation 
gains  of  more  than  two  hundred  thou¬ 
sand  copies  for  each  tabloid,  but  the 
gains  could  not  be  sustained  after  the 
games  were  discontinued. 


It  is  not  known  if  the  Post  plans  this 
time  to  match  the  News’  game. 
Publisher  Pat  Purcell  did  not  return 
phone  calls. 

The  Post  has  been  in  a  period  of 
contraction  in  the  New  York  market. 
In  December  it  cut  back  from  seven  to 
two  editions,  eliminated  circulation 
outside  of  the  metro  area  and  trimmed 
its  work  force. 

In  addition,  the  Post  owner,  Rupert 


Murdoch,  is  seeking  a  buyer  for  the 
tabloid  in  order  to  comply  with  cross¬ 
ownership  rules,  recently  enacted 
into  law  by  Congress.  Murdoch  is  also 
battling  to  have  the  law  changed  so  he 
can  be  allowed  to  keep  both  the 
tabloid  and  his  New  York  television 
station. 

Robert  Johnson,  publisher  of 
Newsday,  whose  New  York  edition 
entered  the  city  market  after  the 
Zingo-Wingo  wars  abated,  said  his 
newspaper  has  no  plans  to  start  its 
own  contest. 

“History  has  shown  that  such  gains 
do  not  produce  new  permanent  read¬ 
ers,  merely  contest  players  who  leave 
once  the  game  is  over,”  Johnson 
stated.  “Our  strategy  has  and  will 
continue  to  be  steady  incremental 
growth.” 

The  News’  promotion  director 
John  Campi  countered  that  New  York 
Newsday  “doesn’t  have  enough  cir¬ 
culation  in  the  city  to  do  a  game 
through  the  paper.  They  would  have 
to  use  direct  mail  and  that’s  very 
costly.” 

The  Post  “is  in  a  retrenching 
mode,”  Campi  added  to  explain  why 
he  doesn’t  believe  it  will  introduce  its 
own  game.  “We’re  not  retrenching. 
We’ve  had  two  periods  of  up  num¬ 
bers,”  he  said. 

The  ABC  Fas-Fax  report  for  the  six 
months  ended  Sept.  23,  1987,  showed 
the  Daily  News  up  17,000  on  Sundays 
to  over  1.6  million  and  up  nearly 
15,000  daily  to  more  than  1.285  mil¬ 
lion. 

New  York  Newsday  sells  about 


150,000  copies  daily  and  about 
125,000  on  Sunday. 

As  a  result  of  the  scale-back,  the 
Post’s  circulation  is  currently  in  the 
500,000  range,  its  executives  have 
said.  At  the  height  of  its  Wingo  pro¬ 
motion,  Post  circulation  topped 
960,000. 

There  was  some  speculation  that 
the  News  is  planning  to  raise  its  Sun- 
(Continued  on  page  40) 


“iVe  fee/  all  the  attention  In  1987  went  to  our  union 
negotiations,”  Hoge  explained.  “There  were  other 
things  happening.  We  think  we  have  better  circulation 
service  and  a  stronger,  more  attractive  news 
product.” 
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The  world  economy  is  in  constant  motion.  See¬ 
sawing  in  response  to  a  myriad  of  factors  — 
many  of  them  puzzling,  even  to  experts.  But 
this  much  is  clear:  Your  readers  expect  your 
business  pages  to  deliver  useful  insights  — 
trends  and  analyses  that  can  help  them  look 
ahead.  Or  back  into  history  for  valuable  clues  to 
the  future.  A  tough  assignment.  But  a  whole  lot 
easier  with  The  New  York  Times  Information 
Bank  online  via  Nexis  o 


The  New  York  Times  Information  Bank  offers  something  for 
every  department  in  your  newspaper.  Including  more  than 
225,000  full-text  business  and  financial  stories  and  columns 
published  in  The  Times  from  June  1980  to  yesterday.  Plus 
over  650,000  abstracts  —  short  takes  from  The  Wall  Street 
Journal,  Forbes,  Fortune,  Barron’s  and  15  other  top  business 
publications.  All  to  help  make  your  business  coverage  more 
meaningful  to  today’s  readers.  Because  world  business  is 
their  business. 

The  New  York  Times  Information  Bank  via  Nexis® 
Call  for  details.  1-800-227-4908.  Or  write  Mead  Data  Central, 
P.O.  Box  1830,  Dayton,  OH  45401. 


New  York  Times  revamps  its  advertising  department 


The  New  York  Times  has 
announced  a  number  of  promotions 
and  new  assignments  in  its  advertis¬ 
ing  and  marketing  departments.  The 
appointments  were  made  by  Erich  G. 
Linker  Jr.,  senior  vice  president  for 
advertising. 

Eight  of  the  promotions  and 
appointments  are  at  the  advertising 
manager  level.  They  are:  Alexis 
Buryk,  formerly  group  manager  for 
travel,  now  advertising  manager  in 
charge  of  free  standing  inserts,  spe¬ 
cial  projects  and  direct  response; 
Ronald  Moss,  who  formerly  held  the 
position  now  assigned  to  Buryk,  now 
advertising  manager  of  the  amuse¬ 
ments  and  book  categories;  Thomas 
Reilly  Jr.,  group  manager  for  liquor 
and  tobacco,  named  automotive 
advertising  manager  replacing  Lee 
Feldman,  who  resigned;  John  Ham¬ 
mond,  former  retail  support  manager, 
named  to  the  new  position  of  adver¬ 
tising  operations  support  manager; 
Joseph  Valenti,  former  manager  of 
advertising  production  processing, 
named  manager  of  advertising  opera¬ 
tions,  a  new  position;  Katherine 
Rees-Jones,  group  manager  for  cos¬ 
metics,  was  named  to  the  new  posi¬ 


tion  of  advertising  manager  for  educa¬ 
tion,  arts/antiques/auctions/restau¬ 
rants  and  boats  in  the  classified  sec¬ 
tion;  Donald  Casey,  former  suburban 
advertising  manager,  was  named 
advertising  manager  for  specialty  and 
chain  retail  stores  and  co-op;  and 
James  Hanlon,  who  had  been  in  the 
job  Casey  is  now  assigned,  was 
named  to  take  over  as  suburban 
advertising  manager. 

In  addition,  there  are  15  new 
group  manager  assignments.  They 
are;  Richard  Colandrea,  group  man¬ 
ager  for  national  help  wanted,  was 
named  group  manager  for  liquor  and 
tobacco;  Anthony  Lupo,  associate 
group  manager  for  real  estate,  named 
group  manager  for  national  help 
wanted,  replacing  Colandrea;  Daniel 
Cohen,  formerly  in  financial  adver¬ 
tising  sales,  named  group  manager  for 
industrial  and  area  development; 
Louis  Fabrizio,  group  manager  for 
electronics,  was  named  group  man¬ 
ager  of  travel;  Cara  Erickson,  associ¬ 
ate  group  manager  for  financial,  was 
promoted  to  group  manager  for  elec¬ 
tronics,  replacing  Fabrizio;  and  Diane 
Meckler  and  Daniel  Donaghy,  tele¬ 
phone  managers,  were  both  named 


group  managers  for  telephone  sales  in 
the  classified  advertising  department. 

Also:  Maureen  O’Connor,  group 
manager  for  retail,  promoted  to  group 
manager  for  marketing  services;  Ben 
Taylor,  formerly  in  the  job  to  which 
O’Connor  was  named,  was  appointed 
group  manager  for  marketing  plan¬ 
ning;  Linda  Sheeran,  sales  represen¬ 
tative  for  packaged  goods,  named 
cosmetics  group  manager;  Julia 
Wang,  international  fashion  manager, 
named  international  retail  group  man¬ 
ager;  Michael  Pascaretti,  assistant 
production  manager  in  creative  ser¬ 
vices,  promoted  to  group  manager  for 
special  projects;  Roberta  Weinber¬ 
ger,  who  formerly  held  Pascaretti’s 
new  job,  was  named  group  manager 
for  promotion  services;  Robert 
Knapp,  group  manager  for  retail  gro¬ 
cery,  named  group  manager  for  maga¬ 
zine  special  projects  in  the  Times’ 
magazine  department;  Salvatore 
Costa,  group  manager  for  sales  sup¬ 
port  assistance,  was  named  group 
manager  for  retail  support;  and  Steve 
Karash,  who  had  been  in  corporate 
sales,  was  promoted  to  associate 
group  manager  for  financial. 

(Continued  on  page  40) 
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Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese" 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Judge  says  reporters  are  professionals 

U.S.  District  Judge  rules  that  13  Washington  Post  reporters  and 
editorial  employees  are  professionals  and  not  entitled  to  overtime  pay 


By  George  Garneau  Gesell  agreed  with  management  Gesell,  noting  that  overtime  laws 

...  ,  .  r  •  arguments  that  the  work  of  news  writ-  were  no  substitute  for  collective  bar- 

A  baker  s  dozen  of  Washington  reporters  was  “predomi-  gaining,  said  the  question  of  whether 

Post  reporters  and  editors  are  too  nantly  original  and  creative”  and,  professional  employees  were  under¬ 
good  professionally  for  their  own  therefore,  exempt  from  overtime.  paid  “remains  to  be  resolved  at  the 

financial  good,  a  federal  judge  has  Department  of  Labor  rules  in  effect  bargaining  table.” 

n  H  H  -  •  1  for  48  years  have  held  reporters  were  (The  Post  last  August  declared 

The  13  reporters  and  editorial  covered  by  overtime  laws,  while  union  contract  talks  at  an  impasse  and 

employees  are  professionals  and  not  more  “creative”  columnists,  edito-  imposed  its  own  terms.) 

entitledtoovertimyiay,  U.S.  District  ^^1  writers  and  critics  were  profes-  Bo  Jones,  Post  vice  president  and 
Judge  Gerhard  A.  Gesell  has  decided  sionals  and  exempt.  generalcounsel,saidthedecisionpre- 

in  a  departure  from  precedent.  Post  editorial  employees  argued  serves  current  practices. 

Gesell  dismissed  a  suit  by  99  Post  their  work  was  basically  “rou-  “Our  newsroom  editors  give 

reporters,  editors  and  photographers.  tine”  fact  gathering  and  reporting  and  reporters  a  lot  of  responsibility,” 

The  ruling,  for  practical  reasons,  should  be  subject  to  overtime  laws.  Jones  said.  “They  get  a  lot  of  discre- 
was  limited  to  13  of  the  plaintiffs;  the  “Higher  compensation  may  not  be  tion  and  judgment  on  how  to  cover 
others  can  file  again.  The  status  on  achieved  by  the  plaintiffs’  depreca-  their  beats.  If  it  were  determined 

non-editorial  employees  in  the  case  tion  of  the  creative,  responsible  work  these  people  were  not  professional,  it 

was  unclear.  Other  newspapers  and  they  perform  at  the  Post,  so  as  to  take  would  have  a  significant  effect  on  how 

employees  must  be  judged  individu-  advantage  of'  overtime  laws,  Gesell  the  newsroom  is  operated  .  .  .  The 

ally,  Gesell  said.  ruled,  saying  his  opinion  was  consis-  job  of  reporter  is  not  conducive  to 

In  his  decision,  the  judge  said  that  tent  with  existing  regulations.  keeping  track  of.” 

the  13  are  exepipt  from  provisions  in 
the  1934  Fair  Labor  Standards  Act 

that  mandate  time-and-a-half  pay  for  ^  .  .  ....... 

overtime,  usually  defined  as  over  40  Post  editorial  employees  argued  that  their  work  was 
hours  a  week.  basically  “routine”  fact  gathering  and  reporting  and 

Gesell  said  the  employees  “pro-  should  be  SUbjeCt  tO  Overtime  lawS. 

duce  original  and  creative  writing  of 

high  quality  within  the  meaning  of  the  '  . — — 

regulations;  they  have  far  more  than 

general  intelligence;  they  are  thor-  “To  be  sure,”  Gesell  stated,  Tom  Sherwood,  Post  reporter,  lead 

oughly  trained  before  employment;  “some  reporting  of  straight,  quick,  plaintiff  and  chairman  of  the  Post  unit 

their  performance  as  writers  is  indivi-  factual  news  is  routine  and  does  not  of  the  Washington-Baltimore  News- 

dual,  interpretative  and  analytical  require  the  full  range  of  talent  that  led  paper  Guild  Local  35,  said  if  the  deci- 

both  in  the  writing  itself  and  in  the  to  the  reporters  being  hired  in  the  first  sion  stands  it  will  be  a  “disaster  for 

process  by  which  the  writing  must  be  place.  All  professions,  including  the  reporters  and  editors  across  the  coun- 

prepared;  and  their  performance  is  learned  professions,  however,  entail  try.” 

measured  and  paid  accordingly.”  such  more  routine  work  and  this  is  The  plaintiffs  earned  between 

The  case  involved  a  question  long  recognized  by  the  Department  of  $30,(XX)  and  $60,000  a  year,  the  judge 

plaguing  the  newspaper  industry:  Are  Labor.”  said,  while  union-represented  edito- 

reporters  “professionals”  exempt  Robert  Paul  attorney  for  the  rial  employees  earn  from  $17,000  to 
from  overtime  laws  or  ordinary  work-  employees,  said  the  “bizarre”  deci-  $100,0()0  a  year,  averaging  $55,692  a 

ers  entitled  to  extra  pay  for  extra  sion  “compels”  an  appeal,  since  it  year,  or  $1,071  week, 

work?  ignores  historic  government  positions  Current  Post  policy  on  overtime, 

A  similar  question  awaits  decision  by  lumping  reporters  with  columnists  over  37.5  hours  in  a  week,  is  to  pay 

in  a  closely  watched  federal  case  pit-  and  critics.  time-and-a-halfor  compensatory  time 

ting  the  Department  of  Labor  against  “The  norm  is  that  at  most  newspa-  off  to  employees  earning  less  than 
the  Concord  (N.H.)  Monitor,  whose  pers  the  reporters  get  overtime,”  Paul  $810  weekly,  and  compensatory  time 

president,  George  Wilson,  heads  the  remarked.  “The  Post  doesn't  believe  to  those  earning  more.  The  Guild  has 

American  Newspaper  Publishers  in  that.”  tried  unsuccessfully  to  eliminate  the 

Association.  Paul  cited  U.S.  District  Judge  Bar-  cutoff  figure  from  contracts. 

The  Post  case  alone,  involving  ington  Parker’s  October  ruling  that  A  lot  of  newspaper  reporters  might 
claims  of  double  damages  for  over-  Washington  Times  columnist  Dennis  lack  sympathy  for  people  who  earn 

time  for  99  plaintiffs  since  1983,  was  John  Lewis  was  not  entitled  to  over-  over  $40,(X)0  a  year  and  want  over¬ 
estimated  to  be  worth  several  million  time  because  of  Labor  Department  time  to  boot,  but  Sherwood  argued 

dollars.  rules.  (Continued  on  page  35) 


EDITOR  &  PUBLISHER  for  January  23,  1988 


25 


LEGAL 


Washington  state’s  High  Court  ruies: 

Police  officers’  improper  conduct  can  be  shielded 


By  M.L.  Stein 

The  Washington  state  press  suf¬ 
fered  a  legal  setback  recently  when 
the  state  Supreme  Court  ruled  that 
law  enforcement  agencies  can  refuse 
to  release  names  of  officers  found  in 
departmental  investigations  to  have 
acted  improperly. 

The  court  reasoned  that  if  other 
officers  believed  the  names  or  mis¬ 
deeds  of  their  fellow  officers  would  be 
publicized,  it  would  impair  the  whole 
process  of  complaint  filing  and  inter¬ 
nal  investigation. 

The  decision  stemmed  from  a  suit 
filed  by  the  Spokane  Spokesman- 
Review  in  1983,  after  the  local  police 
department  refused  to  release  internal 
investigation  files  concerning  com¬ 
plaints  lodged  against  its  officers. 

Cowles  Publishing  Co.,  the  paper's 
parent  company,  later  modified  its 
request,  seeking  only  records  of  com¬ 
plaints  sustained  after  a  departmental 
investigation  had  been  completed. 
Similar  requests  made  to  the  Spokane 
Sheriff’s  Department  and  the 

Maine  jury  finds 
no  iibei  in  coiumn 

A  Houlton,  Maine,  jury  recently 
reached  a  verdict  in  favor  of  the  Ban¬ 
gor  Publishing  Co.,  parent  corpora¬ 
tion  of  the  Bangor  Daily  News,  con¬ 
cerning  libel  suits  brought  against  the 
company  by  two  brothers. 

After  hearing  witnesses’  testimony 
for  two  days,  the  jury  decided  that  a 
news  column  written  by  sports  editor 
Ralph  “Bud”  Leavitt  was  substan¬ 
tially  true,  and  that  although  there 
were  two  admitted  false  statements  in 
the  column,  there  was  no  libelous 
defamation  of  character  to  the  plain¬ 
tiffs,  Richard  E.  and  Robert  Scott 
Kaelin  of  Patten. 

In  his  Nov.  1984  column  headlined 
“Law  descends  on  trigger-happy 
poachers,”  Leavitt  detailed  an  inves¬ 
tigation  by  the  Maine  Warden  Ser¬ 
vice,  the  Maine  State  Police  and  the 
U.S.  Fish  and  Wildlife  Service  into  an 
alleged  “poaching  ring”  involving  the 
Kaelin  brothers  in  the  Patten  area. 

The  plaintiffs  waived  their  rights  to 
appeal  the  jury  verdict,  and  a  coun¬ 
terclaim  by  the  defendants  that  the 
suit  was  brought  without  probable 
cause  was  dismissed. 


Washington  State  Patrol  also  were 
turned  down. 

The  Spokesman-Review  lost  in  the 
county  Superior  Court  but  the  ruling 
was  reversed  by  an  appellate  court, 
which  ordered  disclosure  of  the 
names  of  officers  against  whom  com¬ 
plaints  had  been  sustained. 

In  its  decision  the  Supreme  Court 
said:  “If  a  sanctioned  officer’s  name 
were  to  be  made  known  to  the  public. 


even  the  internal  investigations  offi¬ 
cers  would  hesitate  to  uphold  a  com¬ 
plaint  against  an  officer,  knowing  that 
serious  circumstances  could  result 
from  the  adverse  publicity.” 

As  the  basis  for  its  opinion,  the 
majority  cited  a  section  of  the  state’s 
public  records  law,  which  exempts 
from  public  disclosure:  “Specific 
intelligence  information  and  specific 
investigative  records  compiled  by 
investigative,  law  enforcement  and 
penology  agencies,  and  state  agencies 
vested  with  the  responsibility  to  disci¬ 
pline  members  of  any  profession,  the 
nondisclosure  of  which  is  essential  to 
effective  law  enforcement  or  for  the 
protection  of  any  person’s  right  to 
privacy.” 

Three  of  the  nine  justices  dis¬ 
sented. 

Speaking  for  the  minority.  Justice 
James  Dolliver  declared,  “I  believe  it 
is  the  disclosure  of  these  names  which 
is  essential  to  effective  law  enforce¬ 
ment  rather  than  their  concealment.  It 
is  important  for  the  public  to  know 
how  their  law  enforcement  employ¬ 
ees  are  performing  their  official  duties 
and  to  know  whether  the  standards 
within  these  agencies  are  being  main¬ 
tained  and  enforced  ...” 

“It  [the  decision]  makes  the  job  of 
newspapering  much  tougher,” 
Spokesman-Review  managing  editor 
Chris  Peck  told  E&P. 

“We  were  not  trying  to  get  in  the 
way  of  the  cops,  but  readers  should 
know  if  there  is  a  problem  in  the 
police  force,”  Peck  stated.  “Their 


investigation  had  been  completed  and 
we  should  have  had  access  to  the 
results.” 

Allied  Daily  Newspapers  had  filed 
a  “friend  of  the  court”  brief  in  which 
the  Washington  State  Association  of 
Broadcasters  joined. 

Attorney  Mike  Killeen,  who  pre¬ 
pared  Allied’s  brief,  termed  the 
majority’s  conclusions  a  “bum 
result.” 


Killeen  said  he  was  concerned  most 
about  “the  message  this  sends”  to 
law  enforcement  agencies  around  the 
state. 

He  pointed  out  that  newspapers 
“have  only  so  much  they  can  afford  to 
spend  on  litigation,”  noting  that  the 
High  Court’s  decision  begs  for  a  case- 
by-case  determination  of  which 
investigations  of  police  failings  would 
have  an  adverse  impact  on  “effective 
law  enforcement.” 

Paul  Conrad,  Allied’s  executive 
director  and  a  lawyer,  called  the 
Supreme  Court  ruling  “incredible.” 

“In  all  my  years  I’d  never  imagined 
that  this  statute  could  be  read  as  the 
majority  reads  it,”  he  asserted. 

ANPA  asks  council 
to  reject  proposal 
lifting  RBOC  limits 

The  American  Newspaper 
Publishers  Association  has  sent  a  let¬ 
ter  to  members  of  the  Economic  Pol¬ 
icy  Council  urging  them  to  reject  a 
proposal  to  lift  the  AT&T  Consent 
Decree  information  restrictions  on 
the  Regional  Bell  Operating  Compa¬ 
nies. 

In  the  letter,  ANPA  president  Jerry 
W.  Friedheim  said  that  ANPA  sup¬ 
ports  the  current  antitrust  restrictions 
and  opposes  any  legislative  effort  to 
remove  these  pro-competitive  safe¬ 
guards. 


“We  were  not  trying  to  get  in  the  way  of  the  cops, 
but  readers  shouid  know  if  there  is  a  probiem  in  the 
poiice  force,”  Peck  said.  “Their  investigation  had  been 
compieted  and  we  shouid  have  had  access  to  the 
resuits.” 
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Newspaper’s  ‘Book  of  Dreams’  nets  charitable  donations 


A  unique  “Book  of  Dreams”  pub¬ 
lished  by  the  Sacramento  (Calif.)  Bee 
netted  $55,000  in  holiday  charitable 
donations,  $20,000  above  the  news¬ 
paper’s  goal. 

Prior  to  Christmas,  Book  of 
Dreams  tabloid  inserts  reported  the 
“wish  list”  of  24  families,  indviduals 
and  organizations. 

The  Bee  first  contacted  several 
hundred  agencies  in  Sacramento  and 
surrounding  counties,  asking  about 
their  needs  and  those  of  their  neediest 
clients.  From  the  responses,  the 
newspaper  selected  24  recipients  and 
printed  several  stories  about  their 
particular  requests. 

The  research  turned  up  some 
unusual  case  histories  of  the  kind  that 
normally  do  not  turn  up  in  holiday 
giving. 

Yan  Lee,  a  90-year-old  man  who 
lives  in  an  Asian  community  nursing 
home,  wanted,  at  least  once  a  week,  a 
Burger  King  hamburger,  french  fries 
and  milk  shake.  The  nursing  home 
doesn’t  know  how  to  make  such  food, 
he  said.  The  total  needed:  $254  to 
provide  him  with  fast  food  once  a 
week  for  a  year. 

Another  order  was  for  two  audio- 
tape  recorders,  two  casette  cases  and 
20  tapes  for  patients  at  a  hospice  in 
Yolo  County,  where  many  of  the 
patients  are  too  weak  to  read  and 
whose  vision  is  not  good  enough  for 
tv. 

Eva  Lynn  Thompson,  executive 
director  of  the  hospice,  is  developing 
a  library  of  audiotapes  to  include 
humor,  music,  short  stories,  medita- 
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Pictured  above  are  two  pages  from  the  Sacramento  (Calif.)  Bee's  "Book  of 
Dreams."  The  tabloid  insert  reported  the  "wish  list"  of  24  families,  individuals 
and  organizations  and  told  how  the  wishes  were  fulfilled.  The  newspaper 
coordinated  the  program  by  obtaining  charitable  donations. 

tion  and  seasonal  readings.  Total  mets  for  12  boys  who  ride  their  bik 
cost:  $285.96.  to  school. 

Afflicted  with  fatal  amyotropic  Bee  promotion  coordinator  Shar 


lateral  sclerosis  (Lou  Gehrig’s  dis¬ 
ease),  Oscar  Helmich  sought  $1,520 
for  a  Christmas  visit  from  his  son, 
daughter-in-law  and  their  three  chil¬ 
dren,  who  live  in  Idaho. 

Carol  and  Russell  Kusama,  direc¬ 
tors  of  two  group  homes  for  boys, 
asked  for  $445.20  to  buy  safety  hel¬ 


mets  for  12  boys  who  ride  their  bikes 
to  school. 

Bee  promotion  coordinator  Sharon 
A.  Blickle  said  the  additional  $20,000 
was  donated  to  the  Alzheimer's  Aid 
Society  and  the  Help  the  Hungry 
fund,  an  ongoing  project  of  the  news¬ 
paper. 

The  Bee  published  the  names  of 
donors,  except  those  who  requested 
anonymity. 


Greet 


A  little  girl  and  her  big  pet  rabbit. 
They’re  a  great  team. 


UNITED  FEATURE 
SYNDICATE 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFFIUATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPAN  Y 


Join  the  fun,  beginning  January  25,  For  information  cail 
Brad  Bushell  at  1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  1-800-668-4649. 
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New  Kodachrome  200  professional 
film  brings  you  the  legendary  image 
Quality  or  PKR,  and  more  than  twice 
tne  speed.  So  you  can  now  produce 
transparencies  with  rich  color  satura¬ 
tion,  exceptional  sharpness,  and 
extremely  fine  grain,  from  first  light 
to  afterglow, 

Kodak  professional  film. 
Choice  of  the  world's  top 
photographers. 


Eastman  Kodak  Company,  1987 


NEWSPEOPLE  IN  THE  NEWS 


Lee  Roderick 


Marcia  McQuern 


Rena  Pederson 


Walt  Mullins 


Lee  Roderick,  Washington  bureau 
chief  of  Scripps  League  Newspapers 
for  12  years,  is  the  newly  elected 
president  of  the  National  Press  Club. 

Roderick,  who  replaced  Andrew 
Mollison  of  Cox  Newspapers  for  the 
one-year  term,  is  a  native  of  Idaho 
and  a  former  reporter  for  the  Salt 
Lake  Tribune  and  the  Associated 
Press.  He  defeated  Tom  Squitiere  of 
the  Boston  Herald  for  the  top  spot. 

In  the  club’s  other  contested  elec¬ 
tion,  John  Peterson  of  the  Detroit 
News  and  Gilbert  Klein  of  Media 
General  News  Service  won  seats  on 
the  13-member  board. 

Other  new  officers  are:  Peter  Hol¬ 
mes  of  the  Washington  Times,  vice 
president;  D.  Randal  Allen  of  Pyra¬ 
mid  Video,  secretary;  Judy  Grange 
of  the  Cleveland  Plain  Dealer,  trea¬ 
surer,  and  Vera  Glaser  of  Washing¬ 
tonian  magazine,  financial  secretary. 

Up  t  in 

Marcia  McQuern,  managing  edi¬ 
tor/news  at  the  Riverside  (Calif.) 
Press-Enterprise  since  1985,  became 
executive  editor  of  the  newspaper  on 
Jan.  1. 

In  making  the  appointment,  How¬ 
ard  H  Hays  Jr.,  editor  and  publisher, 
re-established  the  executive  editor 
position  which  had  been  held  by  the 
late  Norman  A.  CHERNissfor  13  years 
until  his  death  in  1984. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers* 

*15,000  circulation  ^1 9_7g2-31 31 

Box  17127 
Raleigh,  N.C.  27619 

40  Years  Nation>Wide  Personal  Service 


McQuern,  a  Riverside  native,  will 
have  responsibility  for  the  entire 
news  content  with  exception  of  the 
editorial  page.  She  had  spent  several 
years  at  the  Press-Enterprise  in  the 
’60s  and  ’70s  as  a  reporter,  city  editor 
and  Sacramento  bureau  correspon¬ 
dent  and  returned  to  the  staff  at  the 
end  of  1984  as  deputy  managing  edi¬ 
tor/news  after  serving  as  city  editor  of 
the  San  Diego  Union. 

In  other  Jan.  1  promotions,  Mel 
Opotowsky,  managing  editor/admin¬ 
istration  and  features,  was  promoted 
to  senior  managing  editor.  While 
maintaining  his  responsibilities  for 
the  business,  sports  and  feature  sec¬ 
tions  and  the  paper’s  legal  efforts, 
Opotowsky’s  expanded  duties 
include  long-range  planning  for  the 
news  department. 

Joe  Happ,  deputy  managing  edi¬ 
tor/news,  was  promoted  to  managing 
editor/news  in  charge  of  the  interna¬ 
tional,  national  and  local  news  sec¬ 
tions. 

Other  changes  included  naming 
Robert  A.  Marshall  assistant  man¬ 
aging  editor  from  county  editor,  and 
Michael  A.  Jordan  metropolitan 
editor  from  city  editor. 

*  *  * 

Edward  F.  Lapos,  managing  editor 
of  the  Gloversville  (N.Y.)  Leader- 
Herald,  retired  Dec.  31  after  having 
been  a  member  of  the  news  staff  for  38 
years.  Previously,  he  was  a  reporter 
with  the  Allentown  (Pa.)  Morning 
Call. 

*  *  * 

At  the  Detroit  Free  Press,  Robert 
M.  Bolone,  promotion  manager  in 
the  marketing  services  department 
since  1985,  moved  to  marketing  man¬ 
ager  in  the  circulation  department. 

Jeffrey  Kapuscinski,  a  member  of 
the  national  advertising  staff  since 
1986,  succeeded  Bolone  as  promotion 
manager. 


The  Dallas  Morning  News 
appointed  two  new  vice  presidents 
this  month.  Rena  Pederson  is  the 
newly  named  vice  president/editorial 
page  editor,  and  Walt  Mullins  is 
vice  president/human  resources. 

Pederson  is  the  first  editorial  page 
editor  named  an  officer  of  the  Morn¬ 
ing  News.  She  has  been  with  the 
newspaper  since  1973. 

Mullins,  who  also  joined  the  news¬ 
paper  in  1973,  was  employee  relations 
director  before  moving  to  the  parent 
company,  A.H.  Belo  Corp.,  as  vice 
president  of  administration.  With  his 
new  appointment,  the  employee  rela¬ 
tions  department  will  be  known  as 
human  resources. 

In  other  changes,  Mel  Kinch, 
newspaper  employee  relations  man¬ 
ager,  was  named  purchasing  and  ser¬ 
vices  director; 

Jack  Von  Runnen,  purchasing  and 
services  manager,  was  appointed  pro¬ 
duction  manager; 

Marvin  Veal,  assistant  advertis¬ 
ing  director  became  advertising  direc¬ 
tor,  succeeding  Jack  Freudenfeld, 
who  retired  on  Dec.  31; 

And  Darrell  Martin,  circulation 
manager,  was  promoted  to  circulation 
director. 

*  *  * 

Lisa  Brisson,  who  joined  Imprint 
Newspapers,  West  Hartford,  ('onn., 
in  1985  as  a  reporter  for  the  Windsor 
Locks  (Conn.)  Journal,  and  later 
became  staff  photograher  for  Imprint 
and  reporter/photograher  for  the 
company’s  Longmeadow  (Mass.) 
News,  has  been  promoted  to  news 
editor  of  the  News. 

*  *  * 

Marwan  Jabri,  20-year  business 
news  writer  for  the  Springfield 
(Mass.)  Newspapers,  has  been  named 
an  account  executive  at  North  Ameri¬ 
can  Investment  Corp.,  East  Hartford, 
Conn.,  brokerage  subsidiary  of  North 
American  Holding  Corp. 
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LEE  ANN  SCHLATTER,  city  desk  copy 
editor  of  the  Miami  Herald,  has  been 
appointed  manager  of  corporate 
communications  for  Knight-Ridder, 
Inc.,  succeeding  Mary  Crowson  who 
became  director  of  marketing  for  K-R's 
RATES/Transax  in  Washington. 

Schlatter,  with  K-R  since  1974,  first 
was  a  Herald  reporter  intern  while  a 
student  at  the  University  of  Miami,  and 
her  career  has  included  city  editor  of 
the  Macon  (Ga.)  News,  editing  posts 
with  Viewtron  in  Miami,  and  various 
copy  editing  posts  on  the  national  and 
foreign  desks  of  the  Herald. 


Changes  and  additions  to  the  staff 
of  the  Boston  Globe  include: 

Bill  Cunningham,  design  supervi¬ 
sor,  from  the  Patriot  Ledger,  Quincy, 
Mass. 

Neil  Pinchin,  designer,  formerly 
part-time  at  the  Globe. 

Alison  Bass,  reporter  for  Sci-Tech, 
from  Tech  Review  at  the  Massa¬ 
chusetts  Institute  of  Technology. 

Jesse  Harris,  copy  editor,  for¬ 
merly  with  the  Federal  Reserve  Bank 
in  Boston. 

Mary  Curtius,  Jerusalem  bureau 
chief,  formerly  with  the  Christian  Sci¬ 
ence  Monitor. 

Matt  Carroll,  to  layout  editor, 
and  Frank  Phillips,  to  reporter. 
They  were  with  the  Boston  Herald. 

Mariam  Campiz,  designer,  for¬ 
merly  associate  art  director  of  World 
Tennis  magazine. 

Carlo  Mastricolo,  assistant 
director  of  photography,  formerly 
with  the  New  York  Times. 

Sally  Jacobs,  reporter,  formerly 
with  the  Raleigh  (N.C.)  News  and 
Observer. 

*  *  * 

George  Irish,  publisher  of  the 
Beaumont  Enterprise,  became  the 
56th  president  of  the  Texas  Daily 
Newspaper  Association  board  of 
directors  on  Jan.  1. 

Assuming  offices  with  Irish  were: 
Gene  McDavid,  vice  president  and 
general  manager  of  the  Houston 
Chronicle  as  vice  president  of  the 
association  and  Steve  Sullivan, 
Corpus  Christi  Caller-Times  presi¬ 
dent,  as  treasurer. 

Tucker  Sutherland,  president  of 
Sutherland  Media,  is  now  chairman  of 
the  TDNA  executive  committee  after 
serving  the  past  year  as  president. 

*  *  * 

David  Walters,  circulation  sales 
manager  for  the  Columbus  (Ind.) 
Republic,  has  been  promoted  to  cir¬ 
culation  director. 


Tom  SHAreR,  director/f/5A  Today 
field  operations  since  December 
1982,  was  appointed  vice  president/ 
field  operations  and  is  responsible  for 
quality  and  productivity  of  USA 
Today  print  sites  in  the  United  States 
as  well  as  training  for  the  additional 
domestic  print  sites  that  will  be 
launched  this  year  in  Atlanta,  St. 
Louis  and  Salt  Lake  City. 

Shafer  joined  USA  Today  from 
Cape  Publications  Inc.,  publisher  of 
Gannett’s  Florida  Today  in  Mel¬ 
bourne  where  he  was  production 
director. 

*  *  * 

L.  Bart  Beaulieu  joined  The  Cali¬ 
fornian,  El  Cajon,  as  circulation 
director.  Over  the  last  ten  years  he 
has  served  in  circulation  capacities, 
most  recently  with  the  San  Jose  Mer¬ 
cury  News  and  the  Los  Angeles 
Times. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Robert  H.  Silvy,  formerly  man¬ 
ager  of  research  and  planning  for  the 
Kansas  City  Star  and  Times,  has 
joined  The  Network  of  City  Business 
Journals,  a  wholly  owned  subsidiary 
of  Kansas  City-based  American  City 
Business  Journals,  as  director  of 
research. 

*  *  * 

William  A.  Zurilla  was  pro¬ 
moted  to  controller  of  Ottaway  News¬ 
papers  Inc.  earlier  this  month,  suc¬ 
ceeding  Roy  T.  Meyer,  58,  who 
joined  Ottaway  in  1970  as  internal 
auditor  and  is  retiring  in  March. 

Zurilla,  assistant  controller  since 
1984,  previously  was  with  Arthur 
Andersen  &  Co.,  Washington;  Wor¬ 
rell  Newspapers  in  Charlottesville, 
Va.,  and  Brill  Media  in  Evansville, 
Ind. 

*  * 

Theresa  Lumsdon,  most  recently  a 
public  relations  consultant  for  the 
Ministry  of  Culture  in  Alberta, 
Canada,  has  been  appointed  public 
relations  representative  at  the 
Toronto  Star. 

If  it  * 

.\NDBE  M.J.  Van  Hattum  recently 
joined  Consolidated  Newsprint  Inc. 
as  general  manager,  export  newsprint 
sales  from  Central  National-Gottes- 
man.  He  also  was  appointed  a  vice 
president  of  Consolidated  Newsprint 
Inc.,  and  Consolidated-Bathurst 
Newsprint  Limited. 
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TITLE  CHANGES — In  a  restructuring  of  the  staff,  tour  editors  at  The 
Record,  Hackensack,  N.J.,  have  assumed  new  responsibilities. 

They  are,  from  left — 

Richard  E.  Benfield,  formerly  chief  news  editor,  now  editorial  page 
editor. 

David  Corcoran,  editorial  page  editor  for  10  years,  now  has  Ben- 
field's  former  post. 

Kathleen  Sullivan,  assistant  news  editor,  is  assignment  editor/metro. 

James  M.  McGarvey,  responsible  for  coverage  of  Bergen  and  Hudson 
counties  since  1985,  is  chief  assignment  editor,  overseeing  all  news 
coverage  by  staff  members. 


OBITUARIES 


Jessie  A.  Arnold,  89,  retired  soci¬ 
ety  editor  of  the  Boston  Globe  and  the 
former  Boston  Herald-Traveler,  died 
Jan.  15  in  a  nursing  home  in  the  Bos¬ 
ton  suburb  of  Duxbury. 

She  was  an  actress  before  joining 
the  Herald-Traveler  where  she  was 
society  editor  for  34  years.  In  1972, 
she  joined  the  Globe  as  a  society 
writer,  using  the  byline  Alison 
Arnold.  After  retiring,  she  had  a  col¬ 
umn  in  the  weekly  Duxbury  Clipper. 
*  *  * 

Jack  L.  Del  Nore,  a  former  San 
Jose  Mercury  News  manager,  died 
Dec.  24  while  visiting  at  the  home  of  a 
son  in  Mendocino  County.  He  had 
undergone  open  heart  surgery  earlier 
in  the  year. 

Del  Nore  was  an  apprentice  press¬ 
man  for  the  San  Francisco  Examiner 
before  moving  to  San  Jose  in  1946.  He 
eventually  became  night  superinten¬ 
dent  in  charge  of  production  and 
retired  in  1978. 

« 

Julian  J.  Eberle,  72,  a  former  pro¬ 
duction  director  of  the  Washington 
Post  and  the  News  Journal  Co.,  Wil¬ 
mington,  Del.,  died  Jan.  8  at  a  Venice, 
Fla.,  hospital  after  a  heart  attack. 

He  first  worked  for  the  Milwaukee 
Journal  and  was  production  manager 
of  Cox  Newspapers  before  joining  the 
Washington  Post  in  1965.  Eberle 
moved  to  Wilmington  in  1973  and 
retired  to  Florida  in  1979. 


Preston  L.  Grover,  87,  who  cov¬ 
ered  World  War  II  in  Germany,  the 
Mediterranean  and  North  Africa  for 
the  Associated  Press,  died  Jan.  1 1  in  a 
Paris  nursing  home. 

In  his  38-year  career  with  AP,  he 
also  headed  bureaus  in  New  Delhi, 
Moscow  and  Paris.  He  retired  in  1965. 

Grover,  a  graduate  of  the  Univer¬ 
sity  of  Utah,  worked  for  the  Salt  Lake 
City  Deseret  News  before  joining  AP 
in  1927.  He  transferred  to  Washington 
and  wrote  “The  Washington  Day¬ 
book,”  a  political  column  in  the  late 
‘30s. 

After  his  Berlin  assignment,  he 
covered  Paris  under  the  German 
occupation  and  then  the  British 
Mediterranean  fleet  based  in  Turkey 
and  the  war  in  Libya.  He  moved  to 
India  as  chief  of  bureau  and  returned 
to  Paris  in  1947. 

9|c  4c  * 

Ralph  L.  Kent,  78,  retired  Boston 
Globe  executive  died  Jan.  3.  With  the 
newspaper  45  years,  he  served  in  the 
auditing,  payroll,  editorial  and  circu¬ 
lation  departments- 
*  *  * 

Ray  a.  Willoughby,  94,  a  retired 
employee  of  R.  Hoe  &  Co.,  died  Dec. 
15.  A  fall  at  his  San  Francisco  home  in 
September  contributed  to  his  death. 

Willoughby  was  the  Western  states 
sales  manager  for  more  than  30  years 
and  retired  in  1%5.  A  pilot  in  the  U.S. 
Navy  during  World  War  I,  he  spent 
his  entire  career  with  Hoe. 


Floe  Bowles  has  shifted  from 
publisher  to  publisher  emeritus  of  the 
News-Enterprise  Corporation,  Eliz¬ 
abethtown,  Ky.,  a  member  of  Land¬ 
mark  Community  Newspapers. 

Frank  Batten  Jr.,  general  man¬ 
ager  of  the  News-Enterprise  since 
January  1986,  has  assumed  the 
publisher’s  position  with  day-to-day 
operating  responsibilities.  His  former 
position  wll  not  be  filled. 

Batten  will  oversee  the  six-day 
paper,  the  web  offset  commercial 
printing  plant  and  Inside  the  Turret,  a 
civilian  free  weekly  published  at  Fort 
Knox. 

Batten  is  the  son  of  Frank  Batten 
Sr.,  chairman  of  Landmark  Commu¬ 
nications  Inc.  of  Norfolk.  He  has 
worked  in  advertising  sales  and  as  a 
government  and  courts  reporter  for 
the  Roanoke  Times  &  World-News 
and  for  the  Associated  Press  as  a 
reporter  in  London  and  TeleCable 
Corporation  in  advertising  research. 

Bowles,  75,  has  a  background  of 
more  than  50  years  in  publishing.  He 
will  work  in  community  and  public 
relations  on  behalf  of  the  News- 
Enterprise  and  the  Fort  Knox  paper 
and  serve  as  a  consultant  to  the  new 
publisher. 

4c  :|e  t 

Bernard  C.  Stinner,  chairman  of 
the  board  of  the  Allentown  (Pa.) 
Morning  Call,  has  retired  after  18 
years  with  the  newspaper.  He  was 
publisher  and  chief  executive  officer 
from  1981  until  last  March  and  over¬ 
saw  the  transition  from  a  family-run 
newspaper  to  a  subsidiary  of  Times 
Mirror. 

Stinner  will  remain  with  Times  Mir¬ 
ror  and  the  Morning  Call  as  a  consul¬ 
tant  through  this  year.  He  is  on  the 
board  of  the  Pennsylvania  Newspa¬ 
per  Publishers  Association.  Prior  to 
joining  the  newspaper,  Stinner  held 
management  positions  and  adminis¬ 
trative  posts  with  several  Pennsylva¬ 
nia  companies. 

*  *  * 

Diana  M.  Daniels  has  been 
appointed  general  counsel  of  The 
Washington  Post  Company,  suc¬ 
ceeding  Alan  R.  Finberg,  who 
remains  president  and  secretary. 

Daniels  has  been  vice  president  and 
general  counsel  of  Newsweek  since 
1979.  She  joined  the  company  in  1978 
as  assistant  counsel  at  the  Washing¬ 
ton  Post  and  previously  was  an  asso¬ 
ciate  at  Cravath,  Swaine  &  Moore. 

Daniels,  38,  holds  a  J.D.  degree 
from  Harvard  Law  School  and  a  mas¬ 
ter’s  degree  in  city  planning  from 
Massachusetts  Institute  of  Technol¬ 
ogy. 
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IN  BRIEF 


Papers  offered 
ads  touting 
First  Amendment 

Fourteen  reproducible  newspaper 
ads  are  being  sent  to  many  newspa¬ 
pers  across  the  nation  to  help  increase 
public  acceptance  of  freedom  of  the 
press  and  freedom  of  assembly,  peti¬ 
tion  and  religion. 

The  ads  are  a  project  of  the  Free- 
speech  Committee  of  the  Minnesota 
Newspaper  Foundation. 

The  committee  also  sponsored  a 
survey  to  determine  public  attitudes 
toward  the  First  Amendment  in  Min¬ 
nesota.  Among  the  findings  were  that 
98%  of  the  people  believe  freedom  of 
expression  is  one  of  the  best  things 
about  living  in  the  United  States,  but 
53%  said  the  press  goes  too  far  and 
abuses  freedom  of  expression;  70% 
said  the  government  has  a  right  to 
monitor  religious  groups  which  might 
be  doing  something  illegal;  and  51% 
said  the  government  should  suppress 
bad  ideas  so  that  innocent  people  will 
not  get  hurt. 

The  ads  have  been  printed  in  a  16- 
page  tabloid  publication.  The  first 
batch  is  being  distributed  by  the 
National  Newspaper  Association  to 
subscribers  of  Publisher’s  Auxiliary, 
and  copies  will  be  sent  for  reproduc¬ 
tion  in  other  major  newspapers. 

The  printing  and  distribution  was 
arranged  by  the  First  Amendment 
Congress,  an  organization  of  3 1  media 
groups  devoted  to  improving  public 
understanding  of  First  Amendment 
freedoms. 

TvB  reports  gains 
for  television  ads 

Commercial  television 
advertising  —  local,  national  and 
regional  spot,  network  and  national 
syndication  —  increased  4.5%  in  the 
first  nine  months  of  1987  compared 
with  the  like  period  a  year  ago, 
according  to  the  Television  Bureau  of 
Advertising. 

Total  for  the  January/September 
1987  period  was  $16,286  billion,  up 
from  $15,582  billion  in  1986. 

Largest  dollar  gains  were  in  local 
television  advertising,  up  5.9%  to 
$4,866  billion  in  1987  from  $4,593  bil¬ 
lion  in  the  nine  months  a  year  ago. 
National/regional  spot  in  the  first  nine 
months  of  1987  was  $4,753  billion,  up 
4.0%  from  $4,570  billion  last  year, 
while  network  tv  totaled  $6,115  bil¬ 
lion,  up  1.4%  from  $6,030  billion  in 


the  nine  months  of  1986.  National 
syndication  amounted  to  $552  mil¬ 
lion,  up  41.9%  from  $389  million  last 
year.  However,  the  1987  figures 
include  Fox  Network  programming 
because  the  FCC’s  network  definition 
of  at  least  15  hours  of  programming  a 
week  had  not  been  met.  No  Fox 
revenues  are  included  in  the  1986 
data. 

Senior  Publishers 
splits  with  Landon 

Senior  Publishers  Group  of  San 
Diego,  Calif.,  which  represents 
mature  market  newspapers  in  the 
U.S.,  has  re-established  direct  con¬ 
tact,  service  and  sales  to  advertisers, 
marketers  and  advertising  agencies, 
effective  Jan.  1. 

The  return  is  effected  by  a  contract 
dissolution  —  by  mutual  agree¬ 
ment  —  with  Landon  Associates, 
which  had  provided  some  area  sales 
representatives  since  March  1985. 

In  addition.  Senior  Publishers 
Group  has  moved  to  new  offices  at 
1326  Garnet  Ave.,  San  Diego,  Calif. 
92109.  Toll-free  telephone  numbers 
continue  as  1-800-321-3828  nation¬ 
ally,  and  1-800-858-0623  within  Cali¬ 
fornia. 

Vt.  town  contests 
harassment  charge 

Civil  rights  litigation  brought  by 
former  Brandon  (Vt.)  Review 
publisher  Woody  Hunter  is  being  con¬ 
tested  in  the  Vermont  state  Superior 
Court  by  the  town  of  Brandon. 

While  Hunter  charges  harassment 
by  Brandon  town  officials  and  police, 
the  town  is  arguing  that  he 
“attempted  to  conjure  a  ‘pattern  of 
harassment’  from  various  routine  and 
lawful  police  activities,  one  arguably 
improper  statement  by  [former]  Chief 
[Robert]  Miller,  and  a  potpourri  of 
hearsay.” 

Press  group 
sponsors  test 
for  students 

The  Arizona  Newspapers  Associa¬ 
tion  is  co-sponsoring  state  “Citizen 
Bee”  tests  of  student  understanding 
of  American  history,  economics,  ge¬ 
ography,  politics  and  current  events. 

The  Bee  is  a  national  event  directed 


by  the  Close-Up  Foundation,  a  non¬ 
partisan,  nonprofit  group  that  encour¬ 
ages  citizen  involvement  in  govern¬ 
ment. 

An  estimated  40  schools  will  par¬ 
ticipate  this  year  in  the  Arizona  Citi¬ 
zen  Bee.  Questions  are  based  on  a 
sourcebook,  “Close-Up  USA,” 
published  by  the  Close-Up  Founda¬ 
tion. 

Co-sponsors  wiLh  ANA  include 
Mountain  Bell,  the  Arizona  Congress 
of  Parents  and  Teachers,  League  of 
Women  Voters  and  the  state  legisla¬ 
ture. 


The  Pennsylvania  Newspaper 
Publishers  Association  Foundation, 
raising  money  to  support  educational 
programs  for  newspapers,  is  chal¬ 
lenging  Pennsylvania  publishers  to 
match  funds  already  raised  in  its  Capi¬ 
tal  Fund  Campaign. 

With  contributions  from  board 
members  of  the  PNPA  and  the  PNPA 
Foundation,  the  campaign  has 
reached  $50,000  of  its  $2()0,000  goal. 
Now,  newspaper  publishers  are  being 
asked  to  meet  those  grants  with  their 
own  pledges. 

The  two-year  campaign,  of  which 
the  current  effort  is  the  second  phase, 
will  raise  the  Foundation’s  endow¬ 
ment  and  generate  additional  income 
to  support  annual  programs. 


The  University  of  Hawaii  Depart¬ 
ment  of  Journalism  has  established  a 
Wilbur  Schram  Memorial  Scholar¬ 
ship  to  honor  the  memory  of  the  late 
Dr.  Wilbur  Schram,  who  died  Dec. 
27. 

Schram  taught  courses  in  the  jour¬ 
nalism  department’s  special  training 
program  for  young  journalists  from 
China  in  the  three  years  immediately 
prior  to  his  death.  Several  months  ago 
he  had  agreed  to  serve  as  a  member  of 
the  affiliate  graduate  faculty  for  a 
proposed  master’s  degree  program  in 
Asian  and  Pacific  journalism,  which 
the  department  is  seeking  the  Univer¬ 
sity’s  permission  to  offer. 

The  scholarship  is  to  be  awarded 
annually  to  a  UH  journalism  student 
who  has  demonstrated  an  interest  in, 
and  an  aptitude  for,  journalism- 
related  research. 


PNPA  Foundation 
calls  for  donations 


Scholarship  honors 
memory  of  Schram 


34 


EDITOR  &  PUBLISHER  for  January  23,  1988 


N.Y.  Times’  callback  of  some  D.C.  personnel  shocks  staffers 


By  George  Garneau 

Wednesday,  Jan.  13,  has  been 
recorded  as  a  dark  day  at  the  New 
York  Times  Washington,  D.C., 
bureau. 

One  by  one  —  in  a  scene  compared 
with  layoffs  in  the  movie  Broadcast 
News,  four  reporters  were  notified 
they  were  being  transferred  from  the 
Times’  biggest  and  most  prestigious 
U.S.  bureau  vO  the  home  office  in 
New  York  City.  One  was  offered 
early  retirement. 

The  transfers  shocked  the  staff  by 
their  abruptness  and  because  they  hit 
reporters  who  were  considered 
among  the  bureau’s  best. 

“To  have  five  people  precipitously 
removed  sent  shock  waves  through¬ 
out  the  bureau,”  noted  Wayne  King, 
one  of  those  transferred. 

“People  were  called  in  one  by  one, 
and  they  felt  their  careers  were  being 
gutted,”  one  staffer  stated.  “There  is 
an  impression  here  that  these  people 
were  demoted  —  and  the  stigma  of 
their  not  being  up  to  snuff.  That 
bothered  people.  Several  of  them 
were  considered  among  the  best  in  the 
bureau.” 

A  day  after  the  transfers,  staff  met 
privately,  without  bureau  managers, 
and  decided  to  send  a  letter  of  protest 
to  Times  executive  editor  Max 
Frankel. 

The  two-paragraph  letter  protested 


Professionals 

( Continued  from  page  25 ) 

that  the  case  was  intended  to  bring 
equity  to  the  Post’s  widely  varying 
pay  scales  and  to  confirm  that  all 
reporters  are  entitled  to  extra  pay  for 
extra  work. 

Many  lower-paid  employees  were 
“intimidated”  from  collecting  over¬ 
time,  Sherwood  said.  “It’s  seen  as  a 
career-damaging  move  to  ask  for 
overtime  pay,  as  if  it’s  somehow  dis¬ 
loyal.” 

The  employees,  whose  attorneys’ 
fees  were  paid  by  the  Guild,  had  not 
decided  whether  to  appeal  as  E&P 
went  to  press.  Sherwood  said  appeals 
would  be  expensive  but  the  decision 
was  too  important  to  let  stand. 


the  “brutality”  of  how  the  transfers 
were  announced,  one  staffer 
asserted,  declining  to  discuss  the  sub¬ 
stance  of  discussion  because  of  a  sec¬ 
recy  agreement.  Staff  reportedly 
agreed  that  transfers  were  a  manage¬ 
ment  prerogative,  but  objected  to 
how  they  were  announced. 

It  also  asked  for  a  meeting  with 
Frankel,  a  request  that  had  been 
granted,  but  not  scheduled.  Moves 
reportedly  were  under  way  to  reverse 
the  changes,  for  which  there  was  no 
set  timetable. 

Those  transferred  were  identified 
as  King,  Jonathan  Fuerbringer,  Neil 
Lewis  and  Irvin  Molotsky.  Ben  A. 
Franklin  was  offered  early  retire¬ 
ment,  sources  said.  He  refused  com¬ 
ment. 

King,  48,  with  two  years  in 
Washington  and  19  years  with  the 
Times,  said  he  was  notified  by  phone 
in  Phoenix  by  bureau  chief  Craig 
Whitney. 

Frankel,  calling  the  personnel 
changes  an  “internal  matter,” 
declined  to  discuss  them.  He  refused 
to  say  whether  the  bureau’s  staff  of 
about  50  reporters  was  being  cut,  or  if 
those  transferred  would  be  replaced. 

King  said  part  of  the  reason  for  the 

Columnist  will  not 
take  football  job 

Boston  Globe  sports  columnist  Will 
McDonough  has  denied  rumors  about 
his  becoming  general  manager  of  the 
New  England  Patriots  football  team. 

The  Union-News  of  Springfield, 
Mass.,  quoted  McDonough  as  saying, 
“I’ve  never  talked  to  anybody  about 
the  job,  nor  do  I  have  any  interest  in 
it.” 

Wash.  Post  Co. 
ups  dividend  rate 

The  Washington  Post  Company 
board  of  directors  has  approved  an 
increase  in  the  annual  dividend  rate 
on  its  common  stock  from  $1.28  to 
$1.56  per  share. 

The  dividend  for  the  first  quarter  of 
1988,  390  share,  is  payable  Feb.  12  to 
shareholders  of  record  on  Jan.  29. 


shock  of  the  transfers  was  that 
Washington  —  because  of  the  exper¬ 
tise  required  to  cover  it  —  was 
viewed  as  a  long-term  assignment.  He 
interpreted  the  changes  to  mean  that 
reporters  no  longer  can  count  on 
remaining  in  Washington,  which  will 
become  like  other  bureaus  where 
tours  last  from  three  to  five  years. 

“They’re  trying  to  make  it  clear 
that  you  don’t  come  to  the  Washing¬ 
ton  bureau  to  stay,”  he  commented. 

King  said  he  was  told  that  the  New 
York  staff  needed  writers. 

The  Newspaper  Guild  reportedly 
volunteered  its  help  but  had  no  tak¬ 
ers. 

The  changes  could  cost  the  Times  a 
seat  on  the  Standing  Committee  of 
Correspondents  in  a  year  when  the 
committee  allots  space  and  creden¬ 
tials  to  reporters  at  the  Republican 
and  Democratic  national  conven¬ 
tions.  Fuerbringer  is  among  three 
people  seeking  two  vacant  seats.  If  he 
withdraws,  the  vote  would  be 
canceled  and  reporters  from  the  Wall 
Street  Journal  and  Knight-Ridder 
Newspapers  would  take  the  seats. 

“It’s  always  difficult  to  move,” 
King  said,  “but  it  goes  with  the  terri¬ 
tory.” 


Owner  changes 

(Continued  from  page  12) 

APC  acquired  the  4,800  circulation 
Daily  Guide  of  Waynesville,  Mo., 
from  Tom  and  Jim  Sowers. 

The  Naugatuck  (Conn.)  Daily  News, 
with  5,200  circulation,  was  acquired 
by  APC  from  the  Hennick  family. 

Henry  Ansbacher  Inc.  represented 
APC  in  the  sale. 

*  *  * 

Garden  City  Newspapers,  a  joint 
venture  60%  owned  by  Media  News 
Group  of  Dallas  and  40%  owned  by 
Media  General  of  Richmond,  has 
agreed  to  purchase  the  six-days-a- 
week,  50,000  circulation  York  (Pa.) 
Dispatch  from  the  Young  Family 
Trust. 

The  sale  also  included  The  Free 
Press,  a  weekly  with  46,000  circula¬ 
tion. 

Henry  Ansbacher  Inc.  represented 
the  purchaser. 
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NEWS/TECH 


$580-million  press  purchase 

In  a  move  toward  modernization,  Rupert  Murdoch-owned  chain 
orders  41  M.A.N. -Roland  Colorman  presses  for  his  British  papers 


By  Jim  Rosenberg  the  Asheville  (N.C.)  Citizen-Times.  More  than  150  Colorman  presses 

.  .  u  1  u  u-  Speaking  from  his  headquarters  at  have  been  installed  worldwide,  con- 

In  what  IS  probably  the  biggest  the  Wapping  plant  in  London,  O'Neill  sistingoffour-color  units  designed  for 

press  purchase  to  date,  Rupert  Mur-  g&p  the  two  Colorman  35  large-circulation  metropolitan  dailies. 

Corporation  Ltd.  has  presses  were  destined  for  the  Glas-  Referring  to  the  Colorman  35, 

ordered  41  presses  trom  West  Uer-  Scotland,  printing  site,  while  16  O’Neill  commented  that  “Our  people 

man  rnanufacturer  M.A.N. -Roland  others  will  go  into  Wapping  and  the  are  very  happy  with  it”  at  Hong 

for  a  Deutsch  Mark  equivalent  ot  remaining  eight  are  bound  for  the  Kong's  South  China  Morning  Post. 

more  than  a  halt  billion  dollars.  Manchester  production  site  in  the  That  satisfaction  may  fit  with  News 

M.A.N.-Roland  initially  reported  north  of  England.  Existing  units  in  Corp.’s  desire  for  what  O’Neill  called 

the  agreement  to  consist  of  the  sale  of  Scotland  “I  think  are  old  Hoe  letter-  a  “worldwide  uniformity”  in  opera- 

39  Colorman  presses  for  $530  million,  press,”  said  O’Neill.  tions,  when  questioned  about  the 

with  an  option  for  additional  equip-  The  new  presses  will  complete  decision  to  go  with  one  supplier  for 
ment  that  would  bring  “the  total  value  modernization  of  operations  at  the  many  presses  at  different  locations, 
to  more  than  $620  million.”  otherwise  state-of-the-art  production  “It  was  suggested  at  one  stage  by  a 

According  to  William  O’Neill,  for-  facility.  Old  in  terms  of  years  and  manufacturer  —  or  the  question  was 

merly  at  the  A^ew'  Tor/:  Prwr and  now  technology,  existing  presses  are,  in  posed  —  ‘would  we  split  the 

managing  director  of  Murdoch’s  fact,  almost  new.  Wapping  is  running  order?’ ”  remarked  O’Neill. 

News  International,  News  Corp.  will  48  Goss  letterpress  units  purchased  In  O’Neill’s  words,  it  came  down  to 

spend  $50  million  more  for  a  total  of  10  years  ago  but  held  in  storage  until  “a  very  tough  decision  between 

41  presses.  The  $580  million  will  buy  workers  struck  News  International  Rockwell  and  M.A.N.,”  with  both 

two  Colorman  35s,  24  “News”  40  two  years  ago,  according  to  O’Neill.  giving  good  presentations. 

(Colorman)  presses  and  15  other  The  site  awaits  the  late-1989  com-  “The  corporation  feels  that  the 
unspecified  presses.  pletion  of  an  addition,  the  cost  of  immediate  need  in  a  highly  competi- 

Dr.  Peter  Bruett,  a  M.A.N.-Roland  which  will  equal  the  $  160-million  live  situation  is  to  put  [the  first  of  the 

new  presses]  into  Britain,”  said 
O’Neill,  whoadded  that  a  factor  in  the 

The  two  record  sales  of  Colorman  presses  overseas  final  decision  was  that  m.a.n. 
combined  with  North  American  purchases  of  Uniman  GhsgowTfn'’a^vlry  quk:k'’tfm?’’ 
and  Flexoman  presses  in  1986-87  have  encouraged  The  cheaper  dollar  was  said  to  be 

expansion  and  equipment  modernization  at  the  taken  into  account  with  respect  to  the 

German  manufacturer's  production  facilities  in  Ne-M  uonL’’/ Or5i?s''y'Semf 

Jersey  and  Illinois.  but  that  it  “was  not  the  only  consider- 

ation,”  said  O’Neill.  Indeed,  in  the 
matter  of  price,  M.A.N.-Roland 

managing  board  member  involved  in  price  tag  of  the  existing  facility.  It  is  Newspaper  Press  Division  CEO, 

the  sale  negotiations,  explained  that  expected  to  triple  printing  capacity  Edward  R.  Padilla,  was  able  to  report 

the  Newsman  designation  refers  to  (E&P,  Feb.  I,  1986;  Sept.  26,  1987).  that  his  company  garnered  a  $50-mil- 

the  press  configuration.  The  offset  presses,  to  be  mufac-  lion  premium  in  the  deal. 

“From  a  basic  design  point  of  tured  in  West  Germany,  will  be  The  sale  came  less  than  a  year  after 

view”  [they  are]  Colorman  presses,”  shipped  also  to  locations  other  than  British  publisher  Robert  Maxwell 

Bruett  told  Preferred  European  in  the  United  Kingdom.  O’Neill  increased  his  own  huge  order  to  $125 

design  employs  satellite  rather  than  would  not  speculate  on  North  Ameri-  million  for  21  Colorman  presses.  The 

four-high  arrangement,  and  is  reversi-  can  installations,  but  allowed  that  the  two  record  sales  of  Colorman  presses 

ble  and  convertible,  permitting  great  remaining  15  presses  may  go  in  any-  overseas  combined  with  North 

flexibility  for  color  content.  where,  including  Australia.  American  purchases  of  Uniman  and 

News  Corp.  presses  differ  from  The  manufacturer’s  schedule  calls  Flexoman  presses  in  1986-87  have 
those  sold  to  U.S.  papers  by  utilizing  for  the  first  of  the  presses  bound  for  encouraged  expansion  and  equipment 

overshot  ink  fountains  and  spray  the  U.K.  to  be  shipped  late  next  year,  modernizationattheGermanmanu- 

dampeners,  according  to  Bruett.  The  with  the  balance  arriving  there  facturer’s  production  facilities  in 

Colorman  75,  made  for  the  North  through  the  following  September,  New  Jersey  and  Illinois. 

American  market  and  designed  to  be  said  News  International’s  O’Neill.  M.A.N.-Roland  executives  say 
slipped  into  existing  press  lines,  can  Delivery  of  the  entire  order  is  they  are  looking  for  both  increased 

use  ink  pumps  and  brushes.  The  first  expected  to  be  completed  some  time  capacity  and  an  ability  to  shift  pro- 

was  sold  in  the  U.S.  last  summer  to  after  mid- 1991.  duction  as  currency  values  shift. 
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How  to 
improve 
your  paper's 
circulation 

Improving  your  paper's  circulation 
in  your  reelwom  has  been  our 
business  for  over  thirty-five  years. 

The  Jervis  B.  Webb  Company  was 
one  of  the  first  companies  to  apply 
material  handling  technology  to 
newsprint  roll  handling.  Our  sys¬ 
tems  currently  operate  in  newspaper 
publishing  facilities  across  the  U.S. 
and  Canada,  transporting  newsprint 
rolls  from  receiving  docks  to  presses 
in  the  most  timely,  efficient  manner 
possible. 

Our  success  in  newsprint  roll 
handling  stems  from  an  in-depth 
working  knowledge  of  newspaper 


production  and  an  ability  to  offer 
the  widest  range  of  alternatives  to 
satisfy  production  requirements.  We 
can  design  single-source  systems 
incorporating  a  wide  range  of  Webb 
products,  including  Towveyoi®  floor 
conveyors,  Prontow®  Automatic 
Guided  Vehicles,  appropriate  control 
systems  and  Webb-Triax®  Automated 
Storage  and  Retrieval  Systems.  Webb 
engineers  design  each  system  with 
the  material  handling  products  nec¬ 
essary  to  handle  the  demands  of 
the  facility  it  serves. 

Implementing  the  right  newsprint 
roll  handling  system  may  be  the 
first  step  towards  achieving  the  effi¬ 
ciency  and  quality  you  need  to 
increase  your  readership.  Contact 
a  Webb  representative  for  a  free 
brochure  on  the  latest  newsprint 
roll  handling  techniques  and  see 
what  we  can  do  to  improve  your 
paper's  circulation. 


Jervis  B.  Webb  Company 
World  Headquarters,  Webb  Drive 
Farmington  Hills,  Ml  48018 
313/553-1220 
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TECHNICAL  BRIEFS 


i  MAN-Roland 
users’  group 
to  be  formed 

A  users’  association  for  MAN- 
Roland  Uniman  4/2  offset  presses  will 
be  formally  established  and  convene 
annually  through  agreement  of  those 
attending  a  technical  gathering  spon¬ 
sored  by  the  manufacturer  near  the 
company’s  Middlesex,  N.J.,  head¬ 
quarters. 

The  two-day  gathering  included  15 
production  managers  and  press  fore¬ 
men  from  10  U.S.  newspapers,  in 
addition  to  representatives  of  MAN- 
Roland.  Comparing  press  operations, 
discussions  included  matters  of  color 
quality,  register  and  other  press  char¬ 
acteristics. 

Also  of  interest  was  Press  Parts 
International,  which  will  maintain 
stocks  of  80%  of  replacement  parts 
for  shipment,  and  a  press  audit  pro¬ 
gram  to  analyze  periodically  installa¬ 
tions  for  maintenance,  repair,  parts 
replacement  and  possible  upgrade. 

Represented  were  the  Stuart  (Fla.) 
News,  the  first  U.S.  paper  to  install 
the  press  (1983),  and  the  North  Jersey 
Herald  &  News  and  the  Daily  Jour¬ 
nal,  New  Jersey  dailies  scheduled  to 
get  Uniman  presses  later  this  year. 

NPES  reports 
rise  in  print 
equipment  orders 

National  Printing  Equipment  and 
Supply  Association  figures  for  equip¬ 
ment  orders  in  the  first  half  of  1987 
show  a  42'/2%  jump  over  orders 
placed  in  the  same  months  of  1986. 

NPES  recorded  almost 
$1 , 180,000,000  in  equipment  orders  in 
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the  first  half  of  last  year,  with  ship¬ 
ments  worth  just  over  $1  billion — 
about  the  same  as  1986  levels. 

While  representing  a  “significant 
portion’’  of  the  industry,  NPES  notes 
that  total  order  and  shipment  informa¬ 
tion  for  the  industry  is  unavailable.  It 
estimates  entire  printing  equipment 
market  orders  for  1986  were  about 
$2.4  billion,  with  shipments  totaling 
about  $2.6  billion. 

The  1987  increase  follows  declines 
of  almost  21%  in  first-half  total  orders 
in  1986  and  almost  9'/2%  1985.  The 
increase  exceeded  by  a  third  the  rise 
of  almost  32%  shown  for  1984.  In  that 
year  orders  peaked,  with  corres¬ 
ponding  shipments  following  a  year 
later.  A  rise  in  imports  commencing 
some  months  before  the  1984  peak  in 
orders  (when  sinking  exports  were 
also  about  to  flatten  out)  showed  a 
rate  of  increase  roughly  equal  to  the 
decline  in  orders  through  1986. 

Crosfield  opens 
two  more  sales, 
service  centers 

Crosfield  Electronics,  which 
recently  marked  its  40th  anniversary, 
has  established  sales-service-demon- 
stration  centers  in  Roswell,  Ga.,  near 
Atlanta,  and  Rexford,  Ont.,  near 
Toronto. 

Crosfield  North  America  presi¬ 
dent,  Melvin  A.  Ettinger,  has  named 
David  R.  Lightfoot  senior  vice  presi¬ 
dent/sales  and  marketing.  Damien 
Gough,  formerly  national  sales  direc¬ 
tor,  was  promoted  to  vice  president/ 
sales  in  the  Color  Graphics  Systems 
Division. 

Press  crew 
wins  award 

An  Orlando  (Fla.)  Sentinel  press 
crew  of  seven,  with  at  least  15  years’ 
service  each,  won  that  paper’s 
SWATS  competition  after  running 
800  newsprint  rolls  through  the 
presses  without  a  web  break. 

The  26-week  contest  compares 
with  the  1987  average  of  50  rolls  with¬ 
out  a  break.  (The  previous  Sentinel 
record  was  696  rolls.) 

The  contest.  Stop  Waste  At  The 
Sentinel,  began  a  few  years  ago  in  an 
effort  to  boost  productivity.  This 
year’s  winners  received  an  all¬ 
expense  paid  weekend  fishing  trip  to 
Canada. 


Bangor  daily  to 
print  entirely 
on  flexo  presses 

The  Bangor  (Maine)  Daily  News 
will  print  entirely  on  flexographic 
presses,  according  to  Publishers 
Equipment  Corporation. 

A  new  agreement  replaces  the 
proposed  combination  letterpress- 
flexography  printing  with  a  press  that 
will  include  six  PEC/Hoe  Colormatic 
flexo  conversion  units  and  four  flexo 
color  arrangements.  Installation  in 
the  80,000-circulation  paper’s  new 
production  plant  is  scheduled  for 
early  next  year. 

Conversion  from  letterpress  and 
attachment  of  flexo  units  will  be 
accomplished  at  PEC’s  Rockford, 
Ill.,  plant.  New  press  drives  will  be 
furnished  and  reel,  tension  and  paster 
arrangements  modernized. 

A  high-speed  3:2  folder  reduced  to 
22"  cutoff  will  reduce  newsprint  con¬ 
sumption  by  3%,  according  PEC. 
Reduction  of  web  width  to  54"  will 
permit  conformity  to  the  Standard 
Advertising  Unit  and  further  cut 
newsprint  use  by  1.8%. 

Illinois  daily  buys 
complete  Atex 
front-end  system 

Atex  Inc.  has  announced  the  sale  of 
a  Series  60  system  with  editorial, 
advertising,  classified  pagination  and 
architect  software  to  the  Springfield 
(Ill.)  State  Journal-Register.. 

The  69,000-circulation  Copley 
Press  daily  will  install  76  terminals 
early  this  year.  The  system  features 
two  CPUs,  compact  Winchester 
fixed-storage  devices  and  improved 
memory  circuits  in  a  single  cabinet. 

Neasi-Weber  signs 
agreement  with 
Florida  daily 

Neasi-Weber  International  has 
signed  a  software  license  agreement 
with  the  Fort  Lauderdale  (Fla.)  News 
Sun  and  Sentinel  for  its  newest. 
Release  6,  version  of  Admarc  adver¬ 
tising  management  software.  Installa¬ 
tion  will  be  in  an  IBM  mainframe 
environment. 
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UPl  sues 

(Continued  from  page  13) 


Reznick  said  his  clients  were 
“entitled”  to  draw  on  the  letters  of 
credit  “in  accordance  with  all  rele¬ 
vant  documents.” 

One  banker  said  that  in  the  absence 
of  specific  language,  it  is  virtually 
impossible  to  stop  payments  from 
credit  lines  to  recipients.  Such  credits 
can  be  either  secured  or  unsecured 
against  company  assets. 

The  news  agency,  saying  it  had  no 
way  to  stop  its  former  editors  from 
collecting  the  lines  of  credit,  asked 
the  court  for  injunctive  relief  and 
damages. 

Cason,  Sussman  and  Willenson 
were  hired  during  the  tenure  of  former 
UPI  president  Milt  Benjamin,  himself 
a  victim  of  disagreements  with  Va 
zquez. 

Benjamin  is  a  friend  of  the  former 
editors  and  Cason  is  currently  using 
office  space  at  Benjamin’s  consulting 
firm  until  he  finds  another  job. 

Reznick  said  he  was  considering  “a 
variety  of  responses”  and  would  file 
papers  that  would  explain  details. 


Revamps 

(Continued  from  page  24) 


In  addition,  the  following  ad  sales 
staffers  were  given  new  assignments 
for  1988:  Gail  Arena,  from  education 
to  health  and  fitness;  Trenton 
Beriont,  from  real  estate  to  electron¬ 
ics;  Sharon  Briden,  from  Los  Angeles 
sales  to  apparel;  Ted  Dolan,  from 
electronics  to  travel;  John  Geddes, 
from  apparel  to  Long  island  sales; 
Marybeth  Henningsen,  from  financial 
to  package  goods;  Randy  Mills,  from 
electronics  to  retail  food  stores;  Amy 
Ravitch,  from  travel  to  financial; 
Roger  Schwoerer,  from  Long  Island 
sales  to  liquor;  and  Doug  Weber,  from 
health  care  and  over-the-counter 
drugs  to  financial. 

Letters 

(Continued  from  page  9) 

engaged  as  they  are  in  a  seemingly 
thankless  task  of  keeping  the  two- 
agency  concept  alive  in  the  United 
States,  it  is  a  disservice  to  suggest  that 
the  USIA  contract  will  compromise 
their  professionalism. 

Roger  Tatarian 

(Tatarian  is  a  former  executive  of 
UPI.) 


Deliverer  killed 
in  robbery  attempt 

Two  teen-agers  have  been  charged 
with  murder  in  the  shooting  death  of  a 
Chicago  Sun-Times  delivery  driver 
Jan.  14. 

Driver  Garry  Williamson,  32,  was 
shot  in  the  chest  as  he  chased  a  group 
of  youths  who  had  shot  and  wounded 
another  driver  in  a  5:30  a.m.  robbery 
attempt  in  front  of  the  Sun-Times 
building  in  downtown  Chicago. 

Williamson,  who  leaves  a  wife  and 
a  two-year-old  daughter,  had  been  a 
Sun-Times  driver  since  1984. 

Sun-Times  president  and  publisher 
Robert  E.  Page  began  a  scholarship 
fund  for  the  girl,  Nicole,  with  a  $5,000 
donation.  Contributions  can  be  made 
to  Chicago  Sun-Times  Charity  Trust, 
401  N.  Wabash,  Chicago,  III.  60611. 

Williamson  came  from  a  family  of 
newspaper  circulation  drivers;  his 
two  older  brothers  are  Tribune  driv¬ 
ers. 

Sun-Times  driver  Donald  Bleuer, 
54,  received  a  minor  injury  in  his  fin¬ 
ger  during  the  robbery  attempt. 

Two  17-year-old  suspects  were 
arrested  moments  after  Williamson 
was  shot.  Police  identified  the  two  as 
Frederick  McLaurin  and  Bernard 
Perry,  both  of  Chicago.  They  were 
charged  with  first-degree  murder  and 
attempted  robbery.  A  third  suspect 
was  being  sought. 


Campus 

(Continued  from  page  20) 


readers.  “Tve  been  second-guessing 
the  Orangemen  for  too  long,”  but  the 
21-year-old  humorist  says  the  team 
has  not  come  through  with  their 
promise  to  take  him  to  the  cleaners. 

“The  coach  told  the  players  that 
they  would  have  to  take  a  collection 
to  pay  for  my  $75  dry-cleaning  bill, 
but  I  haven’t  got  the  money  yet,” 
Mendal  noted  matter-of-factly. 

Gaily  said  the  Daily  Orange  would 
bring  the  cleaning  bill  up  again  this 
month. 

“It  seems  like  the  team  is  blowing 
us  off,”  the  Daily  Orange  sports  edi¬ 
tor  complained,  but  Gaily  suffers 
from  the  sins  of  all  sports  writers. 

He  wants  to  be  objective,  but  he 
also  enjoyed  covering  a  team  that 
spent  New  Year’s  at  the  Sugar  Bowl 
in  New  Orleans. 

“I  would  be  lying  if  1  said  that  at  the 
beginning  of  the  season  I  didn’t  want 
the  Orangemen  to  wind  up  1 1  and  0 
and  play  in  New  Orleans  on  News 
Year’s  Day,”  Gaily  admitted. 


Media  Records  to 
provide  bank  info 

Media  Records  Inc.  will  now  be 
providing  information  on  the  prod¬ 
ucts  and  services  of  banks  and  trust 
companies  and  savings  and  loan  asso¬ 
ciations  that  advertise  in  newspapers. 

The  reports  contain  six  sections 
which  show  aggregate  totals  as  well  as 
the  activity  of  each  individual  adver¬ 
tiser  and  separate  month  and  cumula¬ 
tive  MRCS/SAU  inch  data. 


New  York  News 

(Continued  from  page  22) 


day  price  from  $1  to  $1.25  and  was 
using  the  promotion  game  as  a  way  to 
forestall  any  circulation  losses  from 
the  price  hike. 

Hoge  said  the  News  has  “no  cur¬ 
rent  plans”  to  raise  its  Sunday  price. 

Hoge  denied  that  the  News  began 
its  promotion  in  an  effort  to  reduce 
the  impact  of  Newsday’s  expanded  tv 
book  which  was  introduced  Aug.  3 1  in 
all  editions. 

“There’s  no  connection  between 
our  tv  book  and  their  tv  book  and  this 
campaign,”  said  Hoge.  He  remarked 
that  Newsday  redesigned  its  tv  book 
in  order  to  meet  a  challenge  on  Long 
Island  from  Cablevision  which  began 
marketing  its  own  program  guide  on 
Sept.  6  (E&P  Dec.  19,  1987,  P.  16). 

However,  Campi  noted  that  Sun¬ 
day  News  buyers  will  have  to  keep 
their  tv  books  in  the  house  all  week  in 
order  to  see  if  they  won  any  of  the 
daily  cash  prizes. 

Campi  also  said  that  the  News 
began  planning  its  game  last  summer. 
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CaUE&P’s 
Classified 
Department 
today  at 
(212)  675-4380 


E&P’s  classified  ads  give  you  instant  results! 

Your  ad  in  our  classified  section  will 
reach  over  81,000*  newspaper  profes¬ 
sionals  —  that^s  some  audience! 

Think  of  the  response  potential! 

Our  readers  do  respond  and 
— — ^  their  responses  go  directly  to 

you!  Our  readers  are  quali¬ 
fied  professionals  with 
years  of  experience  and 
knowledge.  We  know 
who  our  readers  are 
because  they  pay  to 
receive  our  magazine 
52  times  a  year! 

/C^  Remember  the  incredi- 

^  hie  R.O.L  (return  on 

investment)  with 

f  E&P’s  classified  ad  sec¬ 

tion.  We  know  you^U 
find  choosing  E&P^s 
classified  section  well 
worth  it! 

*includes  pass-along  readership 
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By  David  Astor 

Grocery  stores  “have  100  different 
kinds  of  cat  food,  but  none  of  a  cat’s 
favorite  flavors.  There’s  no  mouse, 
no  sparrow,  no  chipmunk.  You  know 
what  they  do  have?  Beef  and  liver! 
Yea.  When  was  the  last  time  kitty 
dragged  home  a  cow  carcass?” 

Those  are  the  words  of  Steve  Kel¬ 
ley,  who  does  stand-up  comedy  once 
or  twice  a  week  in  addition  to  editorial 
cartoons  for  the  San  Diego  Union  and 
Copley  News  Service. 

Kelley’s  humor  hobby  dates  back 
to  1985,  when  he  heard  that  a  local 
stand-up  comedian  was  using  lines 
from  his  editorial  cartoons.  Kelley 
went  to  see  the  man  perform,  became 
friendly  with  him,  and  offered  to  write 
the  comedian  some  jokes.  But  the  guy 
felt  guilty  about  this,  and  suggested 
that  Kelley  perform  his  own  material. 

“It  was  the  most  terrifying  experi¬ 
ence  of  my  life,”  recalled  Kelley,  who 
said  he  got  “just  enough”  positive 
audience  response  to  try  again. 
“Then  I  got  hooked  on  it.  It’s  intoxi¬ 
cating  to  hear  the  laughter.”  He  noted 
that  editorial  cartoonists  usually 
don’t  get  that  kind  of  immediate 
response  to  their  work. 


Steve  Kelley's  name  appears  on  editorial  cartoons  and  comedy  club  marquees. 


The  29-year-old  Kelley  —  who  per¬ 
forms  at  the  Improvisation  in  Pacific 
Beach  and  the  Comedy  Store  in  La 
Jolla  —  said  doing  stand-up  comedy 
helps  his  editorial  cartooning.  Having 
two  outlets  for  his  cynical  brand  of 
humor  gives  Kelley  even  more  impe¬ 
tus  to  constantly  “think  in  funny 


Bombeck  will  switch  to  Universal 


Erma  Bombeck,  one  of  the  most 
widely  distributed  columnists  in  the 


Erma  Bombeck 


country,  will  be  switching  to  Univer¬ 
sal  Press  Syndicate  effective  April  1 . 

The  humor  writer  is  currently  at  the 
Los  Angeles  Times  Syndicate  (LATS), 
which  she  joined  in  1985  after  leaving 
what  is  now  known  as  North  America 
Syndicate. 

Lately,  LATS  and  Universal  have 
been  alternately  signing  each  other’s 
creators.  Last  year,  astrology  colum¬ 
nist  Jeane  Dixon  moved  from  LATS 
to  Universal  and  then  financial  col¬ 
umnist  Sylvia  Porter  switched  from 
Universal  to  LATS. 

Bombeck’s  column  runs  in  about 
700  papers,  according  to  Universal, 
and  she  has  written  a  number  of  best 
sellers.  Her  latest  book.  Family  Ties 
That  Bind  .  .  .  A/id  Gag.',  has  850,000 
copies  in  print. 


terms”  and  be  on  the  lookout  for 
material.  And  Kelley  sometimes  uses 
the  same  lines  on  “page  and  stage.” 

Not  that  the  humor  is  always  inter¬ 
changeable.  Kelley’s  editorial  car¬ 
toons  tend  to  be  more  political  than 
his  stand-up  routines,  and  his  news¬ 
paper  work  obviously  uses  fewer 
words.  But  since  Kelley’s  syndicated 
drawings  rely  heavily  on  humor,  there 
is  not  as  great  a  leap  from  page  to 
stage  as  might  be  the  case  with  more 
serious  editorial  cartoonists. 

“I  prefer  funny  over  pointed  and 
didactic,”  declared  Kelley.  “1  like  to 
make  readers  laugh.  I  like  to  make 
them  think,  too,  but  I  don’t  want  to 
tell  them  how  to  think.”  He  said  read¬ 
ers  are  sophisticated  enough  to  not 
require  teaching  from  an  editorial  car¬ 
toonist. 

Kelley  did  note  that  he  will  create  a 
totally  serious  editorial  cartoon  in 
“very  rare”  instances,  such  as  after 
the  shuttle  disaster. 

The  San  Diego  Union  staffer  said 
about  10%  of  his  cartoons  comment 
on  local,  regional,  or  state  issues, 
while  the  other  90%  tackle  national 
and  international  matters. 

Kelley  said  there  is  “nothing  bet¬ 
ter”  for  an  editorial  cartoonist  than 
commenting  on  a  “particularly  com- 


SYNDICATES 
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Steve  Kelley  combines  page  and  stage 


The  San  Diego  Union/Copley  News  Service  editoriai  cartoonist 
has  been  doing  stand-up  comedy  on  the  side  since  1985 
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Kelley  last  year  commented  on  Hart  hanky-panky  and  the  head  New  York  Yankee. 


pelling”  local  matter,  but  noted  that 
“issues  like  that  come  up  only  infre¬ 
quently.”  One  thing  Kelley  consis¬ 
tently  enjoys  is  targeting  presidential 
candidates,  so  he’s  very  pleased  that 
1988  has  arrived. 

“I  couldn’t  be  happier,”  said  Kel¬ 
ley.  “I  love  presidential  election 
years.  There  are  so  many  characters. 
It’s  like  a  sitcom.  It’s  easier  to  come 
up  with  cartoons.”  And  since  the  can¬ 
didates  and  the  stands  they  take  are 
very  recognizable  to  many  readers, 


added  Kelley,  he  can  concentrate  on 
being  creative  rather  than  explana¬ 
tory. 

Kelley  —  who  does  five  cartoons  a 
week  and  spends  three  to  five  hours 
drawing  each  one  —  will  get  on-the- 
spot  presidential  election  material 
this  year  by  attending  both  the  Demo¬ 
cratic  and  Republican  conventions. 

When  asked  about  his  own  political 
philosophy,  Kelley  said  he  is  conser¬ 
vative  on  many  issues.  But  he’s  pro- 
choice  on  abortion  and  favors  disar¬ 


mament  and  more  handgun  control. 
Basically,  said  Kelley,  he  is  an  “inde¬ 
pendent  thinker”  who  prefers  not  to 
be  labeled. 

Kelley  —  who  reads  publications 
such  as  the  Wall  Street  Journal,  New 
York  Times,  Los  Angeles  Times,  and 
Commentary  and  watches  network 
and  cable  news  programs  —  was  bom 
and  raised  in  Richmond,  Va. 

He  went  on  to  attend  Dartmouth 
College,  where  the  English  major 
(Continued  on  page  44) 


YOUR  READERS  ARE  THE  MARRYING  KIND. 


That's  a  fact.  It's  also  a  fact  that  bridal  business  is  big  busi¬ 
ness  these  days. 

Our  25-feature  BRIDES  AND  BOUQUETS  supplement  in¬ 
cludes  13  features,  plus  art  and  infographics,  to  help  you  court 
those  readers.  And  our  WEDDING  BELLS  MINI  has  13  features, 
seven  with  art,  to  give  your  nuptial  news  the  ring  of  truth. 

We've  wrapped  up  everything  you  need  from  trousseaus  to 


honeymoon  travels,  from  etiquette  to  catering.  For  a  perfect 
union,  order  our  exclusive  bridal  ColorFoto,  too. 

Call  toll-free  800-445-4555*  for  free  samples  of  our  BRIDES 
AND  BOUQUETS  and  WEDDING  BELLS  MINI,  just  two  of  our 
25  Special  Feature  Packages. 

They  take  the  cake  when  it  comes  to  increasing  readership 
and  revenues. 


Post  Office  Box  190  •  San  Diego,  CA  92112 


Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818 
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(Continued  from  page  43) 

started  doing  gag  cartoons  for  the 
campus  newspaper.  Kelley  also  com¬ 
peted  on  the  track  team,  where  he  set 
the  school  pole-vault  record. 

Kelley  took  up  editorial  cartooning 
while  laid  up  for  a  week  with  a  pole- 
vaulting  injury,  and  ended  up  doing 
about  100  drawings  for  the  campus 
newspaper,  local  New  Hampshire 
papers,  the  National  Review,  the 
Richmond  Times-Dispatch,  and  other 
publications.  His  big  influence  back 
then  was  Jeff  MacNelly,  who  worked 
in  Richmond  before  moving  to  the 
Chicago  Tribune. 

A  week  after  graduating  cum  laude 
in  1981,  Kelley  joined  the  San  Diego 
Union.  He  was  first  syndicated  by 
what  is  now  North  America  Syndicate 
and  then  became  a  part  of  Copley’s 
editorial  cartoon  package  in  1983. 

Kelley  said  he  could  conceivably 
earn  more  money  and  prestige  via 
individual  syndication,  but  calls  his 
association  with  Copley  an  “ideal 
situation.”  He  said  the  syndicate’s 
cartoon  package  has  very  wide 
distribution  and  that  Copley  is 
conveniently  located  in  the  same 
building  as  the  Union.  “They  send 
out  my  cartoons  the  same  day  —  and  I 
don’t  have  to  stuff  envelopes!” 
observed  Kelley. 

Besides  running  in  Copley  client 
newspapers,  Kelley’s  cartoons  have 
been  reprinted  in  the  New  York 
Times,  Washington  Post,  Time, 
Newsweek,  V.S.  News  &  World 
Report,  Forbes,  and  Wilson  Quar¬ 
terly.  They  have  also  appeared  on  the 
CBS  Morning  News  and  Face  the 
Nation. 

And  Kelley’s  cartoons  —  which 
have  won  the  1987  San  Diego  Sigma 
Delta  Chi  Award,  first  place  in  a  1985 
California  Newspaper  Publishers 
Association  contest,  and  other  hon¬ 
ors  —  were  recently  showcased  at 
San  Diego’s  Art  Collector  gallery. 
About  50  of  the  drawings  were  sold. 

A  portion  of  the  exhibition’s  pro¬ 
ceeds  went,  at  Kelley’s  request,  to 
the  San  Diego  Child  Abuse  Preven¬ 
tion  Foundation.  Kelley  also  raised 
funds  for  the  organization  last  July  by 
getting  10  comedians  together  to  do  a 
“Funny  Money”  benefit. 

In  what  little  spare  time  he  has  left, 
Kelley  follows  the  work  of  some  of  his 
favorite  cartoonists  (including  Mac- 
Nelly,  Jules  Feiffer,  Gary  “The  Far 
Side”  Larson.  Bill  “Calvin  and  Hob¬ 
bes”  Watterson,  and  the  magazine 
world’s  Eldon  Dedini)  and  plays  the 
piano  as  well  as  golf  and  tennis.  What 
Kelley  doesn’t  do  is  speak  much  of 


the  French  he  studied  for  nine  years  in 
high  school  and  college.  “1  ended  up 
moving  near  Mexico,”  Kelley 
moaned.  “I’d  love  to  know  Spanish.” 

Kelley  uses  plenty  of  English  at  his 
many  speaking  engagements,  and  he 
noted  that  his  stand-up  comedy  expe¬ 
rience  has  helped  greatly  in  this  area. 


Mona  Charen,  an  attorney  who 
spent  several  years  as  a  speechwriter 
in  the  Reagan  administration,  is  now 
doing  a  twice-weekly  column  for  Cre¬ 
ators  Syndicate. 

Charen  —  whose  National  Review 
articles  have  drawn  a  large  reader 
response  and  who  has  been  called  “a 


Bob  Parnell 


Two  make  switches 

Bob  Farnell  has  joined  the  New 
York  Times  News  Service  as  sales 
executive  for  the  Central  and  Eastern 
regions.  He  will  also  act  as  liaison 
with  existing  clients  in  those  areas. 

Farnell,  45,  was  previously  Cre¬ 
ators  Syndicate’s  sales  director  for  the 
Northeastern  states  and  Canada. 
Before  that,  he  worked  for  News 
America  Syndicate  (NAS),  United 
Feature  Syndicate,  and  the  Toronto 
Sun  Syndicate. 

In  other  news,  Doris  Richetti  Nolan 
has  resigned  her  position  as  Creators’ 
vice  president/general  manager.  The 
former  NAS  executive  is  moving  to 
Georgia  and  will  be  on  pregnancy/ 
maternity  leave  for  about  18  months. 

Nolan  (in  a  resignation  letter)  and 
Farnell  (when  contacted  by  E&P) 
both  said  they  enjoyed  working  for 
Creators. 

Syndicate  president  Richard  S. 
Newcombe  said  he  is  looking  to  hire  a 
new  salesperson.  And  Newcombe 
noted  that  he  will  now  personally 
handle  Creators’  sales  in  a  number  of 
major  markets. 


Doing  stand-up,  explained  the  car¬ 
toonist,  gives  him  entertaining  mate¬ 
rial  for  his  speeches.  And  it  has 
helped  Kelley  deal  with  his  fear  of 
addressing  audiences.  After  facing  a 
tough  crowd  at  a  comedy  club,  he 
said,  making  a  speech  can  seem  easy 
in  comparison. 


conservative  Ellen  Goodman”  by 
William  F.  Buckley,  Jr.  —  writes 
about  topics  such  as  AIDS,  Nicara¬ 
gua,  the  distribution  of  free  calcula¬ 
tors  to  Chicago  students,  and  Michael 
Deaver. 

“The  papers  have  been  filled  with 
itemized  accounts  of  the  glitzy  clients 
and  fat  fees  Deaver  was  able  to  attract 
after  leaving  government,”  wrote 
Charen.  “Philip  Morris,  Trans  World 
Airlines,  the  Canadian  government, 
and  many  others  paid  handsomely  for 
Mr.  Deaver’s  talents.  'Deaver  Got 
$250,000  for  One  Call,’  sniffed  a  New 
York  Times  headline.  Extravagant 
fees  for  political  access  are  surely 
unsavory.  But  are  they  criminal?” 


Excerpts  from  Kozol 

Rachel  and  Her  Children,  Jonathan 
Kozol’s  forthcoming  book  about  the 
homeless,  is  being  serialized  by  the 
Washington  Post  Writers  Group. 

The  three  excerpts  —  starting 
February  14  and  totaling  6,000  words 
—  will  focus  on  profiles  of  the  home¬ 
less,  a  homeless  shelter,  and  home- 
le  ss  children.  They  will  follow 
another  two-part  serialization  in  The 
New  Yorker. 

Kozol  is  also  the  author  of  Death  at 
an  Early  Age  and  Illiterate  America. 


Columnist  Lewis  Grizzard  of  King 
Features  Syndicate  made  his  television 
comedy  debut  January  1 8  on  'Designing 
Women.'  He  played  the  half  brother  of 
two  of  the  CBS  show's  stars,  Delta  Burke 
(left)  and  Dixie  Carter. 


CS  offers  conservative  columnist 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

AUTOMOTIVE 

Auto  Column.  Cheap.  EJ,  37825  Santa 
Barbara,  Mt.  Clemens,  Ml  48043. 

CUP  ART 

CAMPAIGN  CLIP  ART.  Electoral  maps, 
heads  to  key  local,  state  &  national 
races,  candidate  caricatures,  issue 
pictograms  and  spot  graphics.  Thirteen 
sheets  of  more  than  50  bold  illustra¬ 
tions  by  the  best  campus  artists.  $35-$ 
back  guaranteed.  College  Press  Service, 
2505  W.  2nd  Ave.,  Suite  7,  Denver,  CO 
80219.  l-(800)  521-7525.  Visa/MC. 

COMPUTERS 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1  (12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 

HEALTH 

“SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

READERIPROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  lllinois(312) 345-7500. 

REAL  ESTATE 

INMAN  REAL  ESTATE 

NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 

TRAVEL 

MONTHLY  800— WORD  travel  feature 
by  globetrotting  pro.  Exclusive  your 
region.  Pictures  included.  Reasonable 
fee.  Inquiries:  International  Reports 
Syndicate,  Box  19039,  Denver,  CO 
80219. 

VIDEO 

illlH) 

ART  WANTED 


Wanted:  original  artwork  for  daily  and 
Sunday  comic  strip,  from  the  20’s-80's 
Tom  Horvitz,  73373  Country  Club  Dr., 
Apt.  1412,  Palm  Desert,  CA  92260; 
(619)  341-8592. 


EMPLOYMENT  OPPORTUNITIES 

WORK  IN  JAPAN 

Individuals  with  a  decree  and  experi¬ 
ence  in  desk  top  publishing  interested 
in  teaching  English  for  one  year  or 
longer  in  Japan  to  employees  of  major 
corporations  should  write  to: 

International  Education  Services 
Shin  Taiso  Building,  10-7 
Dogenzaka  2-chome 
Shibuya-ku,  Tokyo  150,  Japan 

Information  on  the  position  will  be  sent 
after  receiving  a  detailed  resume. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media. Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 

Personal  worth.  Sensible  fees. 

rochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
B  rokers- A  ppra  i  sers-Consu  I  ta  nts 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGCrs 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


NEWSPAPER  BROKERS 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation-Appra  isa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER. 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

ESTABLISHED  6-year-old  semi¬ 
monthly  tabloid  serving  fast  growing 
Central  Florida  metro  market.  Reply  Box 
2662,  Editor  &  Publisher. 


Small  northeast  Texas  weekly,  $65K. 
West  Texas  county  seat  weekly,  no 
competition.  Asking  $85K. 

We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


NEWSPAPERS  FOR  SALE 


MOUNTAIN  STATE:  shopper,  carrier/ 
mail  $210,000  gross,  profitable,  excel¬ 
lent  growth  area,  skiing,  fishing,  hunt¬ 
ing,  one  of  the  most  beautiful  areas  in 
the  country.  $110,000  total  price, 
$40,000  down,  terms. 

MIDWEST:  shopper,  carrier  distribu¬ 
tion,  strong  market,  buildings,  6-unit 
web  press,  $340,000  cash  flow,  abso¬ 
lutely  top  shelf.  $2  million  cash. 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage. 


UPPER  MIDWEST  metro  suburban 
weekly  group  needs  strong  business 
manager.  Profitable  but  need  cash  infu¬ 
sion.  Asking  gross  of  $1. 5-million 
including  building.  Terms.  Cash  flow 
$150,000.  Editorial  type  owner  will 
stay.  Write  Box  2676,  Editor  & 
Publisher. 


VIRGINIA  MOUNTAIN  WEEKLY  - 
Exclusive  long-establised  profitable 
with  realty  and  job  shop.  $265,000. 
Terms  for  qualified  buyer.  Box  2641, 
Editor  &  Publisher. 


WISCONSIN  WEEKLY  and  shopper, 
regional  in  nature,  excellent  product, 
gross  $490,000.  $550,000  cash  and 
terms. 

OKLAHOMA  DAILIES,  two  smaller 
properties,  each  with  3-unit  web  press¬ 
es.  May  buy  as  a  group  or  separately. 
CHICAGO  SUBURBANS,  North  Shore, 
5  titles,  gross  $1  million,  no  plant. 
Terms. 

TENNESSEE  WEEKLIES,  expanding 
business,  boom  area  near  metro  center, 
gross  $750,000.  Terms. 

IOWA  DAILY,  WEEKLY,  exclusive,  gross 
$900,000.  Terms. 

DAKOTA  WEEKLY,  exclusive,  gross 
$450,000,  area  wide  circulation.  25% 
down,  terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive 
Suite  lOOA 
Fairway,  KS  66205 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBLICATIONS  EOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. _ 

NEW  ENGLAND  wide  photo  advertiser. 
Strong  foothold,  professional  distribu¬ 
tion,  poised  for  growth.  Reply  to  Box 
2668,  Editor  &  Publisher. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E»P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


ANNOUNCEMENTS 


PUBUCATIONS  WANTED 


MEDICAL 

JOURNALS 

Acquisition  Wanted 
Immediately 

World's  largest  medical  news¬ 
letter  publisher  (unit  of  a  $4  bil¬ 
lion  blue  ribbon  publishing  com¬ 
pany)  seeks  to  swiftly  purchase 
outright  for  cash  an  established . 
successful  small  to  medium¬ 
sized  group  of  medical  journals 
related  to  physicians  or  other 
healthcare  professionals  or  in¬ 
stitutions.  May  cover  clinical, 
managerial,  or  administrative 
subjects.  Annual  revenue 
should  be  $1  million  to  $10  mil¬ 
lion.  or  possibly  higher,  and  be 
mainly  subscriber-paid  (minor 
ad  income  acceptable).  Can  tai¬ 
lor  situation  for  owner  and  key 
managers.  Prompt  considera¬ 
tion  and  action.  Reply  in  confi¬ 
dence  to:  Dr.  Leslie  Norins, 
President,  American  Health  Cocv 
sultants,  67  Peachtree  ParV  Drive, 
Atlanta,  GA  30309.  (404)  351- 
4523.  (Regret  we  cannot  con¬ 
sider  startups  or  joint  ventures, 
nor  are  we  seeking  brokers  to 
represent  us.) 


m 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle. 
Lynchburg.  VA  24502-2757. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


EVERY  newspaper  (12)  that  our 
company  worked  for  in  1987  showed  an 
increase  in  paid  circulation.  That  makes 
5  years  in  a  row  -  not  a  bad  record. 
We’re  certainly  not  the  largest  telemark¬ 
eting  firm,  definitely  the  best.  Join  the 
list  of  winners  and  get  in  on  the 
increase,  use;  Dan  Campbell  &  Associ¬ 
ates,  now  DCA  Promotions,  3864 
Center  Rd.,  #108,  Brunswick,  OH 
44212.  (216)  225-7440.  Write  or  call 
you’ll  be  glad  you  did! 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


SALES  SKILLS  TRAININGS 
District  Mgrs,  Crews,  Telephone 
Expertise  guaranteed!  (415)  681-4056 
William  Stulbarg  Assoc. 


COLOR  SEPARATIONS 


r^QAMJEIT 

LjJCXXOR 

SENSATIONAL 

COLOR 

SENSATIONAL 

PRICES 

High-quality  color  is  a  must 
if  you  want  to  compete  in  to¬ 
day’s  newspaper  world. 

Let  us  handle  your  process 
color  separations.  We  offer 
an  introductory  price  of  just 
$77  for  a  separation  up  to 
8x10.  Plus  a  two-day  turn¬ 
around  schedule.  And  the  fin¬ 
est  quality  available. 

Call  us  today  for  full  infor¬ 
mation  and  a  price  quote. 


317-664-6287 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 


WEB  SPECIALIST-Press  Repair.  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups,  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


BURROUGHS  B-96  business  computer 
systems  with  one  meg.  of  memory, 
Winchester  disk  drive,  tape  streamer, 
five  terminals,  and  600  L.P.M.  Data 
Products  line  printer.  Make  us  an  offer 
on  any  or  all.  Call  Mike  Bjorge,  Daily 
News,  (507)  334-1853. 


CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/1 20V  output-with-output 
Distribution  Center- 1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 


DIGITAL  TERMINALS,  14  VT61/AM’s, 
2  visual  55’s,  $150.00  each  plus  ship- 
ping.  Also  44  RLOIK-DC  data 
cartridges,  $50  each  plus  shipping. 
Call  (217)  223-5100  ext.  329. 


MYCRO-TEK 
1100  PLUS  SYSTEM 
10  Terminals,  2  Controllers,  Comp- 
Plus,  2  Interfaces.  2  12  MB  Hard 
Disks,  Spares.  Will  install  in  Zone  6. 
(409)  564-8361  Ext.  201. 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100. 


1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


The  Industry’s 
Meeting  Place. 
212  675-4380 


CAMERA  &  DARKROOM 


KODAK  POLYMATIC  plate  processor 
modes  thirty  subtractive. 

(408)  289-1400  Telex  172644. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CG  8668  CRT  used  $5000;  CG  8600 
CRT  used  $2000;  VIDEOSETTER  I.D. 
TUBE  New  $2000  and  used  $1500; 
CG  8600,  255  Font  Option, 
$17, 500. BOB  WEBER.  (216) 
831-0480. 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/45 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP300  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2 
yrs.,  $100,000. 

BOB  WEBER.  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


3  UNIT  AND  FOLDER,  18,000  per  HR. 
22  3/4  X  36”,  delivery  and  install 
under  $50,0()0. 

SUBURBAN  900  add  on  unit,  1  unit 
Suburban  with  modified  community 
folder. 

4  UNIT  Goss  Community. 

WOOD.  AUTOMATIC  pasters,  two  roll 
position. 

(408)  289-1400  Telex  172644. 


4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


4  Excellent  Community  SC  Units 
SOM  each.  Available  April. 

David  Imbrock  (219)  347-0400. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

LONG  LIFE  PLASTIC  PALLETS 
Supplying  “Super  D”  40  x  48  Pallets  to 
Maiirooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 

Buy 

the  E&P 

Market  Guide 
for  latest 
marketing 
facts. 

1 

MISCELLANEOUS 


FOR  SALE:  Stepper  automatic  wrap¬ 
ping  and  tying  machines  model  720, 
$5,000  or  best  offer;  Model  730, 
$6,000  or  best  offer.  (312)  823-5144. 


NEWSPAPER  RACKS 


WANTED:  Used  coin-op  tabloid  racks  in 
good  condition.  Will  buy  or  trade  (whole 
or  part)  for  our  metro  racks,  which  are 
also  for  sale.  Call  Bruce  Thompson, 
(602)  271-8053. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


2  APS  Micro  5/70’s  $49,000.  APS 
5/57  $25,000;  APS  5/70  $28,000. 
Autologic  Maintenance  Qualified 
DAVID  JOHN  (216)  562-5000 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 
LINOTRON  202 
MARK  I.  IV,  V  PACESETTERS 
(614)  846-7025 


COMPLETELY  RECONDITIONED 


SCANNERS 

ALL  MODELS  AVAILABLE 
AT 

BARGAIN  PRICES  U\ 

INC:  INSTALLATION.  TRAINING 
AND  WARRANTY 


1— - - 1 

NATIONWIDE 

• 

CALL 

SCANTRONIX 
[S13]  G41-ieSS 

COMPLETE  DEMO  STUDIO. 


EDITOR  &  PUBLISHER  for  January  23,  1988 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


FOR  SALE 

NEW  10-Unit  Double-Width 
Offset  Press 

-  Heavy  Duty  (160-Page)  3:2  Folder 

-  22-3/4"  cutoff,  60"  web,  submarine 
delivery 

-  Upper  formers  (skip  slitter-left  side) 

-  Chrome-plated  formers  drilled  for  air 

-  Motorized  sidelay  and  circumferential: 
2  units 

-  Motorized  angle  bars  and 
compensators 

-  Automatic  RTP's 

-  Baldwin  Automix,  2  recirculators 

This  press  is  now  in  storage  and  avail¬ 
able  for  immediate  delivery.  Box  2658, 
Editor  &  Publisher. 


Goss  Metro 

2  add-on  units,  22  3/4” 
perfect  condition  with  RTF’s. 

BELL-CAMP  INC. 

Telex  130326 
Telephone  (201)  796-8442 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 


WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  ‘lOOO'series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 

Goss  Urbanite,  9  units,  1  folder,  upper 
former,  22  3/4",  1976-82,  pasters, 
very  good  condition.  Bell-Camp 
Incorporated,  Telephone(20  1 ) 
796-8442  Telex  130326 

HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upoer  former 
GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  " 

5  unit  community,  22  3/4  ” 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 

Editor  &  Publisher 
11  West  19th  Street,  New 
York  NY  10011 


GOSS  EQUIPMENT  AVAILABLE 
LETTERPRESS  23  9/16”  22  3/4" 
TURNKEY  QUOTATIONS 
Add-on  Units  80"  82”  88"  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 
OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  6(5  recently  installed 
Geared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Couplings 

Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40"  42"  45” 

Y  Columns  -  Various  heights  available 
to  provide  access  40"  42"  45”  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  (Customer  requirement 
Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
,  Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VI 5A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 
1  News  King  add-on  floor  unit 

5  Unit  News  King  -  KJ6,  1980 

6  Unit  News  King  -  KJ6,  1970/74 
3  Unit  Color  King  -  KJ6,  mid  60's 
1  KJ6  folder 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders 

1  Community  SC  1/2  and  1/4  page 
folder 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent 

condition 

4  Unit  Goss  Suburban  1100  series 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage 
1  Harris  VI 5A  add-on  doctor  unit 
1  Harris  JF7  1/2  and  1/4  page  folder 
4  Unit  Harris  VI 5A  cont.  feed,  JF7 
1974  vintage,  excellent  condition 
4  Unit  Harris  V-702,  JFIO  1/2,  1/4  and 
D.P.  folder,  Butler  splicer,  infeed 
sheeter,  2  pass  oven,  excellent  press 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  2  Community 
splicing  roll  stands;  Imprinter,  and  2 
Count-O-Veyors 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


WANTED  TO  BUY 


STACKED  DAILY  KING  II 
Units,  prefer  77-80,  or  small  press  with 
KJ8  folder.  Hirt  Publishing  Co.,  PO  Box 
352,  Bellevue,  OH  44811.  (419) 
483-7000. 


HELP 

WANTED 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 

Goss  Urbanite,  6  units,  plus  3  color 
unit,  folder,  manual  reels,  good  condi¬ 
tion.  Bell-Camp  Inc.,  Telephone  (201) 
796-8442,  Telex-130326. _ 

Goss  Suburban  1100  series,  5  units  2 
folders,  1/2  1/4  D.P.  available  immed. 
Will  break  up  press.  MIRACLE  INDUS¬ 
TRIES,  INC.  (203)  723-0928 


TURNKEY,  QUOTATION  AVAILABLE 
25  -  Noiiab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42”  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


ASSISTANT/ASSOCIATE  Professor 
(tenure  track)  to  teach  BA  and  MA 
courses  beginning  Fall,  1988  in  report¬ 
ing,  especially  public  affairs/urban  jour¬ 
nalism  and  news  reporting  strategy. 
Background  and  magazine  editing/ 
design,  quantitative  research  methods 
desirable.  PHd  preferred,  MA  required. 
Prefer  5  years  media  experience. 
Commitment  to  scholarly  research, 
college  teaching  experience.  Affirma¬ 
tive  action,  equal  opportunity  employer. 
Minorities  especially  encouraged  to 
apply  by  Jan.  30.  Send  cover  letter, 
vitae,  and  list  of  five  references  to  Dr.  (j 
Zoe  Smith,  Search  Committee  Chair, 
Dept,  of  Journalism,  Marquette  Univer¬ 
sity,  Milwaukee,  Wl  53233. 


CALIFORNIA  STATE  UNIVERSITY, 
Fullerton  seeks  Assistant/Assoicate 
Public  Relations  Professor  (tenure 
track)  to  teach  three  to  four  sections  per 
semester  in  public  relations  principles, 
management,  and/or  writing.  Ph.D  or 
A.B.D.  required.  Professional  experi¬ 
ence  and  successful  university  teaching 
desired.  Salary  will  be  commensurate 
with  qualifications,  but  the  normal 
range  is  $30,000  to  $42,000  for  the 
academic  year.  Send  vita  to  Dr.  Lynn 
Gross,  Vice  Chair;  Department  of 
Communications;  California  State 
Tlx  42362  University,  Fullerton;  Fullerton,  CA 
92634.  Deadline  date  is  until  suitable 

-  candidate  is  found.  Affirmative  Action/ 

VAILABLE  EOE  Employer. 

COLLEGE  ASSISTANT  ASSOCIATE 
PROFESSOR  JOURNALISM 
Will  teach  basic  and  advanced  journal- 
uto-pasters  'S'”  courses  in  a  liberal  arts  based  prog- 
;tor  Drives  Master's  degree  in  journalism  or 

closely  related  field  and  full  time  exper- 
ger  ience  as  a  reporter  or  editor  on  a  daily 

newspaper  is  a  must.  A  Ph.D.  in  Mass 
:m  available  Communications  or  related  field  and 
e  college  level  teaching  experience  is 

d  1970-5  preferred.  Applications  close  February 
e  inspected  Ish  1988.  Please  send  resume  to  Dr. 

Lauren  Vicker,  Communications/ 
3  available  Journalism  Dept.,  St.  John  Fisher 
College,  3690  East  Ave.,  Rochester,  NY 
14618.  EEO/AA  employer.  Women  and 
blisher  minorities  are  encouraged. 

EDITOR  &  PUBLISHER  for  January  23,  1988 


Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copres 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Comoany _  _ _ _ _ 

Nature  of  Business _ 

Address _  Ste./Apt. _ 

City _ State _ Zip _ _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 
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Enclose  this  card 
with  your  payment. 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publishei  . 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 


HELP  WANTED 


ACADEMIC 


NEWS-EDITORIAL:  The  University  of 
South  Carolina’s  College  of  Journalism 
and  Mass  Communications  is  seeking  a 
person  to  teach  newspaper  skills  and 
general  communications  courses  and 
help  supervise  a  laboratory  newspaper. 
Strong  professional  experience 
required!  advanced  degree  preferred. 
Rank  open.  Appointment  effective  May 
1  or  August  16,  1988.  Women  and 
minorities  will  receive  special  consider¬ 
ation.  Application  deadline  February  8, 
1988,  or  until  position  is  tilled.  Send 
complete  resume  and  three  references 
to  Dr.  Henry  T.  Price,  Search  Commit¬ 
tee  Chairman,  College  of  Journalism 
and  Mass  Communications,  University 
of  South  Carolina,  Columbia,  SC 
29208. 


NEWS-EDITORIAL  PROFESSOR 
Professor  at  full  or  associate  level  to 
assume  leading  role  in  news-editorial 
sequence  of  the  William  Allen  White 
School  of  Journalism  and  Mass  Commu¬ 
nications  at  The  University  of  Kansas. 
Responsibilities  will  include  teaching 
courses  in  the  news-editorial  area  and 
graduate-level  courses  starting  in  the 
fall  semester  1988.  Applicant  must 
have  exemplary  record  as  a  journalism 
professor  with  strong  teaching,  research 
and  service  credentials.  An  earned 
doctorate  and  a  minimum  of  three  years 
of  professional  experience  in  news- 
editorial  area  are  required.  An  applicant 
qualified  for  appointment  as  a  full 
professor  may  be  considered  for  a 
named  Distinguished  University  Profes¬ 
sorship.  Salary  range:  competitive; 
appointment  is  for  nine  months  with  the 
possibility  of  summer  employment. 
Applications  must  be  postmarked  by 
March  1,  1988.  If  position  remains 
unfilled,  applications  received  after 
that  date  will  be  reviewed  every  two 
weeks  untill  April  1,  1988.  Send  appli¬ 
cation  letter  and  resume  to  Prof.  Lee  F. 
Young,  chair.  Search  Committee, 
School  of  Journalism,  University  of 
Kansas,  Lawrence,  KS,  66045.  AN 
EQUAL  OPPORTUNITY/AFFIRMATIVE 
ACTION  EMPLOYER.  APPLICATIONS 
ARE  SOUGHT  FROM  ALL  QUALIFIED 
PERSONS  REGARDLESS  OF  RACE, 
RELIGION,  COLOR,  SEX,  DISABILITY, 
VETERAN  STATUS,  NATIONAL 
ORIGIN,  AGE  OR  ANCESTRY. 

SEARCH  REOPENED  -  The  University 
of  Missouri  School  of  Journalism  is 
seeking  a  news  editor/designer.'teacher 
to  work  with  students  to  produce  the 
school's  daily,  general-circulation 
newspaper.  Five  years  or  more  of  profes- 
sional  experience  and  an  advanced 
degree  required.  Professional  experi¬ 
ence  should  include  demonstrated 
competence  in  copy  editing,  newspaper 
layout  and  graphic  design.  Job  requires 
some  classroom  teaching  in  copy  edit¬ 
ing  and  design.  Teaching  experience 
helpful.  Tenure  track.  Salary  in  low 
$30s.  Some  night  and  weekend  work. 
Send  resume,  including  referneces,  by 
March  1  to  Kevin  Catalano,  Copy  Desk 
Search  Chair,  School  of  Journalism,  PO 
Box  838,  Columbia,  MO  65205. 


The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  a 
position  teaching  reporting  and  direct¬ 
ing  city  desk  operations  for  its  daily, 

teneral  circulation  newspaper. 

ubstantial  newspaper  experience 
essential  and  advanced  degree 
required.  Tenure  track.  Salary  in  low 
$30’s.  Some  night  and  weekend  work. 
Send  resume,  including  referneces,  by 
March  1  to  Jane  Clark,  City  Desk  Search 
Chair,  School  of  Journalism,  PO  Box 
838,  Columbia,  MO  65205. 


HELP  WANTED 


_ ACADEMIC _ 

The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  the 
directorship  of  its  program  in  lifestyle 
journalism.  The  director  will  run  the 
Schools's  annual  Penney-Missouri 
contest  and  week-long  workshop  in 
newspaper  lifestyle  journalism,  and  will 
coordinate  its  annual  Penney-Missouri 
contest  and  workshop  in  community 
affairs  television.  The  director  also  will 
teach  newspaper  or  magazine  courses. 
The  candidate  should  have  consider¬ 
able  experience  in  lifestyles  journalism 
and  administrative  experience.  Teach¬ 
ing  experience  preferred  and  advanced 
degree  required.  Tenure  track.  Send 
resume,  including  references  by  March 
1  to  Byron  Scott,  Penney-Missouri 
Search  Chair,  School  of  Journalism,  PO 
Box  838,  Columbia,  MO  65205. 


The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  a 
teaching  position  in  its  photojournalism 
sequence.  The  candidate  would  teach 
skills  courses,  work  with  the  director  in 
guiding  the  program,  and  advise  gradu¬ 
ate  and  undergraduate  students.  Candi¬ 
dates  should  have  extensive  profession¬ 
al  experience  and  should  be  able  to 
work  effectively  with  students, 
colleagues  and  professional  journalists. 
Teaching  experience  perferred  and 
advanced  degree  required.  Tenure 
track.  Send  resume,  including  refer¬ 
ences  by  March  1  to  Byron  Scott, 
Penney-Missouri  Search  Chair,  School 
of  Journalism,  PO  Box  838,  Columbia, 
MO  65205. 


ADMINISTRATIVE 

A  GROWING  MARKET 
Family-owned  Florida  newspaper  in 
mid-sized  beach  city  is  expanding  its 
promotion  department.  Have  3  job 
openings:  advertising  promotion,  circu¬ 
lation  promotion,  copy  writer.  Need 
competitive,  creative,  experienced 
people.  Prefer  newspaper  or  advertising 
experience.  Apply  to:  Promotion  direc¬ 
tor,  The  News-Journal,  PO  Box  431, 
Daytona  Beach,  FL  32015. 

ARIZONA  SUBURBAN  group  of  weekly 
community  papers  is  looking  for  enthu¬ 
siastic  ad  managers/publishers.  We’re 
looking  for  experienced,  and  hands-on 
producers  capable  of  building  new  sales 
and  products.  If  you're  looking  for  a 
challenge  with  a  dynamic  group  in 
sunny  Arizona,  send  background  infor¬ 
mation  to  Ed  Dulin,  Independent  News¬ 
papers,  10900  N.  Scottsdale  Rd., 
Suite  604,  Scottsdale,  AZ  85254. 


CHIEF  OPERATING  OFFICER 
Publishing 

One  of  the  fastest  growing  publishing 
companies  in  the  nation  is  searching  for 
a  strong,  decisive  operating  officer  with 
a  successful  track  record  of  organiza¬ 
tional  and  profitable  management. 
Requirements  include: 

•  MBA  or  related  experience 

•  Publishing  industry  experience 

•  Strong  marketing  orientation 

•  Superior  communication  skills 

•  Hands-on  style  of  management 

•  Strong  leadership  skills 

Candidates  must  have  good  general 
management  experience  and  full  P&L 
responsibility  within  a  multi-disciplined 
$7  million  organization.  Central  Texas 
based.  Send  resume  and  salary  history 
tO:  Box  2685,  Editor  &  Publisher. 


Life  is  like  riding 
a  bicycle.  You  don’t 
fall  off  unless  you 
stop  pedaling. 

Claude  Pepper 


EDITOR  &  PUBLISHER  for  January  23,  1988 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


49 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  one  of  the 
best  weeklies  in  Northern  California. 
Prefer  someone  with  advertising  and 
printing  background.  Excellent  salary. 
Profit  sharing  and  benefits.  Box  2636, 
Editor  &  Publisher. 


GENERAL  MANAGER 
If  you  are  managing  a  small  weekly 
newspaper  and  want  to  move  up  to  a 
larger  paper  and  higher  pay,  write:  Julie 
Hamlin,  Personnel  Manager,  James 
Newspapers,  Box  269,  Norway,  ME 
04268. 


GENERAL  MANAGER  with  record  of 
broad  newspaper  experience  for 
25,000  circulation  daily  in  beautiful 
area  of  Zone  2.  Marketing  experience  a 
must.  Send  resume  and  salary  history  to 
Box  2663,  Editor  &  Publisher. 


GENERAL  MANAGER 
3  paid  weekly  newspapers  in  Zone  1. 
Applicants  should  have  excellent  editor¬ 
ial  background  and  a  proven  record  in 
circulation  sales.  We  need  a  high  ener¬ 
gy,  self-starter  with  strong  organization¬ 
al  skills  to  manage  a  group  of  newspap¬ 
ers  on  a  day-to-day  basis.  Excellent 
people  skills  a  must,  to  work  with  staff 
as  well  as  involvement  in  the  communi¬ 
ty.  If  you  have  a  good  management 
record,  we  have  a  position  that  affords 
excellent  salary  and  benefits  along  with 
an  opportunity  to  grow  in  a  successful 
and  expanding  newspape*^  organization. 
Box  2642,  Editor  &  Publisher. 


MANAGER 

Neec  energetic  sales-oriented  person 
for  position  of  general  manager  of  bi¬ 
weekly  newspaper  in  the  Lake  Country 
of  Southside  Virginia.  Offer  good  salary 
and  ownership  interest  of  newspaper. 
Reply  to  MANAGER,  PO  Drawer  100, 
South  Boston,  VA  24592. 


OPERATIONS  MANAGER  needed  for 
day-to-day  operation  for  group  of  week¬ 
lies  in  Northern  New  Jersey.  Responsi¬ 
ble  for  budgets  and  profitablity  of  news¬ 
papers.  To  supervise  and  direct  all  staff 
members,  prepare  monthly  reports  and 
service  key  accounts.  This  full-time 
management  position  requires  3-5 
years  general  management  experience. 
Applicant  should  be  well-organized, 
possess  fiscal  knowledge,  be  creative, 
self-starter  and  possess  excellent 
people  skills.  Send  resume  to  PO  Box 
4193,  Hackensack,  NJ  07602. 


PUBLISHER  OR  MANAGER  for  twice 
weekly  newspaper  and  weekly  TMC 
newspaper  near  Anchorage,  Alaska. 
Advertising  background  preferred. 
Reply  PO  Box  578,  Mt.  Vernon,  WA 
98273. 


SAFETY  MANAGER:  The  Orange  County 
Register,  one  of  the  country  s  largest 
newspapers  in  circulation  and  #1  in 
Orange  County,  California  is  seeking  a 
Safety  Manager  for  a  newly  established 
position. 

The  successful  candidate  will  be 
responsible  for  the  creation  and  start  up 
of  a  new  safety  program  for  a  decentral¬ 
ized  company,  working  with  50  loca¬ 
tions  and  2500  employees. 

Position  responsibilities  will  include 
risk  management  and  program  admi¬ 
nistration  for  Workers'  Compensation; 
communications  with  managers  and 
supervisors  regarding  implementation 
of  safety  programs,  accident  avoidance 
and  ergonomics 

Please  send  resume  to:  The  Orange 
County  Register,  625,  North  Grand 
Avenue,  Santa  Ana,  CA  92701,  Attn: 
Marty  lincial.  Personnel  Department. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  salesperson  -  entry  level 
-  for  sales  and  service  of  accounts  on 
major  award-winning  semi-weekly 
located  in  South  Carolina.  Job  is  now 
open.  Send  complete  information  and 
resume.  Box  2652,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  -  The  New 
Jersey  Herald,  a  20,000  circulation 
daily,  has  an  opening  for  an  exper¬ 
ienced,  energetic  and  motivated  news¬ 
paper  advertising  executive.  Candi¬ 
dates  must  have  experience  in  retail, 
classified  and  promotion.  Please  send 
resume  to:  James  W.  Collins,  General 
Manager,  The  New  Jersey  Herald,  PO 
Box  10,  Newton,  NJ  07860. 


ADVERTISING  DIRECTOR-  7-day  AM 
publication  has  immediate  opening. 
Highly  competitive  area  of  Southern 
California.  Qualified  applicants  must 
possess  knowledge  and  experience  in 
handling  major  account  presentations, 
motivating  and  training  of  retail  and 
classified  sales  staff.  Must  be  a  self¬ 
starter  and  leader.  Please  send  a  cover 
letter  along  with  your  resume  to  Hank 
Crockett,  Camarillo  Daily  News,  PO  Box 
107,  Camarillo,  CA  93011. 


ADVERTISING  DIRECTOR 

Needed  for  20,000-circulation 
weekly  in  large  Southwestern 
(non-California)  market.  Excel¬ 
lent  growth  opportunity  in  his¬ 
toric,  beautiful  location.  Candi-I 
date  must  be  strong  motivator/ 
leader.  Extensive  experience 
necessary.  Best  salary  bonus  and 
benefit  program.  Resumes  held 
in  strictest  confidence.  Send  to 
Box  2682,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Award-winning  daily  in  growing  univer¬ 
sity  community.  Eight  of  our  last  nine 
advertising  directors  have  been  prom¬ 
oted  to  publisher  of  other  newspapers 
within  our  national  group.  Send  resume 
to  Bill  Kirkland,  Pubisher,  The  Daily 
Progress,  PO  Box  9030,  Charlottesville, 
VA  22906. 

Subscribe  Today! 
Call  212  675^380 

ADVERTISING  DIRECTOR  for  group- 
owned  8,500  circulation  daily  in  Illi¬ 
nois.  If  you  are  a  strong  motivator/ 
teacher,  promotion  oriented  and  have  a 
track  record  of  successful  display  and 
classified  sales  and  management  we 
offer  you  the  opportunity  to  grow  with 
our  group.  We  publish  the  dominant 
daily,  weekly  and  TMC  product  on  the 
fact  you’re  the  best  candidate  for  our 
opportunity  to:  Chief  Operating  Officer, 
PO  Box  3353,  Evansville,  Indiana 
47732.  Compensation  and  benefits  are 
excellent. 


ADVERTISING  DIRECTOR  for  30,000 
circulation  daily  in  Piedmont  North 
Carolina,  a  growing  area.  Responsible 
for  retail,  national  and  classified.  The 
individual  we  seek  must  have  a  solid 
background  in  management  and  sales 
training  skills.  Excellent  benefits  pack¬ 
age  which  includes  a  401K  plan. 

Send  resume  and  letter  detailing  qual¬ 
ifications  to  David  Rutledge,  Publisher, 
The  Daily  Times-News,  PO  Box  481, 
Burlington,  N.C.  27215. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  needed  for 
Zone  5,  mid-sized  daily.  Excellent 
salary  and  fringes.  Send  work  history 
and  information  that  demonstrates  your 
ability  to  Box  2679,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Longmont/Loveland  area  Colorado. 
Responsible  for  staff  of  over  20. 
Includes  outside  sales,  telemarketing, 
computer  and  support  staff,  art  depatl- 
ment,  classified.  Daily  newspaper 
compensation  package  commensurate 
with  experience.  Send  resume  to  Sales 
and  Marketing  Director,  PO  Box  299, 
Longmont,  CO  80501.  Reply  by  Febru¬ 
ary  15,  1988. 

ADVERTISING  MANAGER  for  16,800 
circulation  daily.  Responsible  for 
display  and  classified  departments. 
Reports  to  Advertising  Director.  Mini¬ 
mum  2-3  years  management  experi¬ 
ence  required.  Send  cover  letter  and 
resume  to  Personne'  Dept.,  Daily 
Reporter  Herald,  450  Cleveland  Ave., 
Loveland,  CO  8(3537. 


ADVERTISING  MANAGER 
Pennsylvania  daily  has  an  excellent 
opportunity  for  qualified  management 
person  to  supervise  11-person  display 
staff.  Must  ue  self-motivated,  reliable 
and  willing  to  take  on  responsibility. 
Send  resume  and  salary  requirements 
to  Dennis  Pfeiffer,  The  Mercury,  Hanov¬ 
er  &  King  Sts.,  Pottstown,  PA  19464. 


ADVERTISING  SALES 
Group  owned  high-potential  Zone  2 
weekly  seeks  experienced  pro  with 
proven  track  record.  Salary  plus  liberal 
commission.  Box  2684,  Editor  & 
Publisher. 


AGGRESSIVE  AD  DIRECTOR  wanted 
for  2  Southeast  Kansas  weeklies.  Good 
salary  plus  bonus.  Send  resume  to  The 
Humboldt  Union,  PO  Box  70, 
Humboldt,  KS  66748.  Att:  Jerry. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  has  an  oppor¬ 
tunity  for  a  motivated  classified  profes¬ 
sional.  Provide  sales  management  and 
leadership  to  our  staff  of  6  telephone 
sales  representatives  plus  our  staff  of  ad 
assistants.  Be  part  of  our  new  manage¬ 
ment  team  in  classified. 

The  person  we  seek  must  have  a  proven 
track  record  in  training  and  supervising 
sales  people.  Must  have  daily  newspap¬ 
er  classified  experience  and  proven 
administrative  and  organizational  skills. 
$30,000  to  $34,000  to  start  plus  full 
benefits  including  profit  sharing/401K 
plan,  27  paid  days  off  annually,  medi¬ 
cal,  dental  and  life  and  long  term  disa¬ 
bility  insurance. 

To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President  of  Human  Resources,  PO  Box 
180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 


GROW  WITH  US 

The  Post-Star,  the  daily  newspaper 
serving  New  York’s  southern  Adirondack 
region,  has  openings  for  display  ad 
sales  professionals  who  want  to 
achieve.  We  seek  candidates  with 
college  degrees,  at  least  2  years  of 
newspaper  experience,  a  strong  sales 
track  record  and  lots  of  energy.  You 
must  be  bright,  ambitious  and  bursting 
with  ideas  to  make  It  in  this  growing, 
prosperous  market.  Earning  potential 
$25,000.  Good  benefits  package. 
Professional  atmosphere  and  gorgeous 
area. 

Letter  and  resume  to:  Vern  Hellijas, 
Display  Advertising  Manager,  The  Post- 
Star,  PO  Box  2023,  Glens  Falls,  NY 
12801. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER  for  southern 
weekly  alternative  newspaper,  105M 
plus  circulation.  Classified  manage¬ 
ment  and  telemarketing  experience 
essential.  Small  staff  with  a  computer¬ 
ized  system.  Benefits.  Send  resume 
and  salary  requirement  to  CAM,  c/o 
Creative  Loafing,  PO  Box  54223,  Atlan¬ 
ta,  GA  30308. 


RETAIL  ADVERTISING  MANAGER 
We  need  a  leader  for  our  retail  advertis¬ 
ing  department.  Responsible  for  overall 
retail  advertising  operation,  including 
training  and  motivating  a  staff  of  11 
sales  reps,  one  telemarketer  &  two  ad 
assistants.  Maintain  contact  with  major 
local  advertisers,  produce  annual 
budget,  &  with  ad  director,  plan  ad 
strategies  for  department.  Must  have 
strong  retail  background  &  newspaper 
management  experience. 

Please  send  resume,  with  current  salary 
to:  Rita  K.  Thieme,  Ad  director.  The 
Standard-Times,  555  Pleasant  St., 
New  Bedford,  MA  02742. 


THE  VIRGIN  ISLANDS  DAILY  NEWS  is 
seeking  an  aggressive  and  experienced 
person  to  run  its  classified  ad  depart¬ 
ment.  You’ll  be  living  in  paradise,  work¬ 
ing  for  a  fast  growing  newspaper  and 
working  hard.  Good  pay  and  excellent 
benefits  are  offered.  Contact  Advertis¬ 
ing  Director,  PO  Box  1510,  St.  Thomas, 
VI  00801  or  call  Dick  Evans  (809) 
774-8772. 


ZONE  2  daily  of  10,000  part  of  a  chain 
is  seeking  an  aggressive  ad  manager  to 
motivate  a  staff  of  7.  Need  competitive, 
imaginative  person  to  increase  lineage. 
Send  salary  requirements  and  resume 
to  Box  2644,  Editor  &  Publisher. 


ARTIGRAPHICS 

ARTIST-  San  Francisco  Examiner  seeks 
an  experienced  artist  with  strong 
design,  illustration,  and  infographics 
skills  and  profeciency  on  the  Macin¬ 
tosh.  Must  be  able  to  work  under  dead¬ 
line.  Art  department  of  10  is  currently 
equipped  with  3  Macpiusses,  a  LaserW¬ 
riter  Plus,  and  2  E  Big  Picture  screens. 
Recently  reorganized  with  an  energetic, 
open,  and  responsive  management,  the 
Examiner  seeks  the  best  talent  for  this 
job.  Send  resume  and  samples  to  Tara 
Stevens,  Human  Resources  Director, 
San  Francisco  Examiner,  PO  Box  7260, 
San  Francisco,  CA  94120,  (415) 
777-7895. 


FEATURES  PAGE  DESIGNER 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning,  Knight-Ridder 
daily  (Sunday  circ:  254,000)  seeks  an 
innovative  page  designer.  Applicants 
must  have  an  ability  to  work  with  photo¬ 
grapher  and  illustrators  to  achieve 
compelling  page  design  and  must  have 
a  working  knowledge  of  print  produc- 
I  tion,  including  typesetting  and  color 
reproduction.  Illustration  ability  a  plus, 
but  not  a  requirement.  The  designer  will 
be  responsible  for  planning  and  assign¬ 
ing  graphics  for  full-color  section  fronts. 
We’re  looking  for  a  lively,  sophisticated 
talent  who  can  help  us  complete  the 
make-over  of  our  sections.  Send 
resume,  cover  letter  and  design 
samples  to  Ken  Doctor,  Associate 
Editor/Features,  St.  Paul  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101.  EOE. 


_ CAMERA  _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 


E&P  is  read  by  98%  of  editors  and  over 
95%  of  pubiishers  and  ad  directors  of 
daiiy  newspapers  in  North  America! 


365-1155. 
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CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Addrasa 

City 

Stata  7ip 

Phona 

Classification 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 988 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.80  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5. 1 5  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  tx)x  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 

HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER/ 

HOME  DELIVERY 

The  Morning  Call,  a  Times  Mirror  news¬ 
paper,  is  seeking  to  fill  a  newly  created 
position  responsible  for  home  delivered 
subscription  sales  and  service  and 
implementation  of  circulation  market¬ 
ing  strategies.  The  position  reports  to 
the  Director  of  Circulation  and  super¬ 
vises  Zone  Sales  Managers  and  District 
Sales  Managers.  We  are  looking  for  a 
college  graduate  with  five  years  experi¬ 
ence  in  circulation  or  marketing  and 
with  proven  supervisory  skills.  Please 
send  resume  to: 


Employee  Relations 
THE  MORNING  CALL 
101  N.  6th  St.,  Box  1260 
Allentown,  PA  18105 

WE  ARE  AN  EQUAL  OPPORTUNITY 
EMPLOYER 


CIRCULATION  DIRECTOR 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  (circulation 
47,000)  has  a  unique  opportunity  for  a 
progressive  circulation  professional. 

In  addition  to  department  planning  and 
directing,  you'll  be  an  active  member  of 
our  top  management  group  involved  in 
corporate  planning  and  decision 
making. 

We  need  a  circulation  professional  with 
a  proven  track  record  in  modern  circula¬ 
tion  management.  The  successful 
candidate  will  have  experience  in  the 
following  areas:  sales,  service,  collec¬ 
tions,  TMC,  ABC,  mail,  rates,  bounda¬ 
ries,  motor  routes,  single  copy  sales, 
and  computerized  systems,  as  well  as 
strong  marketing/sales  experience. 

The  position  reports  to  the  Publisher/co¬ 
owner  of  this  progressive  family  owned 
newspaper.  We’re  located  near  Port¬ 
land,  Oregon  in  the  lovely  Columbia 
River  Valley. 

$50,000  to  $60,000  to  start  plus  full 
benefits  including  4  weeks  vacation, 
profit  sharing/401  K  plan.  $6,000  car 
allowance  and  moving  assistance. 

Call  or  write  for  your  application  packet: 
Ann  Michael,  Vice  President  of  Human 
Resources,  PO  Box  180,  Vancouver, 
WA  98666.  (206)  694-3391. 

Equal  Opportunity  Employer 


DISTRICT  SALES  MANAGER 
We  are  a  daily,  AM,  award-winning 
newspaper  located  in  the  Lehigh  Valley; 
we  are  a  subsidiary  of  the  Times  Mirror 
Company  with  a  daily  circulation  of  over 
133,000  and  Sunday  circulation  of 
uve;  180,000.  We  have  an  opening  for  a 
full-time  Circulation  District  Sales 
Manager.  The  individual  will  be  resppn- 
sible  for  home  delivered  subscription 
sales  and  sen/ice  and  for  implementing 
various  circulation  marketing  promo¬ 
tions.  The  job  will  involve  extensive 
sales,  subscriber  contact  and  supervi¬ 
sion  of  newspaper  carriers. 

A  college  education  is  preferred  and  a 
validated  driver’s  license  is  required; 
previous  sales  experience  and  experi¬ 
ence  working  with  youth  desirable.  We 
offer  a  competitive  salary,  full  benefits 
package  and  excellent  working  condi¬ 
tions.  Interested  candidates  please 
submit  a  resume  and  cover  letter  to  (no 
phone  calls  please): 

Employee  Relations 

THE  MORNING  CALL 
101  N.  6th  St.,  Box  1260 
Allentown,  PA  18105 

WE  ARE  AN  EQUAL  OPPORTUNITY 
EMPLOYER 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
The  Chapel  Hill  newspaper  is  looking  for 
a  highly  qualified,  aggressive,  tightly 
organized  sales  oriented  circulation 
manager.  Salary  open.  Excellent  oppor¬ 
tunity  in  a  top  rate  newspaper  group. 
Contact  Lea  Campbell  (919) 
967-7045. 


CIRCULATION  DIRECTOR  for  7-day 
18,0(10  morning  newspaper  in  fast 

trowing  northern  California  market, 
xperience  and  skills  to  lead  a  young 
professional  staff  of  30.  Must  be  a  good 
communicator,  have  good  people  skills 
and  capable  of  developing  and  imple¬ 
menting  marketing  plans.  Send  resume 
and  salary  history  to  Personnel  Director, 
PO  Box  47,  Fairfield,  CA  94533. 


HOME  DELIVERY  MANAGER 
Mid-sized  Southeastern  independent 
daily  needs  aggressive  sales  oriented 
home  delivery  manager.  Salary  in  low 
$30’s.  All  replies  held  in  confidence. 
Box  2643,  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER 
The  Post-Star  is  seeking  an  aggressive 
hands-on  manager  to  supervise  5 
district  managers  in  a  growing  market. 
The  successful  candidate  should 
possess  strong  people  skills,  excellent 
oral/written  skills,  and  have  the  ability 
to  train  and  motivate  our  current  district 
manager  force.  Candidate  should  also 
have  a  proven  track  record  and  the  abili¬ 
ty  to  reach  realistic  goal  level.  The  posi¬ 
tion  reports  directly  to  the  Circulation 
Director.  We  offer  an  excellent  starting 
salary  and  bonus  program  along  with  a 
complete  benefit  package.  Interested 
candidates  should  send  a  cover  letter 
and  resume  along  with  references  and 
salary  history  to:  The  Post-Star,  Attn: 
William  Sara,  PO  Box  2023,  Glens 
Falls,  NY  12801. 


HOME  DELIVERY  MGR  Southern  Calif, 
daily  responsible  for  youth  and  motor 
route  delivery  in  our  PMA.  Must  have 
good  people  and  communication  skills 
combined  with  an  aggressive  can-do 
attitude.  Salary  $26^0K  plus  MBO. 
Send  resume  to  Box  2686,  Editor  & 
Publisher. 


MOTOR  ROUTE  COORDINATOR 
Our  growing  6-day,  AM  product  in  a 
competitive  market  has  created  the 
position  of  motor  route  coordinator  to 
increase  our  penetration  through  direct 
sales  and  sales  management,  provide 
supen/ision  fcr  20  drivers  and  manage 
long  term  motor  route  projects.  This  is 
an  excellent  opportunity  for  a  district 
manager  to  broaden  his  or  her  circula¬ 
tion  experience  with  a  progressive  news¬ 
paper.  Please  send  a  letter  of  applica¬ 
tion,  resume  and  your  salary  require¬ 
ments  and  history  to: 

Personnel  Dept. 

KENNEBEC  JOURNAL 
274  Western  Ave. 

Augusta,  ME  04330 

SALES  AND  MARKETING  MANAGER, 
The  Orange  County  Register  seeking 
experienced  professional  to  manage 
aggressive  Circulation  Marketing  Prog¬ 
ram  involving  Telemarketing,  adult 
crews,  special  sales,  youth  and  adult& 
carrier  sales.  District  Manager  incen¬ 
tives,  direct  mail,  ads,  sales  kick-off 
program,  etc. 

Individual  should  be  a  positive  leader; 
able  to  motivate  individuals  as  well  as 
^oups.  If  you  have  a  solid  background 
in  Circulation  Sales  and  Management, 
you  can  probably  hear  opportunity 
knocking!  Send  resume  and  other 
support  information  to  Vice-President, 
Circulation,  Tom  M.  Peterson,  625 
Grand  Ave.,  Santa  Ana,  CA  92701. 


When  you  want  to  reach  the  newspaper  trade, 
E&P  is  your  most  efficient  medium! 
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PC  WEEK,  the  number  one  computer  publication,  has  the 
following  position  available: 


MANAGING  EDITOR 

This  position  requires  an  extremely  well-organized  person  who  is 
able  to  work  under  deadline  pressure,  make  decisions,  oversee  and 
manage  all  aspects  of  PC  WEEK'S  editorial  production  process. 
Responsibilities  include  coordinating  production  schedules,  inter¬ 
facing  with  art,  production  and  editorial  departments,  and  working 
on  several  issues  and  sections  simultaneously. 

The  ideal  candidate  will  have  a  minimum  of  three  years’  experience 
in  an  editorial/production  capacity,  preferably  on  a  weekly 
publication. 

Excellent  salary  and  company  paid  benefits  including  dental  in¬ 
surance,  liberal  vacation  policy  and  tuition  reimbursement. 
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HELP  WANTED 

_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR  for 
85,000  AM.  Must  have  at  least  5  years 
experience.  Strong  layout  and  editing 
skills  a  must.  Past  supen/isory  experi¬ 
ence.  Contact  Bryan  Nolan,  Metro 
Editor,  PO  Box  440,  Bakersfield,  CA 
93302-0440. 

ASSISTANT  MANAGING  EDITOR 
needed  tw  the  Bakersfield  Californian, 
an  85,000  circulation  morning  daily 
newspaper.  AME’s  primary  responsibili¬ 
ties  would  be  design,  photo/graphics 
and  special  projects.  Position  requires  a 
solid  news  man  with  experience  in  the 
above  areas.  Inquiries  should  be 
addressed  to  Managing  Editor,  Robert 
Bentley,  PO  Box  440,  Bakersfield,  CA 
93302. 

ASSISTANT  SPORTS  EDITOR  with 
strong  desk  skills  for  small,  growing 
daily  in  the  southeast.  Send  resume, 
examples  of  layout  work  and  references 
to  Box  2667,  Editor  &  Publisher. 

BASEBALL  WRITER.  The  New  York 
Post  seeks  a  fully  experienced  beat 
reporter  to  cover  baseball.  Must  have 
thorough  knowledge  of  all  aspects  of  the 

fame.  Apply  in  writing  to  Gregg  Gallo, 
ports  Editor,  New  York  Post,  210 
South  St.,  New  York,  NY  10002.  The 
Post  is  an  equal  opportunity  employer. 

BUSINESS  EDITOR 
The  Home  News,  a  growing,  aggressive 
regional  newspaper  in  Central  New 
Jersey,  needs  a  supen/isor  for  a  staff  or 
six  business  journalists.  We  want  an 
editor  with  experience  in  business  news 
who  can  help  reporters  explain  the 
fascinating  economic  stories  of  this 
area.  We  seek  creative  new  approaches 
to  daily  and  Sunday  coverage  of  some  of 
the  nation's  largest  banking,  real 
estate,  pharmaceutical,  utility  and 
financial  service  companies.  It  you’re 
ready  to  enter  one  of  the  nation's  most 
competitive  news  areas,  contact 
Jonathan  Friendly,  Managing  Editor, 
The  Home  News,  PO  Box  551,  New 
Brunswick,  NJ  08903. 


CITY  EDITOR  for  growing  Hudson  Valley 
AM  with  heavy  emphasis  on  local 
report.  Must  be  able  to  tap  potential  of 
young  reporters.  Excellent  salary,  bene¬ 
fits.  Send  resume,  cover  letter,  clips  to 
Sam  Daleo,  Managing  Editor,  Daily 
Freeman,  79  Hurley  Ave.,  Kingston,  NY 
12401.  No  phone  calls  please. 

CITY  EDITOR 

The  Journal  Tribune,  a  15,000  circula¬ 
tion  afternoon  daily  in  southern  Maine, 
has  an  immediate  opening  for  a  city 
editor  who  understands  community 
journalism  and  who  can  lead  and 
inspire  a  staff  of  8.  Contact  Managing 
Editor,  Robert  Melville,  Journal 
Tribune,  PO  Box  627,  Biddeford,  ME 
04005. 


COMMUNITY  EDITOR(s)  wanted  for 
Tampa  Bay  area  weekly  and  twice  week¬ 
ly  publications.  Experience,  energy  and 
enthusiasm  all  "musts".  Join  this  solid 
newspaper  group  If  you  sincerely 
believe  in  the  importance  and  potential 
of  community  newspapers.  Salary  will 
be  commensurate  with  experience. 
Reply  to  Sunbelt  Publishing  Co.,  PO 
Box  663,  New  Port  Richy,  FL  34652. 

COPY  EDITOR 

Daily  in  Northwest  New  Jersey  looking 
for  a  bright,  meticulous  copy  editor  with 
a  minimum  of  18  months  experience  on 
a  small  daily  or  quality  weekly.  The 
applicant  should  have  a  keen  eye  for 
detail  and  good  news  instincts.  Compe¬ 
titive  salary.  Send  resume  to  R.  Berg- 
mann.  New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 

EDITOR  ^ 


_ HELP  WANTED _ 

_ EDITORIAL _ 

COPY  EDITOR  for  a  growing  weekly  real 
estate  trade  journal.  We  need  someone 
who  loves  re-write,  headlines  and  work¬ 
ing  with  words  eight  hours  a  day.  The 
ideal  candidate  is  a  journalism  graduate 
with  a  year’s  copyediting  experience. 
Salary  in  mid-teens.  Letter,  resume  to 
Editor,  Tri-State  Real  Estate  Journal, 
375  Kings  Highway  North,  PO  Box 
8588,  Cherry  Hill,  NJ  08002. 

COPY  EDITORS:  The  Belleville  (III.) 
News  Democrat,  a  46,000-circulation 
AM  daily  near  St.  Louis,  has  openings 
on  its  universal  copy  desk.  At  least  3 
years  of  aggressive  reporting  and  editing 
experience  required;  sports  experience 
is  a  plus.  We’re  seeking  people  whose 
No.l  commitment  is  to  hard-hitting 
journalism  and  quality.  Send  resumes, 
work  samples  tO;  Candy  Mount,  News 
Editor,  Belleville  News  Democrat,  PO 
Box  427,  Belleville,  IL  62222. 

COPY  EDITOR  Soundings,  the  national 
boating  tabloid  newspaper,  is  expand¬ 
ing  its  copy  desks.  We  publish  8 
editions  a  month,  at  a  pace  similiar  to 
dailies.  But  the  organization  is  more 
human  scale  with  more  opportunities  to 
make  your  presence  than  at  most  dail¬ 
ies.  Skills  required  include  copy  edit¬ 
ing,  page  layout  and  headlining.  Boat¬ 
ing  knowledge  desired.  Work  in  a  beaut¬ 
iful  waterfront  setting.  Send  resume  to 
Editorial  Soundings,  35  Pratt  St., 
Essex,  CT  06426. 


COPY  EDITOR 

Aggressive  67,000-circulation  daily 
wants  a  copy  editor  for  metro  desk.  If 
you  have  the  enthusiasm,  skills  and 
persistence  and  are  dedicated  to  doing 
It  right,  we  have  the  opportunities. 
Assistant  Managing  Editor 
Press  and  Sun-Bulletin 
PO  Box  1270 
Binghamton,  NY  13902 


COPY  EDITOR  for  quality-oriented 
40,000  AM.  Opportunity  for  fast,  accu¬ 
rate  person  to  do  it  all  on  a  universal 
desk.  Contact  Walt  Van  Dusen,  News 
Editor,  The  News-Times,  333  Main  St., 
Danbury,  CT  06810. 

COVER  SO.  CALIFORNIA’S  dynamic 
aerospace  and  defense  industry  for 
135,000-circ.,  LA  area  dailies.  Applic¬ 
ants  need  at  least  three  years  reporting 
experience.  Aerospace  business  and 
science  clips  preferred.  Send  resume, 
clips  to  Jerry  Hirsch,  Business  Editor, 
Copley  Los  Angeles  Newspapers,  5215 
Torrance  Blvd.,  Torrance,  CA  90509. 

EDITOR 

Gas  industry’s  #1  news  source  needs 
high  energy  editor  for  market  oriented 
daily  published  simultaneously  in  Hous¬ 
ton,  Washington  and  otner  cities. 
Experienced  business  news  writer  who 
can  find,  train  and  motivate  staff,  teach 
tight,  lively  writing,  operating  from 
Houston,  very  high  pay. 

Also  need  Washington  bureau  chief  to 
guide  three-person  team  covering  said 
acency.  Business  news  background  - 
useful. 

Rush  resume,  clips  for  both  positions 
(non-smoker  only)  to  Box  2717,  Hous- 
ton,  TX  77227. _ 

EDITOR/PUBLISHER.  NY  metro  area. 
Jewish  community  newspaper  seeks  day 
to  day  manager  to  oversee  editorial, 
advertising  and  operations.  News 
reporting,  copy  editing,  page  layout 
experience  including  an  understanding 
of  personnel,  finance  and  administra¬ 
tion.  Familiarity  with  Jewish  communal 
issues  important.  Excellent  salary  and 
benefits  package.  Resumes,  salary 
history,  work  samples  to:  Joint  Publica¬ 
tions  (iommittee.  The  Jewish  Federa¬ 
tion  of  Greater  Clifton-Passaic,  199 
Scoles  Ave.,  Clifton,  NJ  07012. 
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HELP  WANTED 


_ EDITORIAL _ 

EDITOR-FEATURES 
If  rewarding,  refocusing  and  reshaping 
a  story  is  what  turns  you  on,  then  here’s 
an  editing  job  for  you.  It  requires  good 
organizational  skills,  critical  judge¬ 
ment,  ability  to  work  with  writers  diplo¬ 
matically  and  the  talent  to  turn  dry  copy 
into  snappy  prose.  5  yrs'  editing  experi¬ 
ence  with  a  magazine  is  required  for 
this  award-winning,  monthly  publica¬ 
tion.  Knowledge  of  computer  industry  a 
big  plus.  Resume  and  samples,  of 
feature  stories  you  have  edited,  to:  Box 
122,  12  W.  37th  St.,  10th  FI.,  New 
York,  NY  10018. 


EDITOR  for  daily  newspaper  needs 
experience.  Responsibilities  include 
managing  a  staff  of  three,  writing,  edit¬ 
ing.  Send  resume  to  Editor  Wanted, 
News  Tribune,  PO  Box  879,  Keyser,  WV 
26726. 


EDITOR/TRADE  MAGAZINE.  Editor 
sought  for  Trucking/Trade  magazine. 
Responsibilities:  Writing,  Editing, 
Interviewing,  Production  Coordination 
that  includes  specing  type  and  color 
page  design.  Occasional  overnight 
travel.  Send  resume  with  salary  require¬ 
ments  to:  King  Magazines,  Inc.,  40 
Brunswick  Ave.,  Suite  206,  Edison,  NJ 
08818.  Phone:  (201)  248-1330. 


EDITOR  -  Yes,  you  can  have  it  all.  We 
are  a  respected,  small,  award-winning 
weekly  newspaper  serving  a  beautiful 
coastal,  southern  Maine  community  (1 
hour  from  Boston,  1  hour  from  Port¬ 
land)  that  is  revamping  its  editorial 
department.  A  major  factor  in  this  excit¬ 
ing  venture  is  the  hiring  of  an  editor  who 
wiTi  assist  the  publisher  in  accomplish¬ 
ing  our  goals  for  an  energetic,  competi¬ 
tive  and  trend  setting  news  report.  The 
job  requires  experience,  a  strong  writing 
background,  a  respect  for  community 
journalism,  and  someone  who  can 
demonstrate  creativity  in  a  competitive 
newspaper  market.  In  return  for  talent, 
dedication  and  commitment,  we  offer 
an  excellent  working  environment,  a 
hard-working  and  friendly  staff,  top 
salary  and  an  opportunity  to  use  your 
leadership  abilities  to  their  utmost. 
Immediate  opening.  Call  Patti  Hart  at 
(207)  363-4343. 


EXPERIENCED  EDITOR  for  successful 
Midwest  business  weekly.  Leader,  moti¬ 
vator,  knowledgeable  about  business 
trends.  At  least  3-5  years  successful 
editing  experience  required. 

Send  resume  and  clips  to  PO  Box  298, 
Columbus,  OH  43216.  ATT:  Carole 
Williams. 


GENERAL  ASSIGNMENT  REPORTER 
for  Midwest  20,000  plus  PM,  Monday 
through  Saturday.  Experience  or  famil¬ 
iarity  with  governmental  coverage  desir¬ 
able.  Send  resume  to  Joyce  McCul¬ 
lough,  News  Tribune,  426  Second  St., 
La  Salle,  IL  61301. 


INVESTOR'S  DAILY 
Nation’s  fastest-growing  newspaper  is 
adding  positions  at  its  Los  Angeles 
headquarters.  Immediate  openings  for 
reporters.  Business  journalism  experi¬ 
ence  required.  Master’s  degree  (any 
subject)  preferred.  A  rare  career  oppor¬ 
tunity  for  journalists  with  intelligence 
and  vision.  Resumes  and  clips  to 
Wesley  Mann,  Editor,  1941  Armacost 
Ave.,  Los  Angeles,  CA  90025. 


LIFE  AND  LEISURE  reporter  needed  for 
semi-weekly  in  major  South  Carolina 
university  town.  Send  complete  infor¬ 
mation  and  resume.  Job  now  open.  Box 
2651,  Editor  &  Publisher. 


Don't  find  fault. 
Find  a  remedy. 

Henry  Ford 


HELP  WANTED 


EDITORIAL 


LIFESTYLE  REPORTER-EDITOR  for 
growing  North  Carolina  daily.  Features 
writing  and  some  editing  and  layout. 
Send  clips  and  resume  to  Box  2683, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  news  service 
providing  coverage  for  large  suburban 
chain.  Hard  news  background,  news¬ 
room  management  experience  required. 
Send  samples,  resume  and  salary 
history  to  Patrick  Martin,  Editorial 
Director,  Suburban  Newspapers  of 
Greater  St.  Louis,  1714  Deer  Tracks 
Trail,  St.  Louis,  MO  63131. 


MEDIUM  SIZED  weekly  newspaper  in 
Zone  3  looking  for  a  leader  for  its  news¬ 
room.  If  you  can  develop  young  repor¬ 
ters  into  first  rate  journalists,  regard  a 
weekly  newspaper  as  an  essential  part 
of  a  growing  community,  thrive  on 
making  the  next  issue  better  than  the 
previous,  and  can  do  it  all  on  time  let’s 
talk.  Respond  with  resume  to:  Box 
2638,  EdiW  &  Publisher. 


MANAGING  EDITOR  for  growing  weekly 
newsletter  covering  the  electronic 
publishing  industry.  Seeking  an  ambi¬ 
tious  editorial  entrepreneur  with 
demonstrable  writing,  reporting  and 
copyediting  skills.  Previous  high-tech 
experience  is  not  necessarily  necessary. 
Send  resume,  clips  and  cover  letter  to 
PO  Box  1774,  Cambridge,  MA  02238. 


NEWS  EDITOR  for  aggressive  fast- 
paced  daily  in  Zone  2.  Position  requires 
good  editing,  make-up  and  supervisory 
skills.  Resume  and  clips  to  Box  2639, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


NEWSROOM  ARTIST 
A  newspaper  with  a  reputation  for 
caring  about  good  graphics  is  looking 
for  a  newsroom  artist.  We  need  some¬ 
one  who  can  use  a  Macintosh  to 
produce  local  maps  and  graphics  on 
deadline,  as  well  as  provide  freehand 
illustration  and  perhaps  editorial 
cartoons.  We  offer  a  work  environment 
where  creativity  and  professionalism 
can  thrive.  Send  resume  and  work 
samples  tO:  Rob  Schorman,  Executive 
Editor,  Owensboro  Messenger-Inquirer, 
PO  Box  1480,  Owensboro,  KY  42302. 

NIGHT  EDITOR  for  award-winning  daily 
&  Sunday.  Our  choice  will  coax  lively 
copy  from  reporters,  handle  variety  of 
tasks  as  ranking  nightside  editor  and  on 
Friday  nights,  be  chief  local  news  editor 
for  Saturday  AM  paper.  You  must  know 
how  to  improve  copy,  work  well  with 
reporters,  lay  out  pages  quickly  and 
expertly  and  be  flexible  to  handle  multi¬ 
ple  tasks  simultaneously.  Send  resume 
and  examples  of  work  to:  Bruce  Fras- 
sinelli,  managing  editor.  The  Express, 
Box  391,  Easton,  PA  18044-0391.  No 
phone  calls. 


NIGHT  WIRE  EDITOR.  Experienced. 
Needed  for  growing  South  border  daily 
(23,000).  Only  hard-working  profes¬ 
sionals  need  apply.  If  you  can  hustle  on 
deadline,  keep  errors  from  slipping  by, 
and  have  real  talent  for  electronic  layout 
and  use  of  color,  send  resume  and  refer¬ 
ences  to  Vero  Beach  Press  Journal,  PO 
Box  1268,  Vero  Beach,  FL  32960, 
ATT:  Byron  Gray. 

REPORTER,  entiy  level  or  experienced, 
needed  by  9,0(J0  circulation  South 
Carolina  semi-weekly.  Send  complete 
information  and  resume.  Box  2650, 
Editor  &  Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

REPORTER  top-notch,  fast  growing  city 
business  paper  in  Southwest  has  imme¬ 
diate  opening.  Business  reporting  or 
daily  newspaper  experience  required. 
Reply  to  Box  2549,  Editor  &  Publisher. 

REAL  ESTATE/FINANCE 

REPORTER 

Experienced  real  estate  and/or  finance 
reporter  wanted  for  New  York  office  of 
bi-weekly  national  financial  newspaper, 
covering  the  financing  and  investing 
sides  of  institutional-quality  real  estate. 
Successful  candidate  will  have  several 
years  experience  In  business,  finance 
and/or  real  estate  reporting  and  a  work¬ 
ing  knowledge  of  the  capital  markets. 
Daily  newspaper  background  a  plus. 
Send  resume,  salary  requirements  and 
three  best  nonreturnable  clips  to: 
Nancy  K.  Webman,  Pensions  &  Invest¬ 
ment  Age,  740  North  Rush  Street, 
Chicago,  Illinois  60611. 

No  phone  calls  please.  EOE  M/F/H/V 


ASSISTANT 

EDITOR 

Dow  Jones  &  Company,  Inc.  has  an 
immediate  opportunity  ovoilable 
for  an  Assistant  Editor  to  develop 
articles  and  sections  for  o  con- 
trolled-circulotion  magazine 
related  to  personal  investing,  busi¬ 
ness  and  finance.  The  position  is 
located  in  our  Princeton  facility. 

Responsibilities  will  include  heavy 
editing,  planning,  writing  and  com¬ 
missioning  free-lance  articles.  Mis¬ 
cellaneous  projects  in  circulation 
and  advertising  included. 

The  successful  candidate  will  pos¬ 
sess  o  degree  in  English,  Journalism 
or  Communications;  extensive  copy 
editing  experience,  excellent  writ¬ 
ing  skills  and  the  ability  to  work 
independently  and  coordinate  the 
work  of  others.  Experience  in  nraga- 
zine  production  preferred. 

Dow  Jones  &  Company,  Inc.  offers 
an  attractive  salary  and  excellent 
benefits  package.  If  you  would  like 
to  become  a  part  of  o  team  in  one  of 
America's  "AAost  Admired  Corpora¬ 
tions"  ond  have  the  opportunity  to 
work  directly  with  many  facets  of 
magazine  writing  and  production, 
please  submit  a  resume  in  confi¬ 
dence  along  with  salary  history  to: 

Employee  Relations 
Representative 
Dept.  AE-EP 

DOW  JONES  &  CO.,  INC. 

P.O.  Box  300 

Princeton,  N.J.  08543-0300 

SALARY  HISTORY 
REQUIRED 

Equal  Opportunity  Employer 


MINORITY  COLLEGE  STIIDENTS 


AND  RECENT  GRADS 


Come  to  the  Fifth  Annual  Mewsday 
Minority  Joh  Opportunity  Conference 


Queens  College,  Flushing,  N.Y. 
February  26  &  27, 1988 

For  interviews  with  recruiters  from  major  newspapers,  news 
services  and  newspaper  groups  for  current  and  future  entry-level 
jobs  and  internships  as  reporters,  photographers,  copy  editors  and 
news  assistants.  Last  year’s  recruiters  included  Newsday,  The  New 
York  Times,  New  York  Daily  News,  Chicago  Sun  Times,  The  Boston 
Globe,  The  Wall  Street  Journal,  The  Washington  Post,  Los  Angeles 
Times,  The  Miami  Herald,  Capital  Cities  Communications  and  many 
more  large  and  small  dailies  from  the  eastern  U.S. 

Journalism  major  not  required.  No  charge.  Inexpensive  housing 
available.  Free  parking.  Free  lunch  both  days.  REGISTRATION  DEAD¬ 
LINE;  February  15,  1988. 


Registration  Information:  JOC,  Community  Affairs  Dept., 
Newsday,  Long  Island,  N.Y.  11747.  (516)  454-2186. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


REPORTER  -  National  Catholic  Repor¬ 
ter,  a  Kansas  City-based  Catholic  week¬ 
ly  newsweekly  looking  to  fill  near  entry 
level  position.  Requirements:  news 
gathering  experience,  flexibility  to 
report,  write,  edit  and  proofread,  good 
understanding  of  Catholic  church. 
Minority  applicants  encouraged  to 
apply.  Write  letter  with  resume  tO: 
National  Catholic  Reporter,  PO  Box 
419281,  Kansas  City,  MO  64141. 


REPORTER  for  25,000-circulation 
southeast  daily.  Resume  and  clips  to 
Steve  Swogetinsky,  Ci^  Editor,  The 
Meridian  Star,  PO  Box  1591,  Meridian, 
MS  39301.  No  telephone  calls. 


REPORTER 

Wanted  for  Anglo-Jewish  weekly  news¬ 
paper,  the  Kansas  City  Jewish  Chroni¬ 
cle.  Applicants  should  have  a  depth  of 
Jewish  knowledge  and  experience  as  a 
journalist.  Good  salary,  excellent 
company  benefits,  dynamic  company. 
Contact  Ruth  Baum  Bigus,  Editor, 
Kansas  City  Jewish  Chronicle  7373  W. 
107th  St.,  Suite  250,  Overland  Park, 
KS  66212;  (913)  648-4620. 


REPORTERS  needed  for  expanding  AM 
daily  with  23,000-circulation  on  Flori¬ 
da  East  Coast.  One  entry  level  position 
available.  Journalism  degree  required. 
Experienced  reporter  also  needed  with 
at  least  three  years  in  the  newspaper 
field.  Non-smokers.  Send  resumes  and 
clips  to  Vero  Beach  Press  Journal,  PO 
Box  1268,  Vero  Beach,  FL  32960, 
ATT:  Byron  Gray. 


REPORTER  -  We  have  an  immediate 
opening  for  a  general  assignment  repor¬ 
ter  who  has  equal  ability  and  interest  in 
politics  and  human  interest  stories. 
Experience  is  preferred  but  will  consid¬ 
er  well  prepared  and  enthusiastic 
college  graduate.  We  are  a  respected, 
small,  award-winning  weekly  newspaper 
in  a  beautiful  coastal,  southern  Maine 
community  that  needs  a  reporter  who 
has  a  commitment  to  community  jour¬ 
nalism.  Competitive  salary  and  benefits 
offered.  Call  Patti  Hart  at  (207) 
363-4343. 


REPORTER 

Need  a  challenge?  We  need  exper¬ 
ienced  reporters  bored  with  the  daily 
news  grind.  We  offer  regular  hours  —  no 
nights  or  weekends.  You  must  be  willing 
to  learn  to  report  hard  news  on  busi¬ 
ness,  all  by  telephone.  Start  as  a  repor¬ 
ter,  great  potential  to  advance  to  editor 
and  beyond.  Send  resume:  Personnel 
Dept.  E,  Crittenden  News  Service  Inc., 
Box  1150,  Novato,  CA  94948. 


REPORTER  -  Prime  news  beat.  Must 
have  strong  reporting/writing  skills. 
Minimum  two  years  daily  newspaper 
experience.  Send  resume,  clips  to  Skip 
Rimer,  AME,  The  Outlook,  PO  Box  590, 
Santa  Monica,  CA  90406.  No  phone 
calls. 


SPORTS  REPORTER  -  entry  level  for 
9,000  circulation  major  South  Carolina 
semi-weekly  needed  at  once.  Near 
major  university.  Send  complete  infor¬ 
mation  and  resume.  Box  2653,  Editor  & 
Publisher. 


Director  of  Marketing 


Dewar  Information  Systems  Corporation  (DISC),  a  leading 
manufacturer  of  computer  publishing  systems  for  newspa¬ 
per  pre-press  applications,  has  recently  expanded  its  market 
to  include  commercial  publishing  applications  and  interna¬ 
tional  sales.  Concurrently,  DISC  is  expanding  its  Marketing 
Department  and  accepting  applications  for  the  Director  of 
Marketing  position. 

DISC  seeks  a  person  who  is  eager  to  contribute  skills, 
experience  and  spirit  to  our  expanding  entrepreneural  com¬ 
pany.  This  is  a  management  position  in  a  growing  depart¬ 
ment.  Candidate  must  be  comfortable  with  a  ‘shirtsleeves’ 
approach  while  directing  a  small  staff,  supporting  sales 
efforts  and  managing  depaitment  expansion. 

The  director  will  report  to  the  DISC  Vice  President  of  Sales  & 
Marketing  and  bring  publishing,  communications,  marketing 
and  management  experience  to  the  position.  Preferred  can¬ 
didates  will  have  direct  experience  with  promotional  writing/ 
design,  trade  show  management,  a/v  sales  support  tools, 
product  demonstrations,  advertising  planning,  industrial 
press  relations  and  standard  platform  computer  systems. 

Candidates  should  submit  a  letter  of  introduction,  resume 
and  salary  history  to: 


Dewar  Information  Systems  Corporation 
9901  Derby  Lane 


Westchester,  IL  60153 


a:sG 

An  Equal  Opportunity  Employer  M/F 


Attn:  E.  Houcek 


SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving 
7-day  morning  newspaper.  Send 
resumes  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply.  EOE 
M/F. 


SPORTS  DESK 

Experienced  sports  desk  person. 
Wordsmith  with  sharp  headlines  and 
creative  layouts.  Sound  judgment  and 
supervisory  skills  a  must.  Night  work. 
Resumes  to  Leo  Suarez,  Sports  Editor, 
The  Miami  News,  PO  Box  615,  Miami, 
FL  33152. 


SPORTS  REPORTER 
Quality  broadsheet  weekly  needs  full¬ 
time  staff  sports  reporter  to  cover 
community,  high  school  and  college 
sports.  Car,  35mm  camera  required. 
Must  write  features,  profiles,  sidebars 
in  addition  to  extensive  beat  coverage. 
Headline,  layout  skills  preferred.  Start 
immediately.  Send  clips,  resume,  refer¬ 
ences  and  cover  letter  to  Peter  Boody, 
Editor,  The  Southampton  Press,  Box 
1207,  Southampton,  NY  11968. 


SPORTS  POSITIONS 
The  Anchorage  Times  Sports  Depart¬ 
ment  is  looking  for  a  top-notch  sports 
copy  editor  and  an  aggressive,  stylish 
beat  writer  to  handle  prep  and  college 
spprts  in  a  competitive  market.  Our  PM 
daily,  AM  Sat. -Sun.  newspaper's  sports 
section  has  been  judged  one  of  the 
nation’s  best  by  Associated  Press 
Sports  Editors  over  the  past  three  years. 
Our  desk  people  are  expected  to  handle 
copy,  full-process  color  and  graphics 
with  equal  ease.  Send  at  least  three 
tearsheets.  For  our  writing  position, 
hard  news,  hard-nosed  reporting  skills 
should  be  honed  by  at  least  three  years 
experience  beyond  the  college  news¬ 
paper  level,  but  exceptional  recent 
grads  are  encouraged  to  apply.  Column 
writing  experience  preferred  but  not 
mandatory.  Send  three  solid  game 
clips,  a  feature  and  a  two  column 
sample  to  The  Anchorage  Times  Sports 
Dept.,  Box  40,  Anchorage,  AK  99510. 


SPORTS  WRITER  needed  for  four-man 
staff  in  West  Texas.  Must  have  layout 
experience  or  potential  to  go  with  writ¬ 
ing  skills.  Excellent  benefits.  Resume, 
samples  to  Ted  Battles,  Sports  Editor, 
PO  Box  1650,  Midland  Reporter  Tele¬ 
gram,  Midland,  TX  79702. 


OPENING  FOR  Copy  Editor  on  our  four- 
person  staff.  Headline,  layout  skills 
important.  Good  working  conditions, 
excellent  benefit  package.  Resume, 
samples  to  Janine  (Jreen,  News  Editor, 
PO  Box  1650,  Midland  Reporter  Tele¬ 
gram,  Midland,  TX  79702. 


THE  LEXINGTON  HERALD-LEADER  a 
Knight-Ridder  paper  with  a  circulation 
of  120,000  daily  and  150,000 
Sun  jay,  is  looking  for  copy  editors  with 
excellent  word  skills,  and  ability  to  write 
bright,  accurate  headlines,  sound  news 
judgment  and  a  penchant  for  accuracy. 
Experience  preferred  but  will  consider 
promising  recent  graduates.  If  you  want 
to  work  where  copy  editing  is  valued 
highly  please  write  to  Jerry  Wakefield, 
News  Editor,  Lexington  Herald-Leader, 
Main  &  Midland,  Lexington,  KY  40507. 
EOE  M/F. 

WRITER/REPORTER,  top-notch,  large, 
award-winning  weekly.  Resume,  clips 
required.  South  Shore  Record,  Hewlett 
Plaza,  Box  237,  Hewlett,  L.I.,  NY 
11557,  (516)  374-9200. 


WIRE  EDITOR 

Informed,  motivated  journalist  needed 
who’s  interested  in  political,  state, 
national  and  international  issues  and 
interested  in  employing  sh,arp,  eye¬ 
catching  layouts  that  make  the  reader 
want  to  know  more.  We’re  a  progressive 
16,500-circulation  AM  paper  in  north¬ 
west  Connecticut.  Send  resume  and  a 
page  or  two  of  your  best  work  to  David 
Goddard,  Managing  Editor,  The  Regis¬ 
ter  Citizen,  190  Water  St.,  Torrington, 
CT  06790. 


WRITER’S  DREAM 

Seven  million  readers.  Editors  who  love 
creativity.  Fascinating  topics.  Friendly 
crew.  All  at  PREVENTION,  America’s 
leading  health  magazine.  Send  us  your 
resume  and  best  samples  showing  style, 
wit,  intelligence.  If  you  can  write,  you 
can  write  your  own  ticket.  Reply  in 
confidence  to  Mark  Bricklin,  VP,  Rodale 
Press,  Inc.,  (EP)  33  East  Minor  St., 
Emmaus,  PA  18098. 

EOE 


MAILROOM 


MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MARKETING 


30,000  DAILY  and  Sunday  seeks  Mark¬ 
eting  Director  with  aggressive,  contem¬ 
porary  approach  to  advertising  and 
circulation  sales.  We  are  a  progressive 
operation  in  Zone  5  high  quality  of  life 
area.  Good  salary  and  benefit  package. 
Send  resume  with  cover  letter  describ¬ 
ing  your  approach  to  sales  to  Box  2678, 
Editor  &  Publisher. 


MARKETING  RESEARCH 


RESEARCH  MANAGER 
Southern  California  100,000+  daily. 
Versed  in  all  facets  of  media  research 
and  its  use.  Rush  resume  and  salary 
requirements  to  J.H.  Frederickson,  The 
Press-Enterprise,  PO  Box  792,  River¬ 
side,  CA  92502. 


PHOTOGRAPHY 


NEWS  PHOTOGRAPHER  for  small, 
growing  daily  in  the  southeast.  Send 
resume,  clips  and  references  to  Box 
2666,  Editor  &  Publisher. 


GRAHICS  DIRECTOR,  PHOTOGRA¬ 
PHER  Our  new  graphics  director  will 
run  the  photo  department,  assist  editors 
in  selecting  photos  and  work  in  design 
for  our  50,000  circ.  daily  and  Sunday. 
We  have  a  second  vacancy  for  a  full¬ 
time  photographer  on  our  7-person 
staff.  If  you  have  already  excelled  in 
either  position  and  want  to  work  with  a 
newsroom  staff  committed  to  quality 
photos  and  graphics,  send  a  letter, 
resume  and  clips  to  Len  Brown,  Execu¬ 
tive  Editor,  Beaver  County  Times,  PO 
Box  400,  Beaver,  PA  15009. 


!  IS  valued  30,000  CIRCULATION  award-winning 
Wakefield,  West  Texas  daily  has  an  immediate 
Jid-Leader,  opening  for  an  enthusiastic  highly  moti- 
KY  40507.  vated  photojournalist.  Candidate  must 
have  experience  in  E-6  color,  black  and 

-  white  and  use  of  location  lighting. 

Dtch,  large,  please  send  portfolio  and  resume  to 
iume,  clips  Curt  Wilcott,  Photography  Dept., 
ird,  Hewlett  Midland  Reporter  Telegram,  201  E.  Illi- 
L.I.,  NY  nois.  Midland,  TX  79702.  No  phone 
calls  please. 
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PHOTOGRAPHY  _ PRODUCTION _  _ ART/GRAPHICS  _ EDITORIAL _ 


PHOTO  MANAGER 

Can  you  take  charge  of  our  photo 
department  and  work  in  harmony  with 
editors  and  staff  to  produce  good 
results?  Can  you  help  us  make  photo¬ 
graphy  a  more  potent  ingredient  in  an 
already  fine  newspaper?  If  you  have  the 
skills,  experience  and  temperament 
required,  we  have  an  important  and 
rewarding  position  for  you.  Send  cover 
letter  and  resume  to  Box  2647,  Editor 
&  Publisher. 


_ PRODUCTION _ 

ASSISTANT  PRODUCTION  MANAGER 
The  Kennebec  Journal  is  seeking  candi¬ 
dates  for  the  position  of  assistant 
production  manager.  The  primary 
responsibility  of  this  position  is  to 
supervise  the  commercial  printing  oper¬ 
ation,  servicing  accounts,  developing 
new  accounting  and  assisting  the 
reduction  manager  in  special  projects, 
he  position  involves:  monitoring 
commercial  printing  jobs  from  incep¬ 
tion  through  delivery;  providing  esti¬ 
mates  and  quotes;  scheduling  jobs.  The 
assistant  production  manager  will  also 
participate  in:  developing  sales  strate¬ 
gies;  setting  sales  goals  and  budget; 
developing  and  conducting  training 
programs  and  in  use  of  equipment  and 
methods  of  operations;  production 
problem  solving.  The  successful  candi¬ 
date  must  have  a  college  education  and/ 
or  5  years  of  experience  in  production 
management  or  a  related  field,  must 
have  thorough  knowledge  and  is  famil¬ 
iar  with  web  offset  operations  and 
equipment  (specifically  a  Goss  Urbanite 
press,  on-line  quarter-folding  and 
gluing  equipment  and  process  color 
separation  equipmentjand  pricing  of 
printing  jobs.  Must  have  strong  commu¬ 
nication  skills  excellent  organization 
and  planning  skills,  the  ability  to  solve 
problems  and  make  decisions  and  the 
ability  to  work  on  more  than  one  project 
at  a  time.  This  is  an  excellent  opportun¬ 
ity  in  production  management  with  a 
progressive  newspaper  company.  The 
starting  salary  is  from  $22,700  to 
$29,400  annually,  plus  a  liberal  fringe 
benefits  package.  To  apply,  please 
submit  a  letter  of  application  and 
resume  to:  Personnel  Dept.,  Kennebec 
Journal,  274  Western  Ave.,  Augusta, 
ME  04330.  Deadline  to  apply  is  Janu¬ 
ary  29,  1988.  EOE.  Smoke  free  work 
environment. 

Div.,  Guy  Gannett  Publishing  Co. 

CAMERAROOM  FOREMAN 
Duties  include  being  a  working  foreman 
in  camera/platemaking  department. 
Scheduling,  training,  ordering  supplies, 
maintaining  a  30-day  inventory  and 
maintaining  a  quality  control  program. 
Qualified  applicant  will  supervise  15 
plus  people  for  24-hour,  365-day,  high 
quality  commercial  web  printer  with  a 
quality  daily  newspaper. 

Must  be  willing  to  work  flexible  hours 
and  swing  shifts. 

Full  benefit  package;  paid  vacation, 
holidays,  sick  days,  insurance,  pension 
program. 

Submit  resume  in  confidence  to:  The 
Pressroom  Supervisor,  Press  Enter¬ 
prise,  Inc.,  3185  Lackawanna  Ave., 
Bloomsburg,  PA  17815.  We  are  an 
equal  opportunity  employer. 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


Take  a  GIANT  STEP  .  .  . 
towards  a  better  job  .  .  . 
by  placing  an  ad  in  the 
“Positions  Wanted”  section. 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  production 
both  pre-press  and  post-press.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 


PRESS  OPERATORS 
Fast  growing,  24-hour,  seven-day-week, 
high  quality  commercial  web  printer 
with  a  high  quality  daily  newspaper  is 
looking  for  aggressive,  self-starting, 
uality-conscious  press  operators, 
xperience  in  4-color  reproduction  on  a 
Goss  Urbanite  and  on  Harris  NC400 
press  units  a  plus. 

Full  benefit  package,  customized  press- 
manship  training  program. 

Send  resume  to  Pressroom  Superinten¬ 
dent,  Press  Enterprise,  Inc.,  3185 
Lackawanna  Ave.,  Bloomsburg,  PA 
17815.  We  are  an  equal  opportunity 
employer. 


_ PROMOTION _ 

A  GROWING  MARKET 
Family-owned  Florida  newspaper  in 
mid-sized  beach  city  is  expanding  its 
promotion  department.  Have  3  job 
openings:  advertising  promotion,  circu¬ 
lation  promotion,  copywriter.  Need 
competitive,  creative,  experienced 
people.  Prefer  newspaper  or  advertising 
experience.  Apply  to:  Promotion  Direc¬ 
tor,  The  News-Journal,  PO  Box  431, 
Daytona  Beach,  FL  32(315. 


_ SALES _ 

CO-OP  COORDINATOR  Assertive, 
dynamic,  experienced.  Salary  plus 
commission.  Growing  daily  in  South 
Carolina.  Louisa  Koken,  Greenville 
News  Piedmont,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


SALES 

Long  established  service  company  is 
expanding  its  field  force  in  U.S.  Sales 
rep,  with  circulation  background, 
needed  for  defined  territory.  Extensive 
traveling  required.  Salary;  incentive 
plan;  paid  expenses;  company  car; 
401 K  and  other  liberal  benefits  pack¬ 
age.  Send  resume  to  Box  2672,  Editor 
&  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

EXPERIENCED,  SUCCESSFUL 
PUBLISHER  seeks  to  move  from 
current  Los  Angeles  position  to  a 
medium  or  small  -market  opportunity. 
Complete  knowledge  in  all  areas  of 
publishing  and  management.  I  am  the 
right  person  to  lead  your  organization  to 
greater  results;  solid  established  moti¬ 
vator  of  people  and  ideas  achieving 
record  breaking  results.  Bottom  line 
orientation  with  a  continuous  track 
record  of  success-leading  sales,  mark¬ 
eting,  editorial,  production,  circulation, 
legal  and  data  processing  operations. 
Exceptionally  strong  personal  motiva¬ 
tion,  community  involved  stable  family 
man,  37,  degreed.  Box  2661,  Editor  & 
Publisher. 


ENERGETIC,  PROFESSIONAL 
Publisher  (under  40)  seeks  new  oppor¬ 
tunity.  Excellent  marketing,  business, 
and  people  skills.  Presently  managing 
daily/weekly  group,  but  ready  for 
growth.  Box  2677,  Editor  &  Publisher. 


GREAT  LAYOUT  results  from  a  news¬ 
man  who  has  experience  in  and  appreci¬ 
ation  of  ALL  elements  that  make  up  a 
page.  I'm  that  kind  of  newsman.  If  you 
have  redesign  aspirations,  you  get  a 
bonus  with  me.  Supervisory  skills, 
computer  friendly,  17  years  ex^rience. 
Box  2671,  Editor  &  Publisher. 


_ CIRCULATION _ 

COUNTRY  CIRCULATION  job  wanted. 
Will  travel.  Experience  with  Kansas 
daily.  Gene  Springer  (701)  572-3119. 

EXCELLENT  CIRCULATOR  with  5  years 
diversified  exposure  as  assistant  mana¬ 
ger  of  10,500  daily.  Available  now.  Call 
Bob  in  Pennsylvania  (717)  762-9539. 

YOUNG,  AGGRESSIVE,  and  CREATIVE 
C.D.  seeks  new  challenges  with  career 
opportunity.  Diversified  experience  with 
forte  in  marketing  and  motivation  with 
accent  on  detail.  Dynamic  leader, 
strives  for  excellence,  prefers  competi¬ 
tive  environment.  People-oriented!  Box 
2602,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD-WINNING  investigative  repor¬ 
ter  seeking  position  in  Washington,  DC 
or  New  York.  A  quick  study  and  hard¬ 
working  producer  of  solid,  exclusive, 
hard  news  stories.  Excellent  references 
and  press  clippings.  Call  Liz  Galtney  at 
(512)  476-7528  or  write  911  Blanco 
St.,  Apt.  103,  Austin,  TX  78703. 

AWARD-WINNING  newspaperman 
seeks  Investigative  or  special  projects 
reporting  post  on  metro  or  mid-size 
daily.  Missouri  grad,  talented  and  hard¬ 
working,  diverse  experience.  Box  2655, 
Editor  &  Publisher. 


EX-COPY  CHIEF  of  9-person  desk; 
versatile,  mature;  struck  out  in  busi¬ 
ness  venture;  seeks  position  Zones 
1,2,3.  Box  2659,  Editor  &  Publisher. 


EXPERIENCED  CITY  EDITOR,  once  led 
30-person  staff  for  150K  paper.  Has 
awards  for  investigative  work,  excellent 
references.  Strong  on  creativity, 
management,  interpersonal  skills.  Now 
in  S.  Calif;  will  relocate.  Call  (619) 
721-1336  or  write  Box  2673,  Editor  & 
Publisher. 


FEATURE  WRITER  with  experience  in 
photography  and  page  layout  seeks  an 
arts  and  entertainment  position  on  a 
mid-sized  daily  in  Zones  1,2  or  5.  Box 
2633,  Editor  &  Publisher. 


We’re  here  —  when  you 
need  Classified! 

212  675-4380 


IN  NEED  of  a  conservative  editorial 
writer  or  devil’s  advocate?  Washington, 
DC  public  affairs  radio  producer/writer 
looking  for  a  paper  in  need  of  quality 
editorial  content.  Strong  on  issues.  Also 
strong  on  layout/arts.  Ideal  for  small  but 
ambitious  paper  with  more  than  one  job 
to  be  done  and  greater  than  provincial 
outlook.  Box  2656,  Editor  &  Publisher. 


JUNE  1988  Syracuse  Grad  seeks  entry 
level  position  or  internship.  I’m 
completing  Syracuse  and  am  now 
employed  by  a  Syracuse  daily  writing 
articles  for  their  business  news  section. 
Also  have  varied  writing  experience. 
Can  type  and  word  process.  Can  relo¬ 
cate.  (jail  any  time  for  Linda  Everett, 
(617)  322-4423  and  leave  a  message 
on  my  recorder. 


Missouri  Journalism  School  grad  (BJ, 
May  ’87)  with  metro  daily  reporting 
experience  seeks  GA  reporting  or  copy 
editing  position  in  Zone  5.  Has  covered 
everything  from  school  boards  to  Senate 
campaigns.  Box  2681,  Editor  & 
Publisher. 


PERSONAL  COLUMNIST  with  more 
than  six  years’  experience  at  a  10,000 
Southern  California  daily  seeks  career 
advancement.  Will  relocate.  Excellent 
references.  Columnist,  103  E.  Stocker 
St.,  Glendale,  CA  91207.  (818) 
246-5823. 


POLITICAL  REPORTER,  Award-winner, 
5  years  experience.  Covered  ‘84  Pres¬ 
idential  Campaign,  congressional  races 
and  statehouse  beat.  Sense  of  humor, 
will  break  stories  others  miss.  Looking 
for  THE  political  beat  to  sink  my  teeth 
into.  Call  (502)  459-2177  or  Box 
2623,  Editor  &  Publisher. 


STYLISH  FEATURE  WRITER  with  solid 
reporting  skills  and  5  years  experience 
seeks  position  on  a  daily  or  magazine. 
In  addition  to  a  varied  general  assign¬ 
ment  background  with  a  sizeable  New 
York  area  daily.  I’m  well-versed  in 
music  and  entertainment  writing.  I’m 
eager  to  demonstrate  my  dedication  and 
versatility.  Will  relocate.  Box  2680, 
Editor  &  Publisher. 


TALENTED  BUSINESS  REPORTER 
with  top  credentials  and  a  super  track 
record  seeks  career  business  reporting 
spot  with  metro  daily  in  Zone  2,3,  or  5. 
Ask  for  Jay  Bastian  at  (313)  541-7464. 


PRODUCTION _ 

PRODUCTION  JOB  WANTED 
25  years,  with  management  experience 
in  composing,  press  and  camera.  Call 
(305)  247-4855. 
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SHOP  TALK  AT  THIRTY 


Being  against  censor 

By  Robert  U.  Brown 

It  was  at  the  10th  general  assembly 
of  the  International  Press  Institute  in 
Tel  Aviv  mid-1961  where  it  first 
became  apparent  to  me  that  those 
who  say  they  are  “opposed  to  censor¬ 
ship  in  any  form”  don’t  always  mean 
it. 

Israel  had  been  a  nation  since  1948 
with  the  blessings  of  the  United 
Nations,  but  it  did  not  live  in  peace 
because  of  continual  conflicts  with 
Arab  nations  on  its  perimeter. 

Jerusalem  was  a  divided  city.  Strict 
military  censorship  was  exercised 
over  media  because  of  the  continuing 
state  of  war,  but  it  was  relaxed  during 
the  Eichmann  trial  that  year  for  out¬ 
going  dispatches  of  the  international 
media.  IPI,  which  had  condemned 
this  censorship  from  afar,  decided  to 
meet  there  as  a  challenge  to  the 
authorities. 

On  the  agenda  was  a  talk  by  Israel’s 
chief  censor.  Brig. -Gen.  Chaim  Her¬ 
zog,  director  of  intelligence  for  the 
Israeli  army,  who  spoke  to  IPI  dele¬ 
gates  in  a  modern  hotel  beside  the 
placid  waters  of  the  Mediterranean. 

He  explained  the  state  of  war  that 
existed  between  Israel  and  the  Arab 
countries  and  described  the  reasons 
for  military  censorship. 

He  told  the  170  IPl  members  from 
around  the  world  that  where  they  sat 
in  the  new  Sheraton  Hotel  they  were 
within  range  of  Arab  artillery;  that 
when  they  drove  up  the  winding  road 
from  Tel  Aviv  to  Jerusalem  the  next 

ship 

day,  which  was  still  littered  with  the 
wrecks  of  vehicles  destroyed  in  the 
last  battle  and  now  carrying  memo¬ 
rials  to  the  men  who  died  there,  they 
would  be  within  rifle  range  of  the 
enemy;  and  when  they  walked  around 
Jerusalem  and  looked  down  the 
streets  leading  to  the  Arab  sector  they 
would  be  within  pistol  range  of  the 
enemy. 

meeting  and  it  found  that  military  cen¬ 
sorship  was  no  longer  necessary  or 
desirable  and  suppression  of  news 
worked  to  its  detriment.  We  were 
wrong. 

In  its  current  confrontations  within 
the  Palestine  refugee  districts,  Israel 
has  reverted  27  years  to  its  supposed 
need  for  censorship.  News  dispatches 
report  that  journalists  are  being 

There  are  no  military  reasons  for  the  censorship 
now  being  practiced.  It  is  being  done  solely  to  hide 
information  and  events  which  Israel  doesn’t  wish  to 
reveal  for  its  own  propaganda  purposes. 

There  wasn’t  a  single  word  of  pro¬ 
test  from  the  assembled  journalists, 
that  I  can  recall.  At  that  point  the 
word  “censorship”  seemed  to 
acquire  some  acceptable  qualifica¬ 
tions. 

What  are  “acceptable  qualifica¬ 
tions”? 

The  question  seems  pertinent  in 
view  of  the  Supreme  Court’s  decision 
last  week  upholding  the  authority  of 
school  officials  under  some  circum¬ 
stances  to  censor  articles  in  school 
newspapers.  The  limits  of  that 
authority  will  be  argued  in  and  out  of 
court  for  many  years  to  come. 

But,  getting  back  to  Israel.  It  was 
generally  accepted  that  Israel  has 
grown  up  in  the  27  years  since  that  IPI 

turned  away  from  the  entrances  to 
such  trouble  spots.  Photographers 
have  been  threatened  or  had  their  film 
taken  from  them.  All  of  it  is  designed 
to  reduce  the  amount  of  news  cover¬ 
age  because  of  what  the  government 
views  as  bad  propaganda. 

Israel,  which  once  was  able  to 
obtain  the  sympathy  of  a  large  part  of 
the  international  press  because  of 
what  it  termed  the  necessity  for  mili¬ 
tary  censorship,  is  now  sacrificing 
whatever  sympathy  remains. 

There  are  no  military  reasons  for 
the  censorship  now  being  practiced. 

It  is  being  done  solely  to  hide  informa¬ 
tion  and  events  which  Israel  doesn’t 
wish  to  reveal  for  its  own  propaganda 
purposes. 

AP  reports:  Isn 

Israeli  soldiers  have  been  restrict¬ 
ing  news  coverage  of  Palestianian 
unrest  in  the  occupied  territories  by 
chasing  journalists  away  from  trouble 
spots,  the  Associated  Press  reported. 

Army  officers  have  made  greater 
use  of  their  authority  to  close  off  areas 
affected  by  the  violence,  and,  in  some 
cases,  have  detained  journalists  or 
threatened  them  with  arrest  if  they  did 
not  leave  immediately,  AP  said. 

Reporters,  photographers  and  cam¬ 
era  crews  frequently  have  been 
barred  from  entering  refugee  camps 
and  other  troubled  areas  of  the  West 
Bank  and  Gaza  Strip,  AP  said. 

Israeli  officials  denied  the  army  has 
launched  a  get-tough  campaign. 

A  military  spokesman,  speaking  on 
condition  of  anonymity,  said  the 
occupied  areas  are  open  to  the  press 
and  that  soldiers  limit  access  only 

aeli  soldiers  restricting 

when  they  feel  journalists  are  in  dan¬ 
ger  or  their  presence  hampers  the 
restoration  of  order. 

Another  military  official,  also 
speaking  anonymously,  told  the  AP 
that  soldiers  have  increased  efforts  to 
restrict  the  presence  of  journalists. 
He  said  the  military  felt  the  presence 
of  journalists  was  fueling  the  vio¬ 
lence. 

[A  similar  claim  was  made  by  the 
South  African  government  during  the 
racial  unrest  in  that  country.  The  gov¬ 
ernment  imposed  heavy  restrictions 
on  news  coverage  of  the  country  by 
both  foreign  and  domestic  media,  but 
racial  unrest  and  violence  has  con¬ 
tinued  in  South  Africa]. 

The  news  service  reported  that  an 
AP  photographer  and  an  AP  reporter 
who  stopped  to  watch  a  demonstra¬ 
tion  in  the  Kalandia  refugee  camp 

news  coverage 

were  told  by  an  army  officer  the  site 
was  a  closed  military  area  and 
ordered  to  leave,  AP  reported. 

The  soldier  later  saw  the  two  AP 
staffers  in  Ramallah  talking  to  a  Pales¬ 
tinian  youth.  The  officer  attempted  to 
arrest  the  two  men  for  ignoring  his 
order  to  leave.  He  claimed  all  of 
Ramallah  was  restricted. 

After  some  minutes  of  negotiation, 
the  officer  relented,  AP  said,  and  the 
army  stated  only  parts  of  Ramallah, 
not  the  whole  city,  were  off-limits  to 
the  press. 

AP  also  reported  that  the  managing 
editor  of  the  Palestinian  News  Ser¬ 
vice,  Elias  Zananiri,  was  arrested 
after  he  photographed  soldiers  dis¬ 
persing  about  80  Palestinian  youths  in 
East  Jerusalem  who  were  throwing 
rocks.  Zananiri  was  released  several 
hours  later. 
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Publishers  on  Parade 


Reader  research  and  Parade  helped  us 
to  raise  our  Sunday  price!’ 


FRANK  ADAN3ELS,  JR 

PRESiOeNT  AND  PUBUSHER 
THE  RALEIGH  NEWS  &  OSSERVEfi 


THE  MISSIONARY 


The  31 ,0(X)-circulation  newspaper  may  be  small, 
but  the  El  Paso  Herald-Post  produced  two  Pulitzer  Prize 
finalists  in  1987.  Editor  Jay  Ambrose  calls  it  “the  best 
little  newspaper  in  Texas.”  Ambrose  believes  that 
newspapers  can  make  a  difference  and  that  vision — 
not  size — is  what  counts. 

El  Paso  is  pcK)r  and  beset  by  problems,  but 
Ambrose  believes  it  can  achieve  economic  strength.  As 
a  starter,  he  organized  a  “Si  Se  Puede”  (Yes  You  Can) 
Campaign. 

Functional  illiteracy  is  a  national  affliction  of 
particular  significance  to  El  Paso.  Ambrose  decided  to 
launch  the  most  extensive  newspaper  literacy  campaign 


in  US.  history.  He  helped  organize  literary  crusades  in 
El  Paso  and  Texas,  and  then  joined  others  to  involve  the 
entire  newspaper  industry  in  this  mission.  He  now 
serves  as  chairman  of  the  Literacy  Committee  of  the 
American  Society  of  Newspaper  Editors. 

‘ ‘The  time  has  come,’  ’Ambrose  wrote,  ‘  ‘to  preach 
the  word,  the  printed  word,  to  celebrate  reading  and 
its  many  rewards;  to  defend  the  greatest  civilizing  force 
in  the  history  of  mankind  against  the  ravages  of  inade¬ 
quate  education  and  social  neglect.” 

Jay  Ambrose.  Idealist.  Visionary.  Missionary. 
One  of  the  more  than  8,000  people  at  Scripps  Howard 
Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

™  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


